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YearBook 


New  1994 

Editor  &  Publisher  International 

Year  B  ook* 

The  Comprehensive  Source  of  Newspaper  Industry  Information 


Essential  Data  for  Everyone  Working  In 
or  With  the  Newspaper  Industry! 

EIGHT  EASY-TO-USE  SECTIONS  WITH 
CONVENIENT  TAB  DIVIDERS 

•  Section  I--U.S.  Dailies 

•  Section  11--U.S.  Weeklies  and  Special  Newspapers 

•  Section  III— Canadian  Newspapers 

•  Section  IV-Foreign  Newspapers 

Thorough  data  for  these  sections  include  area  population, 
circulation,  subscription  rates,  advertising  rates,  special 
editions/sections,  mechanical  specifications  and  more.  Find 
the  people  you  really  need  with  comprehensive  lists  of  names, 
titles,  areas  of  responsibility,  addresses,  phone  and  fax 
numbers. 

•  Section  V— News,  Picture  and  Syndicated  Services 

•  Section  VI-Newspaper  Equipment,  Supplies  and  Services 

•  Section  Vll-Other  Organizations  and  Industry  Services 

Names,  titles,  addresses,  phone  and  fax  numbers, 
membership  directories,  journalism  schools  and  faculty, 
newspaper  representatives,  foreign  correspondents,  brokers 
and  appraisers.. .and  more. 

•  Section  VIII— Who’s  Where 

A  listing  of  daily  and  weekly  newspaper  personnel 
alphabetically  by  last  name  with  title,  newspaper  and  phone 
number. 

More  than  250,000  Newspaper  Facts! 


1994  EDITION  ON  CD-ROM.  TOO! 

Find  The  Information  You  Want  Instantly 
With  a  CD-ROM  drive  linked  to  your  PC,  you’ll  have 
access  to  Year  Book  information  instantly.  A  fully  indexed, 
searchable  database  allows  you  to  pull  out  Year  Book 
information  with  the  criteria  you  select. 

It’s  Easy,  It’s  Fast 

The  simple,  menu-activated  search-and-display  capability 
of  our  CD-ROM  makes  finding  data  and  compiling  lists  easier 
than  ever. 

Exportable  Data 

All  the  information  can  be  exported  to  your  PC  in  a  wide 
range  of  formats,  including  Word  Perfect,  Lotus,  DBF, 

ASCII,  etc. 

Listing  Capabilities  for  Mailings 
The  CD-ROM  can  be  purchased  with  listing  capabilities, 
too.  Customize  mailing  lists  for  each  of  your  communications 
projects. 

CD-ROM  Sections 

The  Year  Book  CD-ROM  includes  all  the  Year  Book  data 
for  U.S.  Dailies,  U.S.  Weeklies,  Canadian  Newspapers, 
Foreign  Newspapers,  Mechanical  Equipment  and  Who’s 
Where  sections.. .names  of  contacts  and  their  areas  of 
responsibility,  plus  other  critical  information  about 
newspapers,  newspaper  suppliers  and  service  companies. 


For  answers  to  technical  questions  about  the 
CD-ROM,  call  (212)  675-4380,  ext.  444. 


Order  Now! 


Pricing 


Mail  your  order  and  payment  to:  Editor  &  Publisher,  Year 
Book,  11  West  19th  Street,  New  York,  NY  10011-4234. 

Or  to  charge  your  order  to  your  Visa/MC  account,  call 
(212)  675-4380,  ext.  333. 

Payments  must  accompany  all  orders.  NY,  CA,  DC,  LA  and 
Canada  add  appropriate  tax.  Please  supply  proper  street 
address  for  UPS  delivery.  No  deliveries  will  be  made  to  P.O. 
boxes.  All  remittance  must  be  in  U.S.  dollars. 


One  to  four  copies:  $100  per  copy 

Bulk  orders  of  five  or  more:  $92  per  copy 

International  orders  (outside  U.S.  or  Canada):  $125  per  copy 

Year  Book  and  CD-ROM  without  listing  capabilities:  $495 

Year  Book  and  CD-ROM  with  listing  capabilities:  $895 

Network  versions  are  available.  Please  call 
(212)  675-4380,  ext.  333  for  pricing. 


Tribune  Media  Servi 


Voice 
News 
Network! 


435  North  Michigan  Avenue 
Suite  1500 

Chicago,  Illinois  60611 


We  make  the  connection. 

Tribune  Media  Services  offers  audiotex  coverage  that  lets  your 
newsroom  get  the  most  out  of  your  paper’s  audiotex  system.  Our 
services  are  tailored  to  give  you  direct  links  to  your  printed  page, 
putting  the  power  of  audiotex  in  your  editors’  hands. 

Our  Voice  News  Network  enei^izes  your  news  and  sports  pages 
with  true  interactivity,  offering  round-the-clock  updates  on  key 
stories. 

Spanish  language  reports,  audio  sound  bites,  tips  from  nationally 
syndicated  columnists. 

News  headlines,  financial  news,  sports,  lottery.  Interactive 
games,  trivia,  ’scopes,  soaps,  jokes.  Updated  audio  libraries.  And 
custom  information  to  meet  your  market’s  special  needs. 

To  make  the  connection  between  Voice  News  Network  and 
your  audiotex  service,  call  Kris  Stenstrom  at  (800)  245-6536. 
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JULY 

27*3 1  —  Unity  ’94  Convention  of  the  Asian  American  Journalists 
Association,  National  Association  of  Black  Journalists,  National  As¬ 
sociation  of  Hispanic  Journalists  and  Native  American  Journalists  As¬ 
sociation,  World  Congress  Center,  Atlanta 

28*3 1  —  North  Carolina  Press  Association  Convention,  Sheraton 
Hotel,  Atlantic  Beach 


AUGUST 

1-3  —  Newspaper  Association  of  America  Executive  Committee 
Meeting,  Cantigny  Estates,  Wheaton,  111. 

1  O- 13  —  Association  for  Education  in  Journalism  and  Mass  Com¬ 
munication  Convention,  Hyatt  Regency  Hotel,  Atlanta 
1  1-14  —  Mid-Atlantic  Newspaper  Advertising  and  Marketing  Ex¬ 
ecutives  Convention,  Airport  Marriott  Hotel,  Roanoke,  Va. 

SiPTIMBIR 

8  —  International  Literacy  Day 

1  1-13  —  International  Newspaper  Marketing  Association  Eastern 
Regional  Convention,  Regency  Hotel,  Portland,  Maine 
1  1-14  —  California  Newspaper  Advertising  Executives  Association 
Regional  Sales  Conference,  Hotel  Nikko,  San  Francisco 
1  4- 16  —  Interstate  Advertising  Managers  Association  Conven¬ 
tion,  Holiday  Inn,  Johnstown,  Pa. 

1  4- 17  —  Society  of  Professional  Journalists  Convention,  Stouffer 
Hotel,  Nashville 

15-17  —  Missouri  Press  Association  Convention  and  Trade  Show, 
Westin  Crown  Center  Hotel,  Kansas  City 

15-18  —  New  England  Newspaper  Operations  Association  Con¬ 
vention,  Sheraton  Tara  Hotel,  Nashua,  N.H. 

1  7-30  —  Suburban  Newspapers  of  America  Publishers’  Conven¬ 
tion,  Hotel  del  Coronado,  San  Diego 

3 1  -34  —  National  Conference  of  Editorial  Writers  Convention, 
Pointe  Hilton  Resort  at  Tapatio  Cliffs,  Phoenix 

33- 35  —  National  Lesbian  and  Gay  Journalists  Association  Con¬ 
vention,  Hyatt  Regency  Hotel,  Minneapolis 

38-10/1  —  National  Newspaper  Association  Convention  and 
Trade  Show,  Contemporary  Hotel,  Walt  Disney  World,  Orlando 

OCTOBER 

O- 15  —  National  Newspaper  Week 

O- 13  —  Advertising  Media  Credit  Executives  Convention,  Inter¬ 
continental  Hotel,  Los  Angeles 

0-13  —  Southern  Newspaper  Publishers  Association  Convention, 
Greenbrier  Resort,  White  Sulphur  Springs,  W.Va. 

13-15  —  Associated  Press  Managing  Editors  Convention,  Wynd- 
ham  Franklin  Plaza  Hotel,  Philadelphia 
15  —  International  Newspaper  Carrier  Day 

34- 36  —  Inland  Press  Association  Convention,  Inter-Continental 
Hotel,  Chicago 


NOVEMBER 

3-4  —  Audit  Bureau  of  Circulations  Conference,  Fairmont  Hotel, 
Chicago 

34-35  —  International  Federation  of  Newspaper  Publishers 
(FIEJ)/International  Newspaper  Marketing  Association  Readership 
Conference,  Hilton  Hotel,  Paris 
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Editor  &  Publisher 
U.S.  Media  Stock  Values 

(Weekly  Closing  Quotes) 


Stock 

7/20/94 

7/12/94 

7/20/93 

A.H.  BeloCorp.  (NY) 

44.00 

44.75 

48.625 

American  Publishing  ** 

14-25 

13.75 

Capital  Cities/ABC  Inc.  (NY) 

76.50 

74.75 

50.50 

Central  Newspapers  Inc.  (NY) 

27.00 

27.375 

25.875 

Dow  Jones  &  Co.  Inc.  (NY) 

31.375 

30.00 

29.00 

Enquirer/Star  Group  (NY) 

15.875 

17.375 

16.50 

Gannett  Co.  Inc.  (NY) 

50.625 

48.625 

49.50 

Harte-Hanks  Comm.  (NY)  # 

19.75 

19.375 

Knight-Ridder  Inc.  (NY) 

54.50 

51.75 

52.375 

Lee  Enterprises  Inc.  (NY) 

34.125 

33.00 

28.25 

McClatchy  Newspapers  Inc.  (NY) 

26.375 

24.875 

19.00 

Media  General  Inc.  (AM) 

27.50 

27.50 

22.375 

Multimedia  Inc.  (NDQ) 

29.50 

29.50 

34.50 

New  York  Times  Co.  (AM) 

24.375 

23.75 

24.75 

Park  Communications  Inc.  (NDQ)  24.75 

23.00 

18.50 

Pulitzer  Publishing  Co.  (NY) 

37.125 

35.50 

29.00 

EW.ScrippsCo.  (NY) 

29.75 

29.375 

25.875 

Times  Mirror  Co.  (NY) 

29.50 

29.25 

30.375 

Tribune  Co.  (NY) 

54.25 

54.00 

50.00 

Washington  Post  Co.  (NY) 

234.50 

233.25 

226.00 

*  3  for  1  stock  split 

*♦  10  for  1  stock  split  a/o  Record  Date  6/3/94 

*  Initial  Public  Offering  - 11/3/93  at  $16.50 

**  Initial  Public  Offering  - 11/5/93  at  $13 

Editor  &  Publisher 

Foreign  Media  Stock  Values 

(Weekly  Closing  Quotes) 

Stock 

7/20/94 

7/12/94 

7/20/93 

Hollinger  Inc.  (a) 

12.875 

13.125 

13.75 

Quebecor  Inc.  Class  A  (a) 

18.50 

17.625 

20.25 

Reuters  (c) 

44.625 

43.3125 

31.50 

Southam  Inc.  (a) 

17.375 

17.50 

17.625 

Thomson  Corp.  (a) 

15.875 

13.75 

15.50 

Toronto  Sun  Publishing  Corp.  (a) 

14.50 

14.00 

12.125 

TorStar  Corp.  (a) 

24.50 

23.50 

21.875 

Pearson  Ltd.  (b) 

6.56 

5.89 

4.39 

News  Corp.  Ltd.  (c) 

51.875 

48.75 

43.50 

(a)  Quotes  are  in  Canadian  dollars 

(b)  Quote  is  in  British  pounds 

(c)  Quotes  are  in  U.S.  dollars 
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About  Awards 


National  Prots  Photographors  Association 
Awards.  C.  Thomas  Hardin  was  presented  the  top  award 
at  the  recent  National  Press  Photographers  Association 
convention  in  Albuquerque,  N.M. 

Hardin,  who  now  holds  the  position  of  director  of  pho¬ 
tography  at  the  Detroit  News,  was  honored  for  his  work  at 
the  Louisville  Courier-Journal. 

Other  newspaper  photographers  recognized  were  John 
Long  of  the  Hartford  Courant;  Cornelius  Keyes  with  the 
Los  Angeles  Times,  and  Kathy  Botchers  of  the  Providence 
Journal'Bulletin. 
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NewBfiner.  News  in  HseK. 


Starting  now,  everything  eise  is  Oid  news.  Our  Goss®Newsliner'”  press  system  is  destined  to  be  the  standard  for 
double-width  newspaper  productivity,  color,  print  quality,  ease  of  operation,  and  unprecedented  value  well  into  the  21st 
Century.  ■  Newsliner  matches  the  press  system  precisely  to  your  printing  requirements,  right  down  to  the  inker  Choose  positive-feed 
keyless  —  which  redefines  the  word  “k^ess”  in  the  industry  —  or  our  pressroom-proven  digital  Injector™  Then  select  the 
right  arrangement,  unit  cylinder  configuration,  control  system,  folder,  and  RTF.  Place  spot  or  process  color  where  you  want 
it,  on  one  or  both  sides  of  a  web  from  our  new-design,  low-profile  stackable  printing  units.  ■  Select  our  folder  for  48-page 
“A”  sections  and  up  to  192  bmadsheet  pages  to  satisfy  your  advertisers.  Or  pick  a  rotary/jaw  combination  arrangement.  Then 
just  choose  the  right  delivery.  ■  Also,  keep  in  mind  that  when  production  requirements  change,  you  are  free  to  expand  the 
configuration  — light  up  to  process  color  on  every  page.  ■  Our  new  FK>based  control  system  allows  both  control  in  the  pressroom, 
and  on-the-spot  production  monitoring  from  a  manager’s  own  desktop  computer.  Plus,  get  off-the-shelf  PC  replacement 
components  from  your  local  computer  store,  and  straightforward  diagnostics  that  allow  your  maintenance  people  to  get  you 
back  into  production  fast.  ■  And,  like  all  Goss  products,  Newsliner  is  supported  by  world-class  training,  technical  support, 
and  replacement  parts  operations.  So,  before  you  decide  on  a  press  system,  take  a  close  look  at  Newsliner.  Because  Newsliner 
makes  everything  else  old  news.  Rockwell  Graphic  Systems,  Rockwell  International.  708-850-5600l  Rdc  708-850-6641. 


Roclcwell  Graphic  Systems 


Editor(^Publishcr/ contents 


NEWS — 

9  Outdoor  Toilets, 

S.F.  Dailies 
And  Gannett 

San  Francisco  city  supervisors  reject 
bid  by  French  firm  to  install  and  main¬ 
tain,  free  of  charge,  outdoor  toilets  in 
exchange  for  permission  to  erect  kiosks 
on  which  to  sell  ad  space. 

1  1  Covering 

Sports  Heroes 

Sports  editors  discuss  why  the  1989 
wife  abuse  arrest  of  O.J.  Simpson  was 
not  taken  seriously  by  the  media. 

1 2  Journalistic 
Terrorism? 

An  Illinois  Supreme  Court  justice  in¬ 
tersperses  ruling  on  a  controversial 
adoption  with  criticism  of  a  Chicago 
Tribune  columnist  he  accuses  of  writ¬ 
ing  false  and  misleading  accounts  of 
the  case. 

1 4  Health  Care 
Coverage  And 
Paper  Carriers 

The  proposed  national  health  care  leg¬ 
islation  could  jeopardize  the  safe  har¬ 
bor  that  allows  newspapers  to  treat 
their  carriers  as  independent  contrac¬ 
tors. 


DEPARTMENTS 

2  About  Awards 
2  Calendar 
2  Stock  Tables 

6  Editorial 

7  Letters  to  the  Editor 

7  Newspaperdom 

Shop  Talk  at  Thirty 
The  idea  of  a  personalized  newspaper 
—  call  it  the  Daily  Me  —  whether  on 


newsprint  or  computer,  raises  the  issue: 
What  the  heck  is  a  newspaper,  anyway? 
Chicago  Tribune  president  and  CEO 
Jack  Fuller  says  they  are  a  lot  more 
than  facts  and  figures.  They  embody  all 
the  complexities  and  distinctions  of 
human  personality.  Whatever  they  be¬ 
come,  he  says,  newspapers  must  retain 
their  personality,  character  and  com¬ 
munity  voice. 


Page  12  Journalistic  terrorist? 


SECTIONS 

1 6  Legal  —  Four  regional  Bell  oper^ 
ating  companies  ask  a  federal  court  to 
end  the  order  that  regulated  the  breakup 
of  the  Bell  system. 

18  Newspeople  in  the  News 

19  Obituaries 

20  Advertising/Promotion  —  Clas- 
sified  advertising  executives  air  some 
proposals  aimed  at  repairing  their 
strained  relationship  with  the  Newspa' 
per  Association  of  America. 

24  News  Tech  —  Sophisticated  press 
and  post-press  equipment  does  more 
than  produce  copies  of  newspapers . 

30  Syndicates/News  Services  — 
Professor  Sam  Riley  tells  conventioneers 
at  the  National  Society  of  Newspaper 
Columnists  meeting  about  three  books 
he  is  authoring  for  a  course  on  writing 
columns . 
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In  Brief 


Juanita  Jordan 
is  Copley  columnist 

A  PRO  ATHLETE  writing  a  column  for 
a  newspaper  is  old  news. 

But  in  a  twist,  Copley  Chicago  News¬ 
papers  recently  named  the  wife  of  a  pro 
athlete  as  a  featured  columnist. 

Juanita  Jordan,  wife  of  the  superstar 
Michael  Jordan,  was  named  cultural  a 
columnist  of  the  new  entertainment 
section  Day  &  Night  appearing  weekly 
in  the  six  Copley  papers. 

Jordan,  35,  is  a  South  Side  Chicago 
native  who  will  offer  commentary  and 
personal  recommendations  about  select 
cultural,  charity  and  social  events  in 
Chicago. 

“Never  in  my  wildest  dreams  did  1  in¬ 
tend  to  write  a  newspaper  column,  but 
suddenly  one  day  I  found  myself  telling 
Michael  and  the  kids  that  I  was  a  first- 
round  draft  pick.  Although  I’m  defi¬ 
nitely  a  rookie  in  the  writing  arena.  I’m 
a  die-hard  fan  of  Chicago  and  its  cultur¬ 
al  offerings,”  Jordan  wrote  in  her  first 
column  June  16. 

Jordan,  the  mother  of  two  sons  and  a 
daughter,  is  active  in  Chicago  area 
charities  and  oversees  daily  operations 
of  JUMP  (Jordan  Universal  Marketing 
&  Promotions)  Inc. 

Day  &  Night  is  carried  in  the  six 
Copley  Chicago  Newspapers:  The  Bea- 
cori'News,  Aurora;  Naperville  Sun; 
Herald'News,  Joliet;  Courier-News,  El¬ 
gin;  NewS'Sun,  Waukegan;  and  the 
Wheaton  Journal. 

UNESCO  statement 
against  licensing 

A  UNITED  NATIONS  Educational, 
Scientific  and  Cultural  Organization  re¬ 
gional  conference  in  Chile  has  issued  a 
statement  supporting  a  free  and  inde¬ 
pendent  press  and  opposing  licensing  of 
journalists. 

The  statement  echoed  declarations 
of  UNESCO  conferences  in  Africa  and 
Asia  but  occurred  on  a  continent  in 
which  the  concept  of  licensing  journal¬ 
ists  endures. 

About  10  Latin  American  nations 
have  some  form  of  licensing  and 
Venezuela  is  considering  a  plan  to  li¬ 
cense  journalists. 

The  Inter  American  Press  Associa¬ 
tion  and  International  Association  of 


Broadcasters  fought  to  retain  Section  8 
of  the  statement.  It  says  “access  to  and 
practice  of  journalism  must  be  free,  and 
not  limited  by  any  means.” 

lAPA  called  licensing  “widespread” 
in  Latin  America,  despite  the  1985  In¬ 
ter-American  Court  of  Human  Rights 
ruling  that  Costa  Rica’s  licensing  of 
journalists  violated  their  human  rights. 

The  proposed  Venezuelan  law,  sup¬ 
ported  by  the  National  Association  of 
Journalists,  calls  for  prison  terms  up  to 
six  months  for  illegal  practitioners  of 
journalism.  The  law  requires  journalists 
to  have  a  proper  education  and  sets  up 
a  disciplinary  court. 

The  journalists  are  supporting  the 
measure  to  prop  up  the  profession’s 
stature. 

Bangor  paper 
spurns  CWA 

NON-PRODUCTION  EMPLOYEES 
at  the  Bangor  (Me.)  Daily  News  voted 
69-56  to  spurn  the  Communication 
Workers  of  America  after  the  union 
waged  a  10-month  organization  cam¬ 
paign. 

It  was  the  second  time  in  13  years 
that  employees  voted  against  a  union. 
The  Newspaper  Guild  was  turned  away 
93-65  on  1991. 

A  total  of  135  employees  in  news,  ad¬ 
vertising,  business,  data  processing  and 
maintenance  were  eligible  to  vote  in 
the  National  Labor  Relations  Board 
election,  held  June  23  with  results  re¬ 
ported  June  24. 

The  morning  paper  sells  75,000 
copies  daily.  — AP 

Government  info 
goes  on  line 

YOU  NO  LONGER  have  to  wait  for 
the  mail  to  get  the  Congressional 
Record  and  Federal  Register,  the  official 
daily  records  of  the  legislative  and  exec¬ 
utive  branches,  respectively,  of  U.S. 
government. 

Since  June,  they  have  been  available 
on  line  to  computer  users  the  day  of 
publication  through  a  system  called 
GPO  Access.  The  public  can  reach  the 
database  through  terminals  at  partici¬ 
pating  outposts  of  the  1,400  Federal  De¬ 
pository  Libraries  and  by  subscription 


for  $375  a  year  for  one  terminal. 

Electronic  access  was  mandated  by  a 
1993  law.  The  Government  Printing 
Office’s  wide  area  information  service 
includes  text  and  graphics  when  ac¬ 
cessed  through  the  Internet,  or  without 
graphics  when  accessed  by  phone  di¬ 
rectly  from  GPO. 

Actor  named 
Kendall  director 

ACTOR  JAMES  MACARTHUR, 
whose  father,  Charles  MacArthur,  was 
the  coauthor  of  the  famed  play.  The 
Front  Page,  has  been  elected  a  director 
of  Kendell  Communications,  which 
publishes  the  Daily  Californian  in  El 
Cajon. 

MacArthur,  56,  whose  mother  was 
actress  Helen  Hayes,  will  develop  tele¬ 
vision  projects  for  the  company,  accord¬ 
ing  to  president  Paul  Zindell. 

Besides  owning  the  the  25,000-circu¬ 
lation  Californian,  which  covers  all  of 
East  San  Diego  County,  Kendell  Com¬ 
munications,  a  diversified  media  com¬ 
pany,  publishes  Senior  World  News  and 
the  monthly  magazine  Antiques  &  Col¬ 
lectibles.  It  also  owns  a  commercial  print¬ 
ing  division. 

MacArthur,  who  has  appeared  in 
movies,  television  and  on  stage,  is  best 
known  for  his  role  as  Danno  in  the  TV 
series  Hawaii  Five-O.  He  lives  in  Palm 
Desert,  Calif.,  and  Honolulu. 

New  look,  content 

THE  IDAHO  PRESS-TRIBUNE  has 
launched  its  first  full  redesign  in  over  a 
decade  to  positive  response,  said  man¬ 
aging  editor  Wayne  Cornell. 

Nine  months  in  the  planning,  the 
new  look  includes  a  new  masthead  and 
five-column  format  on  all  four  daily  sec¬ 
tion  fronts. 

Based  on  research  and  focus  groups 
conducted  by  Market  Opinion  Re¬ 
search  of  Detroit,  the  makeover  in¬ 
cludes  content  changes,  from  a  daily 
business  page,  to  wider  focus  on  local 
news  and  new  emphasis  on  leisure  ac¬ 
tivities  and  state  history. 

A  weekly  recreation  and  entertain¬ 
ment  guide  called  MORE  (for  movies, 
outdoor,  recreation  and  entertainment) 
debuted  Thursday,  June  30. 
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Editor  &  Publisher,  June  29.  1901; 
Advertising,  Jan.  22,  1925. 


Lack  of  U.S.  endorsement 

ONE  MIGHT  THINK  the  United  States  is  against  freedom  of  speech  and  free¬ 
dom  of  the  press  the  way  it  is  shying  away  from  participation  in  and  endorse¬ 
ments  of  international  covenants  and  groups  promoting  those  developments. 

The  United  States  resigned  from  UNESCO  several  years  ago  because  of  the 
organization’s  bad  financial  management  and  its  domination  by  Soviet-inspired 
groups. 

All  that  has  changed  under  a  new  secretary-general  and  there  was  a  report  at  a 
World  Press  Freedom  Committee  meeting  in  San  Francisco  in  April  that  since 
UNESCO  has  cleaned  up  its  act,  Washington  is  considering  rejoining.  But  it 
hasn’t  happened. 

In  mid-March  the  “Declaration  of  Chapultepec,”  an  endorsement  of  free 
speech  throughout  the  hemisphere,  was  written  at  a  conference  of  70  editors, 
publishers,  scholars,  politicians  and  lawyers  in  Mexico  City  (E&P,  March  26, 
page  9). 

Under  the  sponsorship  of  the  Inter  American  Press  Association,  this  declara¬ 
tion  has  been  widely  promoted.  It  has  been  endorsed  and  signed  by  seven  presi¬ 
dents  of  Latin  American  countries  (Mexico,  Guatemala,  Panama,  Argentina, 
Uruguay,  Paraguay  and  Bolivia)  as  well  as  the  secretary-general  of  the  Organiza¬ 
tion  of  American  States.  Presidents  of  six  other  countries  (Nicaragua,  Honduras, 
El  Salvador,  Costa  Rica,  Colombia  and  Ecuador)  have  said  they  will  sign  it. 
Three  more  (Venezuela,  Brazil  and  Chile)  are  said  to  be  considering  it.  But  the 
president  of  the  United  States,  to  whom  it  has  been  presented,  has  so  far  ignored 
it. 

The  United  States  is  supposed  to  be  the  leader  of  the  free  world,  but  it  sure 
isn’t  taking  the  lead  in  promoting  free  speech  and  free  press  internationally. 

Licensing  journalists 

IN  1985,  THE  Inter-American  Court  on  Human  Rights  declared  in  a  Costa  Rica 
case  that  compulsory  licensing  of  journalists  violates  human  rights,  and  yet  this 
unvarnished  attempt  to  control  the  press,  which  seems  to  be  peculiar  to  Latin 
America,  persists  and  is  difficult  to  control. 

A  regional  conference  of  UNESCO  on  media  and  democracy  in  Santiago, 
Chile,  May  6,  firmly  opposed  any  licensing  of  journalists  but  it  has  not  deterred 
journalists  in  Venezuela. 

A  full-scale  licensing  scheme  is  before  the  legislature  in  that  country.  Includ¬ 
ed  among  its  provisions  (edited  here  by  WPFC)  are:  “Exercise  of  the  profession 
of  journalism  shall  be  governed  by  law;’’  “To  exercise  the  journalism  profession 
(a  particular  degree)  is  required  . .  .  and  to  be  registered  at  the  National  Associ¬ 
ation  of  Journalists;’’  “A  National  Disciplinary  Court  shall  have  jurisdiction  about 
infringements  and  violations  to  the  principles  of  the  professional  ethic  of  this 
law;’’  “Suspension  (by  the  Disciplinary  Court)  shall  be  proportional  to  serious¬ 
ness  of  the  violation  ...  in  no  case  more  than  one  year;’’  “Those  who  exercise 
the  profession  of  journalism  illegally  shall  receive  a  penalty  of  prison  from  3  to  6 
months.” 

Venezuela’s  National  Association  of  Journalists  is  pushing  this  law,  to  protect 
its  turf,  naturally.  It  is  difficult  to  understand  how  people  who  call  themselves 
journalists  can  fall  for  it. 
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Letters  to  the  Editor 

Old  habits  that  are  out 
of  date  should  die  quickly 


OLD  HABITS  DIE  slowly,  but  if 
they’re  out  date  they  should  be  speed¬ 
ed  on  their  way. 

In  some  of  Donald  Wyatt’s  unsolicit¬ 
ed  advice  to  editors  in  “Shop  Talk  at 
Thirty’’  (E&P,  June  4,  page  68)  he  ac¬ 
tually  asks  editors  to  return  unsolicited 
manuscripts.  And  he’s  worried  about 
his  bottom  line? 

Seventy-four  features  editors  across 
the  United  States  received  an  unso¬ 
licited  feature  from  me  in  May.  Instead 
of  asking  them  to  return  rejected  man¬ 
uscripts  (which  would  have  cost  me  at 
least  520  in  postage  plus  the  cost  of  the 
envelope),  I  enclosed  a  pre-stamped, 
self-addressed  postal  card  with  two 
places  for  the  editor  to  put  a  check 
mark  indicating  (a)  that  they  planned 
to  use  my  feature  or  (b)  their  rejection. 
These  cards  cost  190  each. 

My  mailing  cost  $38.48  in  outbound 
postage  and  $14.06  for  return  postage 
for  a  total  cost  of  $52.54  for  postage. 


Newspaperdom, 

so  YIARS  AOO  ...  The  De¬ 
mocratic  National  Committee 
meeting  in  Chicago  approved  a 
1,349-word  platform,  including  a 
simple  statement  endorsing  the 
principle  of  international  freedom 
of  communications  and  a  world¬ 
wide  free  press.  Newspaper  editors 
representing  the  American  Society 
of  Newspaper  Editors  appeared  be¬ 
fore  the  platform  committee  urging 
the  adoption  of  the  plank  which 
read: 

“We  believe  in  the  world  right  of 
all  men  to  write,  send  and  publish 
news  at  uniform  communication 
rates  and  without  interference  by 
governments  or  private  monopoly, 
and  that  right  should  be  protected 
by  treaty.” 

From  Editor  6?  Publisher 
July  22,  1944 


Had  I  asked  editors  to  return  rejected 
manuscripts,  postage  would  have  cost 
me  $76.96.  By  asking  editors  to  re¬ 
spond  by  putting  a  single  check  mark 
on  a  post  card  and  tossing  my  manu¬ 
script  in  the  recycling  bin,  I  saved 
$24.42. 

I  also  was  startled  to  see  that  Wyatt 
apparently  is  stuck  in  the  typewriter 
age.  He  does  mention  a  word  processor 
but  says  if  editors  don’t  return  his  man¬ 
uscripts  he  has  to  retype  them. 

Hey,  this  is  the  computer  age.  I  pay 
less  than  20  a  page  for  computer  paper. 

Terence  Day 
Pullman,  Wash. 


Weekly  poetry 

YOUR  APRIL  30  article,  “Why  Not 
Reader-Written  Poetry?”  (page  18),  ob¬ 
serves:  “No  one  is  absolutely  certain, 
but  it  is  possible  that  the  Asbury  Park 
(N.j.)  Press  may  be  the  only,  or  at  best 
one  of  only  a  very  few,  large  newspapers 
that  print  poetry  regularly.” 

The  Pittsburgh  Post'Gazette  has  been 
publishing  a  weekly  poem  on  the  Satur¬ 
day  op-ed  page  since  November  1993. 
The  inspiration  for  this  feature  came 
from  Samuel  Hazo,  Pennsylvania’s  state 
poet  and  a  contributor  —  in  both  prose 
and  verse  —  to  our  op-ed  page. 

Bob  Hoover,  our  book  editor,  and 
Michael  Newman,  a  member  of  the  edi¬ 
torial  page  staff,  are  assisted  in  screen¬ 
ing  submissions  by  an  advisory  commit¬ 
tee  of  local  poets. 

The  quality  of  the  verse,  which 
comes  almost  exclusively  from  poets  in 
our  circulation  area,  is  impressive.  Re¬ 
sponse  has  been  favorable,  although 
some  readers  have  complained  that  too 
many  of  the  offerings  are  free  verse. 
Traditional  rhyme  is  apparently  more 
popular  with  readers  than  with  poets. 

Michael  McQough 

McGough  is  editorial  page  editor  of  the 
Pittsburgh  Post-Gazette 


College  media  has 
free  press  protection 

SOME  COMMENTS  INCLUDED  in 
your  May  28  (page  16)  story,  “Ousted 
Louisiana  yearbook  editor  wins  lawsuit,” 
may  confuse  your  readers  as  to  the  sta¬ 
tus  of  college  student  free  press  rights. 

In  fact,  the  holding  of  the  Supreme 
Court’s  1988  Hazelwood  decision  limit¬ 
ing  the  expression  rights  of  high  school 
journalists  has  never  been  applied  to  a 
college  student  publication. 

For  the  last  25  years,  college  and  uni¬ 
versity  journalists  have  consistently 
been  given  strong  First  Amendment 
protection  from  administrative  censor¬ 
ship  by  every  court  in  the  country  that 
has  confronted  the  issue. 

The  fired  Louisiana  yearbook  editor 
who  settled  his  censorship  lawsuit  won 
a  major  victory  for  his  campus  and  the 
student  press  in  general.  But  his  case 
did  not  alter  the  consistent  direction  of 
First  Amendment  jurisprudence  as  it  re¬ 
lates  to  the  college  media. 

Mark  Qoodman 

Goodman  is  executive  director  of  the 
Student  Press  Law  Center 

Says  letter 
was  offensive 

RE:  NORMAN  HIRSCH’S  letter  to 
the  editor  (E6?P,  June  18,  page  7):  I 
found  it  to  be  offensive  and  inconsis¬ 
tent. 

First,  he  wrote  that  news  content  has 
been  better  than  it  ever  was  in  your 
newspapers.  Then  he  wrote  that  jour¬ 
nalism  school  graduates  do  not  know 
how  to  produce  a  newspaper  that  will 
sell. 

Also,  he  wrote  it  is  unimportant  how 
much  you  pay  newspeople.  Maybe  he 
should  try  living  for  a  month  or  two  on 
a  salary  equivalent  to  $10,000  or 
$12,000  per  year  —  the  standard  pay  for 
reporters  at  small  papers.  He  might  find 
that  journalists’  salary  is  not  important 
to  him,  but  it  may  be  a  matter  of  sur¬ 
vival  to  them. 

It  is  easy  to  blame  the  news  staff  for 
all  the  problems  a  paper  may  have.  Any 
mistake  a  journalist  makes  is  in  black 
and  white  for  the  whole  reading  public 
to  see.  Other  departments  can  more 
easily  cover-up  their  errors. 

Suzanne  Wimmer 
Waterloo,  Iowa 
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Did  You  Read  These 
Important  E(^P  Articles 

In  June! 


( 


Newspaper  Financial 
Reports 

Economic  recovery  draws  ads  back, 
bolsters  bottom  lines;  companies 
report  hefty  gains  in  operating  and 
net  profits. 

Student  Paper  Wins 
Free  Speech  Battle 

Stories  and  editorials  raise  public 
awareness  which  leads  to  defeat  of 
proposed  administration  policy 
that  would  have  limited  free 
speech. 

Downside  Of  Political 
Correctness 

Subscription  cancellations  con¬ 
tinue  to  trickle  in  several  months 
after  the  Star  Tribune  of 
Minneapolis  announced  it  would 
no  longer  use  American  Indian 
team  nicknames  on  its  sports  pages. 

Winning  Back  Lost  Readers 
Worldwide 

International  Federation  of 
Newspaper  Publishers  survey 
reveals  newspapers  in  many 
countries  won  back  lost  readers  last 
year. 

California  Editors'  Group 
To  Lobby  For  J-Schools 

Hope  to  combat  inadequate 
funding  and  an  anti-media  bias 
among  college  administrators. 


Decentralizing  Control 
Of  Purchasing 

Newspaper  purchasing  managers 
see  their  roles  changing  again,  and 
some  are  having  trouble  handling 
the  transition. 

Tobacco  Company 
Subpoenas  Several  News 
Organizations 

Brown  &.  Williamson  seeks  copies 
of  documents  it  says  were  stolen 
and  used  as  the  basis  for  stories 
alleging  that  the  company  lied 
about  its  knowledge  of  the  dangers 
of  smoking. 

The  O  J.  Case 
And  The  Press 

The  magnitude  of  the  murder  of 
O.J.  Simpson’s  wife  and  a  male 


friend  may  have  been  outweighed 
by  the  Los  Angeles  riots,  the 
Rodney  King  trials  and  the 
earthquakes,  but  reporters  agree  it’s 
one  of  the  most  bizarre  stories 
they’ve  ever  covered. 

California  Daily  Developing 
Cable  Classified  Service 

Orange  County  Register,  in 
partnership  with  the  Interactive 
Channel,  hopes  to  roll  out  the 
American  Classified  Network  in 
1995. 

Paul  Conrad  Wants 
Angrier  Cartoonists 

The  three-time  Pulitzer  recipient 
says  too  many  editorial  cartoonists 
only  illustrate  news  stories. 


You  miss  a  lof  in  fhe  newspaper  industry  if  you  miss  a  week  of  EiP, 


wv 


Editori^Publisho: 

The  Only  Independent  Weekly  Journal  of  Nempapering 


Start  your  own  subscription  —  delivered  to  your  home  or  ofna  —  today!  Look  hr  the  convenient 
subscrii^  reply  can)  bound  in  tins  issue  or  call  the  Crculation  Lkfjartment  at  (21^  675-4380. 


I 


\ 

\ 


— M 


Editcr6?Publisher 

Tht  Onlj  lt\ieptndeni  Weellj  Journal  of  Nnfslxifiering 


BUSINESS - 

(Circle  Only  Qns  Category) 
1.  Doily  Newspaper 


VELimEV 
JO  YOUR  HOME 
OR  OFFICE 
EVERY  WEEK! 


Q  OiieYeair52lssiies _ $55.00 

Q  Tm Yean  104 ksiie . $100.00 (Ymso,  $10.00) 

Q  HmYemlSibes - $132.00 (lf«si»$3v''0) 

Q  litcnatieiallUrlMItmy  ($2bes) . $315.1' 

Q  litinatieialSirtaeeDelhmy(521ssiies)...$1IS.OO 


VI SA/MC  account# 


1  Weeldy  Newspaper 

3.  Cop/Inl/AssnBuyingAckBfsirigSpaoe 

4.  Advertising  Agency 

5.  Newspaper  Rep. 

6.  Magazine/ Other  Pubkaticn 

7.  Graphic  Arts /Printing  Service /Newspaper  Supplier 

8.  News  Services /Feoture  Syndicate 

9.  Publicity  and  Public  Relations 

10.  Library /Federal /State  and  local  Governments 

11.  Education: Students /Teochers 

Other  _ _ 

O  Payment  Enclosed  Q 
O  Chorge  O 

O  New  Subscription 


OCCUPATION  - 

(Circle  Only  Qns  Category) 

A.  Publisher  8.  President 

C.  VPresident 

D.  Editor  (Type)  _ 

E.  General  Mgr.  F.  Business  Mgr. 

G.Contrcler 

K  Advertising  Mgr.  L  SolesMgr. 

J.  doss  Mgr. 

K.  ReseorchMgr.  L  Promo  Mgr. 

M.  PR  Mgr.  0.  Prod  Mgr. 

P.  Composing  Mgr. 

Q.  Crculation  Mgr.  R.  Editorial  Dept. 

$,  Advertising  Dept.  T.  Crculation  Dept. 
V.  Production  Dept.  W.  Promotion  Dept. 

X.  Freelance  Artist/ Writer 

Y.  Newspaper  Dealer  /  Distributor 

Z.  Retired 

AA.  MIS  Mgr.  88.  Pre-press  Mgr. 

CC  Moikaom  Mgr. 

Other _ 


L  Promo  Mgr. 
0.  Prod  Mgr. 


credit,  return  this  fixm  with  your  check  or  VISA/MC  account  fond  expiration  dote  to;  Editor  &  Publisher,  1 1  West  19lh  Street, 


'10011-4234.  (212! 


All  payments  must  be  in  U.S.  dollars.  Your  subscription  is  tax  deductible. 


Fax:(212)691-6939.  District  of  Cokimbia  and  lA  residents  please  odd  applicable  soln 


EditorS’Publisher 

Circulation  Department 
1 1  West  1 9th  Street 
New  York,  NY  10011-4234 


Every  Saturday  since  1884 


July  23, 1994 


Outdoor  Toilets, 
S.E  Dailies 
And  Gannett 


City  supervisors  reject  bid  by  French  firm  to  install  and 
maintain,  free  of  charge,  outdoor  toilets  in  exchange  for 
permission  to  erect  kiosks  on  which  to  sell  ad  space 


by  M.L,  Stein 

THE  ISSUE  OF  installing  outdoor  toi¬ 
lets  would  seem  far  removed  from  the 
newspaper  business,  but  in  San  Fran¬ 
cisco  it  has  created  a  bitter  controver¬ 
sy  involving  the  the  city’s  two  dailies, 
the  Board  of  Supervisors,  a  French 
firm  and  the  Gannett  Co. 

The  French  company,  J.C.  Decaux, 
is  offering  to  install  27  toilets  on  down¬ 
town  streets  and  maintain  them  at  a 
cost  of  $130,000  a  year  for  20  years  — 
all  free  of  charge. 

In  return,  it  wants  permission  to 
erect  121  European-style  kiosks  around 
town  and  sell  advertising  space  on 
them.  Sixty-five  of  the  17-foot  tall 
kiosks  also  would  vend  the  San  Fran¬ 
cisco  Chronicle,  San  Francisco  Examin¬ 
er  and  21  other  newspapers.  The  ven¬ 
dors  would  also  dispense  free  tokens 
for  the  toilets. 

The  public  —  particularly  down¬ 
town  merchants  —  appear  to  be  heavi¬ 
ly  in  favor  of  the  arrangement,  citing 
San  Francisco’s  growing  army  of  home¬ 
less  people  who  frequently  urinate  and 
defecate  on  streets  and  sidewalks. 

But  the  Board  of  Supervisors  recent¬ 
ly  voted  7-4  to  turn  down  the  proposal. 
Some  majority  members  cited  aesthet¬ 
ic  objections  while  others  said  they  be¬ 
lieved  the  city  should  hold  out  for  a 
better  deal. 

Supervisor  Annemarie  Conroy,  a 
lawyer,  labeled  the  contract  “a  lousy 
deal  for  San  Francisco.” 

The  thrice-weekly  San  Francisco  In¬ 
dependent  reported  that  the  kiosk  plan 


has  aroused  objections  from  some 
neighborhood  groups  claiming  that  the 
San  Francisco  Newspaper  Agency  was 
being  given  special  treatment  in  the 
proposed  contract  by  being  given  con¬ 
trol  of  the  the  kiosks.  The  agency  han¬ 
dles  the  business  side  of  the  Chronicle 
and  Examiner  under  a  joint  operating 
agreement. 

Meanwhile,  a  second  vote  on  the 
Decaux  proposition  was  scheduled  and 


lion  a  year  from  those  shelters  and 
don’t  give  a  penny  back  to  the  city.” 

Don  Davidson,  president  of  Gannett 
Outdoor,  was  not  available  for  com¬ 
ment  and  another  Gannett  representa¬ 
tive  did  not  respond  to  an  E&P  query. 

“Gannett  is  afraid  of  the  ad  diver¬ 
sion,”  said  Steve  Falk,  senior  vice  presi¬ 
dent/advertising  and  circulation  at  the 
newspaper  agency.  He  asserted  that  the 
toilets  and  kiosks  would  benefit  San 


“Only  in  San  Francisco  could  officialdom  torpedo  a 
plan  to  make  the  city  look  cleaner  and  smell  better 
at  no  cost  to  taxpayers  ....  The  Seven  Stooges 
were  happy  to  accommodate  Gannett’s  efforts.** 


Supervisor  Angela  Alioto,  who  has  led 
the  fight  for  the  agreement,  predicted 
it  will  pass.  She  is  backed  by  Mayor 
Frank  Jordan. 

“But  it  doesn’t  make  much  differ¬ 
ence,”  Alioto  said.  “If  it  loses  again 
we’re  going  to  put  it  on  the  November 
ballot.  Ninety  percent  of  the  people 
here  want  the  toilets.” 

One  of  the  most  vociferous  oppo¬ 
nents  of  the  kiosk  placement  is  the 
Gannett  Outdoor  Group,  which  sells 
ads  for  its  600  San  Francisco  bus  shel¬ 
ters.  The  Gannett  division  is  the 
largest  outdoor  advertising  company  in 
North  America. 

Alioto  said  Gannett  has  mounted 
“the  heaviest  lobbying  I’ve  seen  since 
I’ve  been  in  office.  They  take  $4  mil¬ 


Francisco  but  noted  that  the  Chronicle 
and  Examiner  already  are  sold  out  of 
downtown  newsstands.  Independent 
sellers,  he  said,  are  paid  a  fee  and  a 
commission  on  sales,  a  practice  that 
would  continue  under  the  Decaux  pro¬ 
posal.  Other  newspapers  would  make 
their  own  arrangements  with  the  ven¬ 
dors,  Falk  added. 

“Decaux’s  kiosks  would  be  more  at¬ 
tractive  than  bus  shelters,”  Falk  com¬ 
mented. 

Examiner  and  Chronicle  editorials 
put  the  case  more  strongly  for  the 
French  connection. 

An  Examiner  editorial  headed  “Sew¬ 
er  Politics”  declared:  “Supervisors  op¬ 
posing  Decaux  cited  a  variety  of  con¬ 
cerns  —  most  vacuous,  all  soluble. 
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90''year''old  Ypsilanti  Press 
closes  unceremoniously 

Singleton  closes  another  newspaper 


Their  no  votes  mean  one  thing:  No 
street  toilets  ....  You  got  problems? 
Work  ’em  out.  We  depend  on  you  [su¬ 
pervisors]  to  get  the  job  done.  Other¬ 
wise,  San  Franciscans  should  feel  free 
to  question  the  supervisors’  motives.  Is 
the  fix  in?  Whenever  politicians  go 
against  the  prevailing  political  winds, 
it’s  a  pretty  good  bet  their  acts  are  un¬ 
natural.” 

A  Chronicle  editorial,  with  the 
headline,  “S.F.’s  Board  of  Buffoonery,” 
landed  squarely  on  Gannett. 

In  reference  to  the  supervisors’  no 
vote  on  the  toilets,  the  piece  stated: 
“Let’s  be  clear.  There  was  one,  and 
only  one,  winner  in  Monday’s  shameful 
spectacle  [vote]:  The  politically  well- 
connected  Gannett  Transit  Shelter 
Co. 

“The  company  enjoys  a  monopoly 
on  street-level  advertising  in  the  city 
.  .  .  and  mounted  a  strenuous  lobbying 
effort  to  keep  out  the  competition.  But 
there  were  plenty  of  losers:  the  people 
of  San  Francisco,  who  missed  a  chance 
to  be  rid  of  ‘streets,  doorways,  and  side¬ 
walks  of  unwanted,  unsightly  and  un¬ 
sanitary  waste,’  as  Mayor  Jordan  put  it.” 

The  editorial  named  four  of  the  sev¬ 
en  supervisors  who  cast  no  votes,  not¬ 
ing  that  they  are  up  for  re-election. 

Chronicle  columnist  Debra  Saunders 
observed:  “Only  in  San  Francisco 
could  officialdom  torpedo  a  plan  to 
make  the  city  look  cleaner  and  smell 
better  at  no  cost  to  taxpayers ....  The 
Seven  Stooges  were  happy  to  accom¬ 
modate  Gannett’s  efforts.” 

Going  weekly 
under  new  owners 

THE  SONOMA  COUNTY  Indepen¬ 
dent,  a  15 -year-old,  twice-weekly  alter¬ 
native  paper  in  Northern  California,  is 
going  weekly  “by  popular  demand,”  said 
publisher  James  Boland. 

The  change,  beginning  Aug.  4,  fol¬ 
lows  new  ownerhip.  Boland-Carroll 
Inc.,  named  after  Boland  and  editor 
James  Carroll,  sold  a  stake  in  the  paper 
to  Metro  Publishing  Inc.  and  formed 
Metrosa  Inc.,  which  took  over  the  Inde¬ 
pendent  July  1. 

Metro,  headed  by  Dan  Pulcrano, 
publishes  free  papers  in  Santa  Clara 
and  Santa  Cruz. 

The  Independent,  which  since  1991 
has  lifted  circulation  from  4,000  to 
25,000  and  has  tripled  ad  revenues,  re¬ 
designed  and  converted  to  free  distribu¬ 
tion  in  March. 


WITH  NO  TIME  to  say  good-bye  after 
90  years,  the  Ypsilanti  (Mich.)  Press 
folded  June  27. 

Employees  were  told  of  the  shutter¬ 
ing  as  they  reported  to  work  on  the 
morning  of  the  27th. 

Garden  State  Newspapers,  affiliated 
with  William  Dean  Singleton’s  Media 
News  Group,  sold  the  paper’s  subscrip¬ 
tion  list,  its  morgue  and  its  masthead 
to  Booth  Newspapers,  publisher  of  the 
nearby  rival  Ann  Arbor  News. 

Beginning  with  the  June  28  edition, 
the  News  is  publishing  a  Ypsilanti  edi¬ 
tion  carrying  the  Press  masthead. 

Garden  State  chief  operating  officer 
Anthony  Tierno  said  the  story  of  the 
Press  is  all  too  familiar. 

The  14,621-circulation  evening 
newspaper  —  which  also  had  morning 
single-copy  sales  and  which  sold  for  a 
dime  less  than  the  News  —  had  more 
or  less  held  its  circulation,  losing  fewer 
than  an  average  2,000  copies  of  daily 
circulation  over  the  past  five  years. 

But  advertising  was  hit  badly  when 
the  local  economy  sank  in  the  wake  of 
the  closing  of  General  Motors’  Willow 
Run  auto  plant,  Tierno  said.  The  final 
blow,  he  said,  was  the  loss  of  two  big 
commercial  printing  contracts. 


WHEN  TV  WEATHERMAN  Paul 
Douglas  left  Minneapolis  for  the  Chica¬ 
go  market,  he  didn’t  just  switch  televi¬ 
sion  stations  —  he  switched  newspapers 
as  well. 

Douglas  recently  became  WBBM- 
TV’s  meteorologist  for  its  noon  and  4:30 
p.m.  daily  news  broadcasts. 

And  on  July  5,  Douglas  also  began 
writing  a  Tuesday-through-Sunday  col¬ 
umn  for  the  Chicago  Sun-Times  weath¬ 
er  page. 

The  newspaper  connection  is  noth¬ 
ing  new  for  the  36-year-old  weather¬ 
man. 


“One  was  due  to  capacity,”  Tierno 
said.  “The  customer  wanted  to  go  larg¬ 
er  than  we  could  handle.  And  the  oth¬ 
er,  the  Daily  at  the  University  of 
Michigan,  also  required  state-of-the- 
art  facilities  we  did  not  have.” 

Tierno  said  no  decision  has  been 
made  on  what  to  do  with  the  Press 
building,  which  Garden  State  owns. 
The  presses  —  a  four-unit  Goss  Ur¬ 
banite  and  a  two-unit  Urbanite  —  will 
likely  go  to  another  paper  in  the  chain, 
he  said. 

In  selling  the  subscription  list  and 
masthead  to  Booth  Newspapers,  the 
Press  returns,  at  least  in  spirit,  to  an 
old  home. 

Booth  bought  the  paper  in  1962 
from  the  Handy  family,  which  had  op¬ 
erated  the  Press  since  1917.  In  1968, 
Booth  sold  the  paper  to  Panax  Corp. 

Garden  State  acquired  the  paper  in 
1986. 

The  Press  was  founded  in  1904.  In 
recent  years  Singleton  acquired  and 
later  closed  the  Paterson  News,  Hud¬ 
son  Dispatch  and  Elizabeth  Daily  Jour¬ 
nal  in  New  Jersey.  He  also  acquired 
and  later  sold  the  Dallas  Times  Herald 
to  an  associate,  who  closed  it  a  year 
later. 


While  he  was  working  at  KARE-TV 
in  Minneapolis/St.  Paul,  he  also  wrote  a 
column  for  the  Star  Tribune. 

On  TV,  Douglas’  gimmick  is  deliver¬ 
ing  the  forecast  outdoors. 

At  the  Sun-Times,  Douglas  writes  a 
column  that  focuses  on  particular  local 
weather  developments  or  meteorology 
in  general. 

In  addition,  he  offers  a  daily  “Weath¬ 
er  Quiz”  and  “Weather  Fact.” 

The  full-page  Sun-Times  weather  fea¬ 
ture  also  now  labels  its  illustrated  fore¬ 
cast  “Paul  Douglas’  Seven-Day  Fore¬ 
cast.”  —  Mark  Fitzgerald 


TV  weatherman  switches 
cities  —  and  newspapers 
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Covering 
Sports  Heroes 

Sports  editors  discuss  why  the  1989  wife  abuse  arrest 
of  OJ.  Simpson  was  not  taken  seriously  by  the  media 


by  Susan  Patemo 

WHEN  FOOTBALL  SUPERSTAR 
O.J.  Simpson  was  arrested  for  abusing 
his  wife  in  1989,  the  charge  and  subse¬ 
quent  no-contest  plead  appeared  in  a 
few  brief  mentions  buried  in  sports  and 
feature  sections  across  the  country. 

Nowhere  did  the  press  report  or  fol¬ 
low  up  on  the  statement  his  wife  made 
in  the  1989  police  report:  “You  never 
do  anything  about  him,”  a  half-dressed 
Nicole  Simpson,  her  eye  black,  her  lip 
split,  told  police.  “You  talk  to  him  and 
then  leave.” 

The  press  failed  to  take  the  1989  ar¬ 
rest  and  conviction  seriously  for  a  vari¬ 
ety  of  reasons,  according  to  interviews 
with  editors  at  newspapers  across  the 
country. 

The  most  common  reasons,  editors 
said,  are  the  tendency  to  glorify  sports 
legends  rathers  than  dig  into  a  less  ob¬ 
vious  dark  side,  the  failure  to  recognize 
domestic  violence  as  serious  problem 
and  the  feeling  that  Simpson  was  past 
his  prime  as  the  sort  national  celebrity 
people  wanted  to  read  about. 

Now,  though,  with  Simpson  arrested 
and  charged  with  the  murder  of  his 
former  wife  and  her  friend,  some  edi¬ 
tors  say  they  will  rethink  the  way  they 
cover  sports  celebrity  stories. 

“From  now  on,  you’re  going  to  see 
more  and  more  aggressive  action  on 
part  of  media  and  sports  media  —  on 
the  part  of  our  sports  department  any¬ 
way,”  said  Don  Skwar,  executive  sports 
editor  of  the  Boston  Globe. 

But  other  editors,  such  as  Ron  Kaye, 
assistant  management  editor  for  the 
Daily  News  of  Los  Angeles,  say  they 
would  change  little  about  the  way  the 
1989  wife  beating  incident  was  played. 

“He  was  a  hero,”  said  Kaye.  “He 
came  up  from  poverty.  He  had  a  sweet 
and  fine  manner  and  an  unbelievable 
level  of  athletic  prowess  and  achieve- 

Patemo  is  a  free-lance  writer. 
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ment.  And  I’m  going  to  tear  down  a 
guy’s  life  work  because  he  had  a  fight 
with  his  wife?” 

After  the  murder,  the  Los  Angeles 
Times,  along  with  other  media,  report¬ 
ed  the  text  of  the  1989  police  incident 
report  and  the  911  emergency  calls  that 
Nicole  had  made  to  report  domestic 
disputes.  But  in  1989,  “there  didn’t 
seem  to  be  any  story,”  said  Times 
columnist  Larry  Stewart,  who  covers 
radio  and  television  sports. 

Several  months  after  the  1989  no 
contest  plea,  Stewart  pulled  Simpson 
aside  at  a  news  conference  and  asked 
him  quietly  about  the  arrest. 


California  used  brief  stories  that  came 
over  the  wires,  according  to  a  review  of 
152  newspapers  nationwide.  What  ap¬ 
peared  seemed  of  little  news  value,  edi¬ 
tors  said. 

“People  said,  ‘Well,  that’s  off  the 
field  and  he  wasn’t  playing  anymore 
anyway.  It  doesn’t  relate  to  what  O.J.  is 
about.  That’s  a  family  matter,”  said 
Skwar. 

Seattle  Times  sports  editor  Cathy 
Henkel  agreed. 

“[Simpson]  was  known  for  clean  liv¬ 
ing.  That  was  his  reputation.  He  didn’t 
have  anything  negative.  As  far  as  I 
knew,  as  far  as  my  readers  knew,  there 


“He  came  up  from  poverty.  He  had  a 
sweet  and  fine  manner  and  an  unbelievable 
level  of  athletic  prowess  and  achievement. 
And  Tm  going  to  tear  down  a  guy’s  life  work 
because  he  had  a  fight  with  his  wife?” 


“He  said  it  had  been  overblown,” 
Stewart  relates  now.  “He  said  the  po¬ 
lice  came  the  next  day  and  because  of 
new  laws,  they  said  they’d  have  to  ar¬ 
rest  him. 

“I  was  very  convinced  that  it  had 
been  overblown,”  Stewart  added.  “I 
may  have  been  more  anxious  to  get  af¬ 
ter  this  if  I  had  heard  rumors  about 
him  being  a  bad  guy  and  losing  his 
temper.  But  you  heard  none  of  that. 
Here  he  tells  me  it  was  really 
overblown,  a  bum  rap,  you  tend  to  be¬ 
lieve  him.  That’s  what’s  so  mind-bog¬ 
gling  about  it.  How  can  somebody  be 
so  different?  Here  was  a  man  loved  in 
public  and  private  life,  who  really  had 
no  chinks  in  his  armor.  You  ask  him 
about  this  one  chink  and  he  explains  it 
pretty  well.  You  tend  to  believe  him 
and  go  on.  What  man  in  this  country 
hasn’t  yelled  at  his  wife?” 

Most  papers  outside  of  Southern 


was  only  one  incident.  It  was  a  blip  on 
the  screen,”  she  said. 

“If  O.J.  had  been  in  Seattle,  we 
would  have  covered  it  and  covered  it 
thoroughly,”  she  added.  “But  if  I’m  the 
Boston  Globe  or  the  Los  Angeles  Times 
or  the  New  York  Times,  I  have  a  differ¬ 
ent  agenda.  Mine  is  to  watch  local  ath¬ 
letes.  We  follow  them  now  and  will 
continue  to.  This  is  not  something 
we’re  going  to  let  go  by.” 

Timing,  too,  played  a  role  in  the 
lack  of  coverage,  Henkel  said.  When 
Michael  Jackson  was  accused  of  —  but 
never  arrested  for  —  child  molesta¬ 
tion,  for  example,  reporters  followed 
him  around  the  globe  and  procured 
every  public  record  available.  But  the 
O.J.  Simpson  wife-beating  case  was  dif¬ 
ferent. 

Jackson  was  “at  the  height  of  his  ca- 
(See  Heroes  on  page  33) 
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Journalistic 

Terrorism? 

Illinois  Supreme  Court  justice  intersperses  ruling 
on  a  controversial  adoption  with  criticism  of 
Chicago  Tribune  columnist  who  he  accuses  of  writing 
false  and  misleading  accounts  of  the  case 


by  Mark  Fitzgerald 

IN  A  LEGAL  opinion  extraordinary 
for  its  vituperative  language,  the  Illi¬ 
nois  Supreme  Court  interspersed  its 
ruling  on  a  controversial  adoption  case 
with  accusations  that  syndicated 
Chicago  Tribune  columnist  Bob 
Greene  was  guilty  of  “journalistic  ter¬ 
rorism.” 

The  majority  opinion,  written  by 
Justice  James  Heiple,  accused  Greene 
of  using  the  adoption  dispute  as  fodder 
to  build  readership. 

In  addition  to  attacking  Greene, 
Heiple  also  lashed  out  at  the  governor 
of  Illinois,  Jim  Edgar,  and  a  highly  re¬ 
spected  Illinois  appellate  judge,  Dom 
Rizzi,  for  their  actions  in  the  highly 
emotional  issue  of  who  should  have 
custody  of  a  3-year-old  known  as  “Baby 
Richard.” 

“Columnist  Bob  Greene  apparently 
does  not  care,”  Heiple  wrote  in  the  July 
12  opinion.  “Rather,  columnist  Greene 
has  used  this  unfortunate  controversy 
to  stimulate  readership  and  generate  a 
series  of  syndicated  newspaper  columns 
in  the  Chicago  Tribune  and  other  pa¬ 
pers  that  are  both  false  and  misleading. 

“In  doing  so,  he  has  wrongly  cried 
‘fire’  in  a  crowded  theatre,  and  has 
needlessly  alarmed  other  adoptive  par¬ 
ents  into  ill-founded  concerns  that 
their  own  adoption  proceedings  may 
be  in  jeopardy  .... 

“Make  no  mistake  about  it.  These 
are  acts  of  journalistic  terrorism,” 
Heiple  wrote. 

Since  May  1993,  Greene  has  written 
about  the  emotionally  charged  case  of 
Richard,  who  was  given  up  for  adop¬ 
tion  at  birth  by  his  mother  without  the 
consent  of  his  biological  father. 

The  biological  father,  Otakar  Kirch- 
ner,  contends  he  was  misled  into  be- 
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“I  just  wish  everybody  in  the  country 
could  read  this  opinion,  so  they  could 
see  what  kind  of  judge  is  deciding  this 
case.  To  think  this  was  an  official 
Supreme  Court  decision.  I  just  feel  ter¬ 
rible  for  that  little  boy. " 

—  Bob  Qreene,  Chicago  Tribune  and 
syndicated  columnist 


lieving  the  boy  died  at  birth,  and  so  he 
did  not  challenge  the  adoption  for 
more  than  two  months. 

Kirchner  reconciled  with  the  biolog¬ 
ical  mother  soon  after  the  birth  and 
the  couple  is  now  married.  Lower 
courts  consistently  ruled  that  Richard 
should  stay  with  the  only  parents  he 
has  ever  known. 

In  a  ruling  on  the  case  last  year,  ap¬ 
pellate  Judge  Dom  Rizzi  declared  that 
that  “best  interest  of  the  child”  should 
be  the  determining  consideration  in 
Illinois. 


But  in  their  own  controversial  ruling 
in  June,  a  unanimous  Illinois  Supreme 
Court  said  the  biological  father  had 
not  lost  his  right  to  block  the  adoption 
—  and  that  Richard  must  be  returned 
to  the  biological  parents. 

And  in  the  July  12  opinion  rejecting 
a  rehearing  in  the  case,  Heiple  took  a 
shot  at  Rizzi’s  “best  interest”  standard, 
saying  the  judge  “grossly  misstated  the 
law.” 

In  his  columns,  Greene  has  consis¬ 
tently  maintained  the  little  boy  should 
remain  with  his  adoptive  parents.  And 
he  has  pointed  out  several  errors  in 
Heiple’s  first  opinion  on  the  case. 

In  an  interview,  Greene  said  Heiple 
repeated  those  factual  errors  in  his  sec¬ 
ond  opinion.  And  Greene  noted  that 
Heiple  does  not  specify  what  is  “false 
and  misleading”  in  the  columns. 

The  most  recent  opinion  “just 
makes  me  feel  like  crying  for  this  little 
boy,”  Greene  said. 

“It  just  seems  to  me  that  the  criti¬ 
cism  [Heiple]  is  taking  on  this,  he  is 
taking  out  on  this  little  boy,”  he  added. 

Indeed,  Heiple’s  opinion  indicates 
the  judge  takes  the  criticism  personal¬ 
ly- 

“These  columns  are  designed  to  dis¬ 
credit  me  as  a  judge  and  the  Supreme 
Court  as  a  dispenser  of  justice  by  stir¬ 
ring  up  disrespect  and  hatred  among 
the  general  population,”  Heiple  wrote. 

“That  Greene  has  succeeded  to  a 
limited  degree  cannot  be  denied.  I 
have,  indeed,  received  several  pieces  of 
hate  mail  with  such  epithets  as  idiot, 
jerk,  etc.,”  Heiple  added. 

The  Supreme  Court  deserves  the 
heat,  Greene  says. 

“I  really  hope  if  they,  the  seven  jus¬ 
tices,  are  so  determined  to  send  this 
boy  to  a  home  he  has  never  known, 
that  on  the  day  he  is  handed  over  .  .  . 
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that  those  seven  justices  are  there  to 
look  that  boy  in  the  face  and  tell  him 
why  they  are  doing  this,”  Greene  said. 

At  this  point,  Greene  says  he  cannot 
even  recall  how  he  got  involved  in  the 
Baby  Richard  case.  The  adoptive  par¬ 
ents,  who  have  said  little  publicly 
about  the  case  during  the  two-year  or¬ 
deal,  did  not  want  any  publicity,  the 
columnist  said. 

But  the  issue  has  clearly  become  an 
emotional  one  for  Greene  as  well. 

After  the  Supreme  Court  ruling  or¬ 
dering  the  boy  taken  from  the  adoptive 
parents,  Greene  wrote  a  column  that 
ended  with  this  reference  to  the  jus¬ 
tices:  “Damn  them  all.” 

“1  feel  more  strongly  than  ever  about 
that  now,”  Greene  said  in  an  interview. 
“1  would  hope  one  of  the  things  we  do 
in  this  business  is  that  when  someone 
has  no  voice  —  we  give  them  a  voice,” 
he  said. 

Justice  Heiple’s  harsh  opinion  drew 
an  equally  harsh  response  from  Illinois 
Gov.  Jim  Edgar  who  called  it  “a  dark 
day  for  justice  and  human  decency  in 
Illinois.  The  highest  court  in  this  state 
has  committed  a  travesty.” 

Using  a  Supreme  Court  opinion  to 
personally  attack  a  journalist  is  “un¬ 
precedented,”  said  David  Protess,  pro¬ 
fessor  at  Northwestern  University’s 
Medill  School  of  Journalism. 


INFORMATION  RESOURCES  Inc. 
has  halted  the  supply  of  supermarket 
sales  information  to  the  Wall  Street 
Journal,  leaving  the  nation’s  biggest  dai¬ 
ly  without  a  source  for  its  twice-weekly 
consumer-trends  column. 

The  Journal  said  it  was  trying  to  find 
another  company  to  supply  information 
on  sales  of  soda,  deodorant,  potato 
chips  and  other  packaged  goods  for  its 
“Marketscan”  column. 

Information  Resources  suggested  that 
its  clients,  who  pay  the  Chicago-based 
company  to  track  product  sales,  protest¬ 
ed  disclosure  of  the  results. 

Information  Resources  provided  the 
data  for  free  and  exclusively  to  the  Jour¬ 
nal  since  the  column  started  in  1992, 
apparently  in  return  for  the  exposure. 

In  a  statement,  Information  Re¬ 
sources  chairman  Gian  M.  Fulgoni  said 
his  company  enjoyed  its  run  with  the 


“To  include  that  kind  of  language  in 
a  published  Supreme  Court  opinion  is 
unprecedented,”  Protess  said.  “I’ve  nev¬ 
er  seen  . . .  dicta  that  attacks  a  journal¬ 
ist  and  his  news  organization  by  name 
in  the  kind  of  vitriolic  terms  he  uses. 

“Greene  has  had  a  long  career  of 
taking  on  causes  and  that  is  one  of  the 
most  noble  roles  a  journalist  or  colum¬ 
nist  can  do,”  Protess  added.  “To  some¬ 
how  suggest  that  Greene  or  the  Chica¬ 
go  Tribune  has  a  self-interest  here  is 
just  wrong-headed.” 

Northwestern  Law  School  professor 
Steven  Lubet  was  a  little  more  sympa¬ 
thetic  to  Heiple,  saying  the  justice  ap¬ 
peared  “exasperated”  in  the  opinion. 

“Judge  Heiple  —  in  more  overheat¬ 
ed  language  than  usual  —  is  explain¬ 
ing  why  he  is  not  going  to  take  into 
consideration  the  governor’s  or  the 
newspaper’s  interests  in  this  case,”  Lu¬ 
bet  said. 

Greene  himself,  though,  said  the 
opinion  is  a  good  indication  of  how 
Illinois’  Supreme  Court  has  failed  to 
protect  Richard. 

“I  just  wish  everybody  in  the  coun¬ 
try  could  read  this  opinion,  so  they 
could  see  what  kind  of  judge  is  decid¬ 
ing  this  case,”  he  said.  “To  think  this 
was  an  official  Supreme  Court  deci¬ 
sion.  I  just  feel  terrible  for  that  little 
boy.” 


Journal  and  credited  the  column  with 
providing  “valuable  insight  into  the 
consumer  packaged  goods  marketplace.” 

However,  “wishing  to  avoid  public 
controversy  or  cause  clients  any  discom¬ 
fort,  we  have  decided  to  refrain  from 
further  public  release  of  this  [sic]  data,” 
Fulgoni  said,  adding  that  interpreting 
data  is  “complex,”  even  for  experienced 
research  analysts. 

Journal  managing  editor  Paul  Steiger 
said  major  clients  of  Information  Re¬ 
sources  “apparently  would  prefer  to 
keep  precise  information  about  how 
products  are  selling  secret  from  the  pub¬ 
lic.  We  regret  that  pressure  from  them 
has  forced  IRI  to  take  this  step.” 

Steiger  said  that  Information  Re¬ 
sources  recently  called  the  Marketscan 
column  “a  must  read”  when  it  sent  col¬ 
lections  of  the  columns  to  its  clients, 
the  Journal  reported. 


Discord  reigns  on 
APME  ethics  code 
as  36%  oppose  it 

DESPITE  THE  CONTROVERSY.  39% 
of  Associated  Press  Managing  Editors 
members  said  they  would  adopt  a  pro¬ 
posed  stringent  code  of  ethics  as  a  mod¬ 
el  for  their  papers. 

Of  194  editors  who  responded,  36% 
rejected  it  altogether,  while  19%  said 
the  draft  code  needed  changes. 

The  code,  longer  and  moe  detailed 
than  the  general  one-page  document 
now  in  effect,  has  inspired  strong  de¬ 
bate,  according  to  APME  News  says. 

In  general,  larger  papers  opposed  it 
while  smaller  ones  were  sympathetic. 

The  survey  found  34%  of  those  re¬ 
sponding  felt  strongly  that  a  new  code  is 
needed;  44%  strongly  disagreed. 

When  asked  if  their  newspapers  had 
ethics  codes,  61%  of  the  editors  said  no. 

Editors  most  strongly  supported  the 
proposed  code’s  provisions  against  pla¬ 
giarism,  followed  by  provisions  for  sepa¬ 
rating  news  from  advertorials  and  provi¬ 
sions  requiring  respect  for  subjects  of 
news  stories.  Getting  the  least  support 
was  the  part  requiring  community  in¬ 
volvement. 

Louisville  Courier' Journal  editor 
David  Hawpe,  who  heads  the  commit¬ 
tee  in  charge,  reconsiders  the  proposal 
in  light  of  feedback  from  meetings 
around  the  country,  later  this  summer. 

APME  hopes  to  put  the  code  to  a 
vote  at  its  convention  Oct.  12-15  in 
Philadelphia.  — George  Garneau 

lAPA  pushes 
summit  declaration 

THE  INTER  AMERICAN  Press  Asso¬ 
ciation  is  calling  on  national  leaders 
from  the  Americas  to  approve  a  First 
Amendment  for  the  region  when  they 
meet  in  Miami  in  December. 

lAPA  said  it  wants  to  put  on  the 
agenda  at  the  Summit  of  the  Americas 
the  Declaration  of  Chapultepec,  a 
statement  supporting  free  expression 
that  began  circulating  at  a  conference 
in  Mexico  City  in  March  and  has  won 
signatures  of  seven  Latin  American 
presidents. 

Also  July  8,  Miami-based  lAPA  de¬ 
nounced  as  serious  threats  to  press  free¬ 
dom  proposed  laws  that  would  require 
journalists  to  carry  licenses  in  Chile, 
Venezuela  and  Nicaragua. 


Source  cuts  flow  to 
Wall  Street  Journal  column 
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Health  Care 
Coverage  And 

Paper  Carriers 

Proposed  health  care  legislation  could  jeopardize 
the  safe  harbor  that  allows  newspapers  to  treat 
their  carriers  as  independent  contractors 


by  Tony  Case 

PROPOSED  HEALTH  CARE  legisla¬ 
tion  jeopardizes  the  safe  harbor  that  al¬ 
lows  newspapers  to  treat  carriers  as  in¬ 
dependent  contractors,  according  to  a 
senior  manager  with  a  top  accounting 
firm. 

“With  the  focus  on  the  health  insur¬ 
ance  bill,  this  area  will  be  reexamined,” 


Debe  Doran  of  Deloitte  &  Touche 
warned  International  Newspaper  Fi¬ 
nancial  Managers  members  at  their 
convention  last  month  in  Las  Vegas. 

Section  530  of  the  Internal  Revenue 
Service  Code  protects  previously  audit¬ 
ed  companies  from  the  reclassification 
of  workers  if  the  issue  did  not  arise 
during  the  audits. 

But  the  section  will  probably  be  re¬ 
vised,  and  some  bills  introduced  in 
Congress  call  for  repealing  it  altogeth¬ 
er,  instituting  a  new  version  and  giving 
the  IRS  authority  to  define  the  term 
“employee,”  Doran,  who  counts  the 
Seattle  Times  among  her  clients,  told 
the  conferees. 

Protection  would  still  exist  for  those 
businesses  that  have  been  audited  but 
would  be  limited  to  cases  in  which 
worker  classification  was  actually  ex¬ 


amined.  Under  the  current  rule,  a  tax¬ 
payer  obtains  blanket  acceptance  of  its 
worker  classification  if  the  treatment 
of  workers  was  not  reviewed  on  a  pre¬ 
vious  audit. 

The  IRS  would  like  to  crack  down 
on  the  proper  assignment  of  laborer 
status,  since  it  is  estimated  the  agency 
loses  $2.1  billion  annually  because  of 
misclassification.  Financial  managers 


with  newspapers  and  other  businesses 
relying  heavily  on  contract  workers  are 
understandably  fidgety,  as  converting 
individuals  from  contractor  to  employ¬ 
ee  status  represents  a  major  expendi¬ 
ture. 

A  newspaper  that  is  forced  to  reclas¬ 
sify  an  independent  paper  carrier  as  a 
full-fledged  employee  can  count  on 
having  to  provide  the  worker  with 
health  insurance,  vacation  and  holiday 
pay  and  possibly  retirement  benefits, 
translating  to  a  40%  cost  increase  to 
the  company,  Doran  said. 

Newspapers  may  be  exempt  from 
having  to  classify  delivery  people  as 
employees  if  the  individuals  are  under 
18  years  of  age,  and  they  sell  papers  to 
the  public  and  retain  the  spread  of  the 
sale  price  over  the  purchase  price. 

But  Doran  noted,  “This  exception  is 


really  difficult  because  most  people  de¬ 
livering  newspapers  are  merely  drop¬ 
ping  the  items  at  a  place  denoted  by 
the  publisher  and  are  not  making  the 
actual  sales.” 

The  IRS  has  determined  that  home 
delivery  agents  are  not  direct  sellers 
since  their  primary  function  is  delivery. 

“The  agents  sell  nothing,”  Doran  ex¬ 
plained.  “Delivery  fees  will  be  received 
whether  or  not  there  is  any  additional 
solicitation  of  newspapers.  Workers  are 
under  a  piecemeal  pay  system.” 

The  IRS  and  the  courts  have  issued 
a  list  of  factors  to  consider  when  clas¬ 
sifying  workers.  They  are  only  guide¬ 
lines  and  companies  may  interpret  the 
points  differently  in  determining  sta¬ 
tus. 

“Ultimately,”  Doran  said,  “the  deci¬ 
sion  [about  classification]  is  going  to  be 
based  on  control  as  it  relates  to  the 
worker.” 

Some  of  the  considerations  are  par¬ 
ticularly  relevant  to  newspapers. 

For  example,  does  the  employer  in¬ 
form  the  worker  how,  when  and  where 
a  task  is  to  be  performed? 

“This  factor  is  typically  present  in 
newspaper  delivery  cases,”  Doran  ob¬ 
served.  “The  publisher  typically  advis¬ 
es  the  delivery  people  when  to  pick  up 
the  papers,  where  to  deliver  them,  how 
to  fold  the  papers  and  how  to  handle 
customer  complaints.  This  usually  in¬ 
dicates  employee  status.” 

Is  the  worker’s  role  an  integral  part 
of  the  operation? 

“Delivery  systems  are  the  essence  of 
the  newspaper  industry  because  with¬ 
out  them  your  newspapers  would  sit  in 
warehouses,”  Doran  pointed  out.  Be¬ 
cause  delivery  people  are  so  vital,  they 


A  newspaper  that  is  forced  to  reclassify  an 
independent  paper  carrier  as  a  fulhfledged 
employee  can  count  on  having  to  provide  the 
worker  with  health  insurance,  vacation  and 
holiday  pay  and  possibly  retirement  benefits. 
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Newspaper  financial  execs 
draw  sizable  gathering 


must  be  considered  employees. 

And  is  the  worker  hiring,  supervis¬ 
ing  and  paying  his  own  assistants  and 
not  performing  the  work  directly?  If  so, 
this  could  indicate  he  or  she  is  an  in¬ 
dependent  contractor. 

As  for  the  classification  of  workers 
pertaining  to  the  payment  of  federal 
employment  taxes,  newspaper  rack  and 
home  delivery  agents  are  considered 
common  law  employees  because  “the 
company  basically  exerts  control  over 
every  aspect  of  the  function,”  Doran 
reported. 

She  explained  that  the  agents  take 
direction  on  when,  how  and  where  to 
deliver  papers  and  the  employer  con¬ 
trols  the  amount  of  profits  agents  are 
able  to  earn  and  maintains  control  of 
complaint  resolution,  billing  and  col¬ 
lection. 

Guild  OKs,  rejects 
Canada  plans 

MEETING  IN  VICTORIA,  British 
Columbia,  the  Newspaper  Guild’s  Inter¬ 
national  Executive  Board  approved  a 
broad  plan  to  give  some  autonomy  to 
Canadian  locals  but  denied  the  South¬ 
ern  Ontario  Newspaper  Guild’s  request 
to  pull  out  of  the  Guild. 

In  a  March  referendum,  SONG 
members  voted  overwhelmingly  to 
break  from  the  Guild  and  to  join  a 
Canadian  union.  The  Guild  leadership 
voted  14-3  against  SONG’s  departure. 
The  Guild  has  the  power  to  oppose  the 
defection  in  proceedings  before  the 
Canadian  Labour  Congress  and  the 
Ontario  Labour  Relations  Board. 

“The  only  party  that  stands  to  gain 
here  are  the  newspaper  industry  em¬ 
ployers  in  Canada,”  Guild  president 
Charles  Dale  said  of  SONG’s  divorce 
plans. 

“We  believe  very  profoundly,”  SONG 
president  Gail  Lem  said,  “that  we  have 
to  find  a  home  in  a  Canadian  national 
union  to  deal  with  .  .  .  the  media 
tyrants.” 

I  Meanwhile,  the  board  voted  unani¬ 

mously  to  support  TNG  Canada,  a 
blueprint  for  Canadian  locals  to  exer¬ 
cise  more  control  over  their  own  opera¬ 
tions. 

The  plan  would  create  a  five-member 
I  national  committee  with  limited  powers 

!  to  spend  a  share  of  the  $1.5  million  in 

i  per-capita  dues  paid  by  Canadian  mem- 

I  bers. 

i  The  plan  would  be  voted  on  at  the 

I  1995  convention. 


Annual  INFE  convention  draws 
the  largest  crowd  since  1 988 


by  Tony  Case 

CORPORATE  REENGINEERING 
and  especially  the  streamlining  of  ac¬ 
counts  payable,  payroll  and  perfor¬ 
mance  evaluation  procedures  had  In¬ 
ternational  Newspaper  Financial  Exec¬ 
utives  members  buzzing  at  their 
convention  last  month  in  Las  Vegas. 

But  conferees  also  discussed  such 
hot  topics  in  the  newspaper  industry  as 
independent  contractor  status,  elec¬ 
tronic  publishing  and  what  has  been 
billed  as  the  latest  corporate  efficiency 
tool,  procurement  —  or  purchasing  — 
cards. 

Organizers  said  the  meeting  drew 
460  people,  the  best  showing  at  the 
annual  gathering  since  the  1988  INFE 
convention  in  Fort  Lauderdale. 

The  impressive  turnout  indicates  the 
newspaper  business  has  rebounded  af¬ 
ter  recently  suffering  the  worst  times  it 
had  seen  in  a  half-century,  observed 
Scott  Messer,  director  of  corporate  ac¬ 
counting  at  Dallas-based  A.H.  Belo 
Corp.  and  the  new  INFE  president. 

Messer  in  an  interview  related  that 
at  these  industry  gatherings,  “We  al¬ 
ways  ask,  ‘How’s  everything  going?’  A 
few  years  ago  everybody  was  saying, 
‘Oh,  linage  is  down,  circulation  is 
down,  advertising  is  off,  we’re  laying  off 
people.’  But  this  year  people  said 
things  are  better.  They’ve  had  good 
first  quarters,  advertising  is  strong  and 
they  were  very  encouraged.” 

He  noted  that  travel  and  entertain¬ 
ment  are  traditionally  among  the  first 
areas  financial  managers  look  at  when 
slashing  budgets.  But  as  business  has 
improved,  so  has  attendance  at  profes¬ 
sional  conclaves. 

The  fact  that  INFE  was  held  concur¬ 
rently  with  and  just  down  the  Vegas 
strip  from  the  mammoth  Newspaper 
Association  of  America  Nexpo  techni¬ 
cal  exposition  and  conference  — 
which  drew  over  12,000  people  — 
probably  had  more  than  a  little  bearing 
on  the  turnout.  As  Messer  pointed 
out,  many  INFE  members  also  attend 
Nexpo. 


And  the  financial  and  technical 
people  were  joined  that  week  in  the 
gambling  capital  —  amid  temperatures 
exceeding  100  degrees  every  day  —  by 
hundreds  of  advertising  folks  at  the 
NAA  Classified  and  Cooperative  Sales 
and  Marketing  Conference. 

Hoping  to  build  on  the  renewed  in¬ 
terest  in  conventions,  conferences, 
workshops  and  trade  shows,  INFE  is 
expanding  its  regional  conference  pro¬ 
gram.  Messer  reported  that  in  addition 
to  the  national  convention,  the  associ¬ 
ation  will  increase  from  three  to  seven 
the  number  of  INFE  regional  confer¬ 
ences,  which  will  be  held  throughout 
the  country. 

Asian  students 
win  j'school  grants 

SEVEN  ASIAN  STUDENTS  have 
won  Asian  American  Journalists  Asso- 
ciation-Newhouse  Newspapers  Nation¬ 
al  Scholarships  to  study  journalism. 

Sanghamitra  Kalita,  a  17-year-old 
high  school  graduate  and  Wall  Street 
Journal  classroom  edition  intern  who 
plans  to  attend  Rutgers  College,  won  a 
four-year  scholarship  worth  $8,000. 

Winners  of  $2,000  scholarships  are 
Rakesh  Agrawal,  20,  of  Northwestern 
University;  Tui  Luangrath,  18,  and  soon 
to  enter  the  University  of  Nevada  at 
Reno;  My  Linh  Nguyen,  20,  of  Pennsyl¬ 
vania  State  University;  Nzong  Xiong, 
18,  of  the  University  of  Missouri;  Rizza 
Yap,  19,  of  Fullerton  College;  and  Ohm 
Youngmisuk,  20,  of  Michigan  State 
University. 

Summer  course 

THE  STATE  UNIVERSITY  of  New 
York  at  New  Paltz  said  it  will  use  a 
$5,000  grant  from  the  New  York  News¬ 
papers  Foundation  to  launch  a  week- 
long  summer  journalism  program  for  10 
high-school  seniors  from  minority 
groups. 
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Legal _ 

Bells  ask  court 
to  dissolve 
consent  decree 

Four  regional  Bell  operating  companies  ask 
federal  court  to  end  order  that  regulated 
the  breakup  of  the  Bell  System 


by  Debra  Qersh  Hernandez 

CALLING  THE  AGREEMENT  “un¬ 
necessary  and  counterproductive,”  four 
regional  Bell  operating  companies 
have  asked  a  federal  court  to  dissolve 
the  1984  consent  decree  that  regulated 
the  breakup  of  the  Bell  System. 

In  action  filed  before  Judge  Harold 
Greene  in  the  U.S.  District  Court  for 
the  District  of  Columbia,  Bell  Atlantic, 

BellSouth,  NYNEX  and  Southwestern 
Bell  argued  that  “this  decade  of  change 
has  undermined  every  one  of  the  as- 

^Tar  from  being  a  harmless  anachronism^  the 
AT&T  decree  is  a  paramount  obstacle  to 
competition  and  innovation  in  telecommunications 
markets/’  the  brief  stated* 

sumptions  supporting  the  decree.” 

The  four  BOCs  noted  that  the  ma¬ 
jor  markets  from  which  they  have  been 
excluded  “have  developed  in  ways  that 
were  unforeseen  before  divestiture,” 
and  they  maintained  that  recent  ac¬ 
tions  prove  that  “the  anti-competitive 
practices  feared  before  divestiture  will 
not  occur  today.” 

In  addition,  they  charged  not  only 
that  the  court  has  become  a  regulator, 
violating  separation  of  powers  clauses, 
but  also  that  the  Federal  Communica¬ 
tions  Commission  is  capable  now  of 
regulating  BOC  activity  to  a  degree  it 
could  not  in  the  past. 

“Far  from  being  a  harmless  anachro¬ 
nism,  the  AT&T  decree  is  a  para- 

16 


tion’s  trade  balance.  It  disables  regula¬ 
tors  from  doing  their  jobs. 

“A  Decree  intended  ‘to  allow  con¬ 
sumers  to  reap  the  benefits  of  competi¬ 
tion  in  telecommunications  that  com¬ 
petition  has  generated  ...  in  a  myriad 
of  other  fields’  now  denies  consumers 
those  very  benefits  ....  These  harms 
can  be  fully  remedied  by  vacating  the 
Decree,”  they  stated. 

The  detailed  and  lengthy  legal  fil¬ 
ing,  supported  by  affidavits  and  decla¬ 
rations  from  47  economists,  noted  that 
the  decree  should  be  vacated  because 
it  has  “served  its  purpose.” 

The  BOC  brief  noted  that  “Divesti¬ 
ture  was  completed  long  ago,  equal  ac¬ 
cess  and  nondiscrimination  rules  are 


mount  obstacle  to  competition  and  in¬ 
novation  in  telecommunications  mar¬ 
kets,”  the  brief  stated. 

“It  prevents  the  BOCs  from  energiz¬ 
ing  non-competitive  and  highly  con¬ 
centrated  markets.  It  forbids  the  BOCs 
from  providing  the  public  with  prod¬ 
ucts  and  services  at  lower  costs  than 
existing  suppliers. 

“It  forces  the  BOCs  to  provide  their 
permitted  services  in  unnecessarily  ex¬ 
pensive  and  inconvenient  ways. 

“It  impedes  the  creation  of  Ameri¬ 
can  jobs  and  adversely  affects  the  na¬ 


in  place,  and  competition  has  been  in¬ 
troduced  to  interexchange,  equipment, 
and  even  exchange  markets.  Regulators 
have  seized  the  opportunity  presented 
by  the  Bell  System’s  demise  to  renew 
their  oversight  of  telecommunications 
markets.  In  these  respects,  divestiture 
can  be  counted  a  success  after  one 
decade. 

“But  in  other  ways,  the  decree  must 
be  counted  a  failure,”  the  brief  contin¬ 
ued.  “AT&T  retains  market  power  in 
long  distance.  In  equipment  markets, 
foreign  giants  have  taken  much  of  the 
sales  lost  by  AT&T.  The  line-of-busi- 
ness  restrictions  keep  prices  high  and 
prevent  the  introduction  of  new  ser¬ 
vices. 

“The  breakdown  of  the  waiver  and 
triennial  review  processes  compound 
these  problems,  making  it  impractical 
to  address  the  decree’s  anticompetitive 
consequences  on  a  case-by-case  basis. 

“Due  to  the  decree,  regulators  are 
unable  to  exercise  the  full  powers  giv¬ 
en  them  by  Congress  and  the  state  leg¬ 
islatures.” 

The  BOCs  added,  “The  good  that 
the  Decree  does  today  is  grossly  out¬ 
weighed  by  the  bad.  While  divestiture 
built  up  a  reservoir  of  success,  that  sup¬ 
ply  is  being  deleted.  Now  is  the  time  to 
vacate  the  decree  and  return  telecom¬ 
munications  markets  to  regulators  and 
market  forces.  Now  is  the  time  to  end 
the  decree’s  failures  and  thereby  ensure 
its  success.” 

Rep.  Edward  J.  Markey  (D-Mass.), 
co-sponsor  of  a  telecommunications 
bill  recently  passed  by  the  U.S.  House 
of  Representatives,  noted  that  in  con¬ 
trast  to  the  BOCs  filing,  the  legislation 
“sets  forth  a  balanced  and  pro-compet¬ 
itive  policy. 

“The  problem  with  going  through 
the  courts,”  he  said  in  a  statement,  “is 
that  they  only  answer  narrow  ques¬ 
tions  yes  or  no,  and  cannot  take  into 
account  the  various  competing  policy 
interests  that  are  reflected  in  the  bills 
passed  by  the  House.” 

VNU  acquires  Bill 

THE  DUTCH  PUBLISHING  and  in¬ 
formation  company  VNU  said  it  has 
acquired  Bill  Communications  Inc.,  the 
New  York-based  business  and  informa¬ 
tion  company  and  publisher  of  11  trade 
magazines. 
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'Newspeople  in  the  News 


Michael  Chihak 


Astrid  Qarcia 


Scott  Peterson 


Kathleen  Worthington 


Mtcha«l  Chihak,  executive  editor  at 
the  Salinas  Californian,  has  been 
named  president  and  publisher. 

He  succeeds  Prad  Hamillen,  who 
was  named  publisher  of  the  Olympian 
in  Olympia,  Wash.  Both  are  Gannett 
Co.  Inc.  newspapers. 

Astrid  Oarcia,  vice  president  and  di- 
rector  of  employee  relations  at  the  St. 
Paul  Pioneer  Press,  has  been  named 
corporate  labor  relations  director  of 
Journal  Communications,  and  vice 
president  of  human  resources  of  its 
subsidiary,  journal/Sentinel  Inc.,  which 
publishes  the  Milwaukee  Journal  and 
Milwaukee  Sentinel. 

Scott  Patarsen,  circulation  trans' 
portation  manager  at  the  Omaha 
(Neb.)  World'Herald,  was  appointed  to 
the  new  post  of  circulation  operations 
manager  in  Milwaukee. 

Kathleen  Werthingten,  adver' 
rising  manager  at  the  Houston  Chroni¬ 
cle,  was  named  advertising  display  di¬ 
rector  at  Journal/Sentinel  Inc. 


Jeanie  Enyart,  classified  advertising 
manager  at  the  Santa  Rosa  (Calif.) 
Press-Democrat,  has  been  appointed 
classified  advertising  manager  for 
Philadelphia  Newspapers  Inc. 

Harvey  Hill  Jr.,  national  advertis¬ 
ing  director  at  the  Chicago  Sun-Times, 
now  is  PNI  national  ad  manager. 

Derethy  Wells,  treasurer  and  chief 
financial  officer  at  International  Enve¬ 
lope  Co.  in  Exton,  Pa.,  has  been 
named  chief  financial  officer,  secretary 
and  vice  president  of  finance  at  Lan¬ 
caster  Press  Inc.,  Lancaster,  Pa. 

Susan  McPherson,  Seattle  bureau 
manager  for  PR  Newswire,  has  been 
appointed  national  market  manager 
over  high  technology. 

Tern  Beyer,  Seattle  sales  manager, 
was  named  fax-on-demand  manager. 

Carolyn  Lee,  an  assistant  managing 
editor  at  the  New  York  Times,  has  been 
elected  chairman  of  the  James  Gordon 


Bennett  Memorial  Corp.,  which  pro¬ 
vides  college  scholarships  and  other  as¬ 
sistance  to  the  families  of  New  York 
City  newspaper  employees. 

She  succeeds  Michael  Clendenin, 
who  continues  as  a  director. 

Other  officers  elected  were  Peter 
Farls,  supervising  producer,  A  Current 
Affair  —  president,  and  Pam  Ou- 
hllesl.  Times  news  department  busi¬ 
ness  manager  —  secretary-treasurer. 

Ernest  Pitt,  publisher  of  the  Winston- 
Salem  (N.C.)  Chronicle  and  Black  Col¬ 
lege  Sports  Review,  has  been  elected 
chairman  of  Amalgamated  Publishers 
Inc.,  New  York,  an  advertising  repre¬ 
sentative  firm  for  African-American 


Mark  Capaldinl,  executive  vice 
president  of  Claritas  Inc.,  a  company 
that  provides  precision  marketing  in¬ 
formation  services,  has  been  named 
president  of  Legi-Slate  Inc.,  Washing¬ 
ton  Post  Co.’s  government  information 
services  subsidiary. 

Kalth  Harristen,  Post  staff  writer, 
was  promoted  to  assistant  city  editor  in 
charge  of  criminal  justice  coverage. 

Bob  Thomson,  assistant  city  edi¬ 
tor,  is  assistant  Maryland  editor. 

Kalhorino  Boo,  assistant  editor  of 
the  Sunday  section  Outlook,  has  been 
assigned  to  the  projects  department  as 
a  staff  writer. 

Eric  LIplon,  a  reporter  at  the  Hart¬ 
ford  Courant,  has  joined  the  Post  as  a 
staff  writer  covering  politics  and  gov¬ 
ernment  in  Fairfax  County,  Va. 

Toni  Locy,  a  special  projects  team 
reporter  at  the  Boston  Globe,  becomes 
a  staff  writer  covering  U.S.  District 
Court. 
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newspapers. 


Obituaries 


Dick  Carmedy,  67,  who  covered  rac' 
ing  and  bowling  for  the  Newark  Star- 
Ledger,  died  June  in  Euclid,  Ohio. 

Mary  (Gilligan)  Cennall,  84,  re¬ 
tired  longtime  advertising  staff  mem¬ 
ber  at  the  Boston  Herald  newspaper, 
died  June  15. 

Known  as  “Miss  Gill”  throughout 
the  newspaper,  she  worked  in  the  clas¬ 
sified  advertising  department’s  real  es¬ 
tate  section. 

Lyl*  Erb,  76,  former  Copley  Technical 
Center  director  and  Editorial  Consult¬ 
ing  Service  director  for  Copley  Press 
Inc.,  died  June  20  in  San  Diego. 

David  Frank,  47,  who  was  recently 
appointed  editor  of  the  Jerusalem  Post 
international  edition,  was  fatally  in¬ 
jured  in  a  car  accident  near  Jerusalem 
June  15. 

John  Hamilton,  50,  metro  editor  at 
the  McAllen,  Texas,  Monitor,  died  of 
cancer  June  20. 

Earlier,  he  worked  at  the  Dallas 
Morning  News,  Dallas  Times-Herald, 
Houston  Post  and  Miami  News. 

William  Honry  III,  44,  drama  critic 
and  senior  writer  for  Time  magazine 
and  winner  of  a  Pulitzer  Prize  for  criti¬ 
cism,  died  of  a  heart  attack  June  28  in 
London. 

He  won  two  Pulitzers  as  a  writer  at 
the  Boston  Globe.  The  first  in  1975  for 
his  work  on  team  coverage  of  racial  in¬ 
tegration  in  Boston.  In  1980,  he  won  a 
second  Pulitzer  for  television  criticism 
and  reporting. 

Jetaph  larublne  Sr.,  83,  retired  cir¬ 
culation  manager  at  the  defunct 
Newark  Evening  News,  died  July  1  in 
Middletown,  N.J. 

Joseph  Lubbon,  88,  former  executive 
vice  president  at  the  Dallas  Morning 
News,  died  of  cancer  June  17. 

He  followed  his  father  into  the 
newspaper  business,  and  the  two 
worked  a  combined  101  years  for  A.H. 
Belo  Corp.,  parent  company  of  the 
Morning  News. 

Howard  Lyon,  79,  a  retired  photogra¬ 
pher  for  the  Chicago  Sun-Times,  died 
of  cancer  June  18  in  Morton  Grove,  111. 
He  specialized  in  feature  and  society 


photos  and  helped  set  up  the  Sun- 
Times  first  color  processing  lab. 

Carolyn  Nowbold,  72,  a  former 
Amarillo  (Texas)  Globe-News  colum¬ 
nist,  died  June  11. 

Emmott  Blackthoar  Potor  Jr.,  74, 

a  contributing  editor  at  the  Leesburg, 
Fla.,  Daily  Commercial,  died  June  22. 

He  also  spent  time  at  the  Lakeland, 
Fla.,  Ledger,  Orlando  Sentinel  and  De¬ 
troit  Free  Press. 

Alborlo  Quovodo,  74,  retired  Asso¬ 
ciated  Press  United  Nations  corre¬ 
spondent  for  AP’s  Latin  American  ser¬ 
vice,  died  June  16  in  Miami. 

Louis  "Rick"  Rocchino,  37,  presi¬ 
dent  and  publisher  of  the  Vineland, 
N.J.,  Daily  Journal,  died  of  a  heart  at¬ 
tack  June  19. 

Sami  Rlxkallah,  66,  who  retired  last 


WITHOUT  NEW  SUPPLIES  of 
newsprint,  the  two  remaining  dailies  in 
Sarajevo,  Bosnia,  will  close  within 
weeks,  the  Paris-based  International 
Federation  of  Newspaper  Publishers 
(FIEJ)  said  July  13. 

FlEJ  has  begun  an  emergency  appeal 
for  newsprint  to  keep  the  papers  alive. 

“The  end  of  the  siege  of  Sarajevo  has 
also  meant  the  drying  up  of  aid  to  the 
press,”  FIEJ  director  general  Timothy 
Balding  said. 

“It  would  be  a  tragedy  if,  after  surviv¬ 
ing  so  heroically  through  the  siege,  they 
now  had  to  go  out  of  business,”  he 
added. 

Sead  Demirovic,  editor  in  chief  of 
the  Sarajevo  daily  Vecemje  No  vine  and 
president  of  the  local  publishers’  group, 
said  the  city’s  papers  survived  two  years 
of  war  only  with  international  support, 
“but  now  that  the  siege  of  Sarajevo  has 
ended,  it  is  almost  impossible  to  find 
any  donors.” 

Even  Oslobodjenje,  the  daily  that 
miraculously  published  without  inter¬ 
ruption  despite  five  staffers  being  killed 
and  25  being  injured  during  the  seige,  is 


year  after  more  than  a  quarter-century 
as  an  Associated  Press  newsman  cover¬ 
ing  the  Middle  East,  died  after  emer¬ 
gency  surgery  June  18. 

Thomas  Sartinl  Jr.,  29,  who  wrote 
film  and  book  reviews  and  feature  con¬ 
tent  for  various  publications,  died  of 
complications  from  AIDS  June  19  in 
Boston. 

Dr.  Thoodoro  Van  Dollon,  82,  a 

former  Chicago  Tribune  medical 
columnist,  died  June  17  in  St.  Peters¬ 
burg,  Fla. 

Josoph  Thompson  Jr.,  77,  former 
publisher  of  the  Carlisle,  Pa.,  Evening 
Sentinel,  died  June  23  in  Hershey,  Pa. 

John  Wolfo,  65,  chairman  of  the 
board  of  the  Dispatch  Printing  Co., 
publisher  of  the  Columbus  Dispatch, 
died  of  natural  causes  June  10  in  Buck¬ 
eye  Lake,  Ohio. 


seeing  its  support  dry  up  as  attention 
shifts  to  the  area’s  electronic  media. 

“Oslobodjenje  has  now  run  out  of 
support  and  solidarity,”  said  Zlatko  Diz- 
darevic  of  Oslobodjenje. 

Both  dailies  have  cut  their  circula¬ 
tion  to  under  10%  of  pre-war  levels. 
Other  Bosnian  papers  have  closed. 

Balding  said  the  dailies  need  500 
tons  of  newsprint  to  make  it  through 
the  year.  — George  Garneau 

Striker  bill  killed 

IT  WAS  DEJA  vu  in  the  U.S.  Senate, 
as  supporters  of  the  striker  replacement 
bill  failed  to  break  a  Republican  fili¬ 
buster  and  the  legislation  was  killed,  a 
scenario  closely  resembling  last  session’s 
action  on  the  measure. 

After  two  attempts  to  end  the  fili¬ 
buster  failed  by  seven  votes,  the  bill, 
which  would  have  prohibited  compa¬ 
nies  from  permanently  replacing  work¬ 
ers  who  go  on  strike,  was  withdrawn 
from  consideration  by  its  sponsor.  Sen. 
Howard  Metzenbaum  (D-Ohio). 


Sarajevo  newspapers  issue 
emergency  plea  for  newsprint 
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Classified  ad 
executives  vent 
their  anger 

Air  some  proposals  aimed  at  repairing  their 
strained  relationship  with  the 
Newspaper  Association  of  America 


by  Dorothy  Qiobbe 

SEVERAL  NEWSPAPER  classified  ad¬ 
vertising  managers  are  upset  with  the 
Newspaper  Association  of  America 
and  they  let  out  some  of  their  anger 
during  and  following  a  series  of  “vi¬ 
sioning  sessions”  held  at  the  NAA 
Classified/Cooperative  Marketing 
Conference  in  Las  Vegas  recently. 

Attendees  offered  a  number  of  pro¬ 


posals  designed  to  repair  what  they 
said  is  a  strained  relationship  with  the 
NAA.  Participants  included  members 
of  the  NAA  classified  council,  as  well 
as  non-members. 

During  the  sessions,  participants 
stressed  the  importance  of  receiving 
detailed  budget  information  from  the 
NAA.  Currently,  council  members 
have  “no  idea”  what  the  classified  bud¬ 
get  is,  according  to  one  council  mem¬ 
ber. 

“How  are  we  supposed  to  make  rec¬ 
ommendations  on  the  future  of  classi¬ 
fied  advertising  if  we  have  no  idea  how 
much  money  is  available?”  one  classi¬ 
fied  manager  asked. 

“The  classified  council  would  really 
like  to  know  what  sort  of  a  budget  they 
have  to  work  with,”  acknowledged 
Cathy  Melton,  director  of  classified  ad¬ 


vertising  at  the  Louisville,  Ky.  Courier- 
Journal  and  chair  of  the  classified 
council. 

Without  budget  figures,  attempting 
to  plan  for  events  and  allocate  money 
for  projects  is  “like  stabbing  around  in 
the  dark,”  she  added. 

In  addition  to  planning  a  budget, 
participants  requested  that  the  annual 
conference  be  scheduled  at  least  three 
years  in  advance  —  similar  to  the  pub¬ 


lishers’  annual  meetings.  Currently, 
the  group  has  no  idea  when  or  where 
next  year’s  meeting  will  be. 

“I’m  already  in  the  middle  of  my 
budgeting  and  the  location  of  the 
meeting  will  determine  how  many  peo¬ 
ple  I’m  going  to  send,”  said  a  classified 
manager.  “How  can  I  budget  for  it  if  I 
don’t  know  where  it  is?” 

One  proposal  suggested  during  the 
visioning  sessions,  according  to  an  at¬ 
tendee,  was  that  75%  of  Cathie  Black’s 
salary  be  “redirected  to  hire  people 
than  can  really  contribute  something 
back  to  the  newspapers.” 

While  one  classified  manager  insist¬ 
ed  the  proposal  was  “very  serious,” 
Mark  Stange,  classified  ad  manager  for 
the  Dayton  Daily  News  said  the  pro¬ 
posal  was  made  “in  jest.” 

“It  was  tongue-in-cheek,”  Stange 


said.  “The  total  budget  for  AN CAM 
was  about  $350,000,  which  I  believe  is 
about  half  of  her  salary,  so  it  was  a  con¬ 
trast  point  more  than  anything.” 

Participants  also  questioned  the  wis¬ 
dom  of  merging  the  classified  and  co¬ 
op  conferences. 

Classified  members  had  “no  prob¬ 
lem”  holding  their  meeting  at  the  same 
time  as  the  co-op  group,  said  the  clas¬ 
sified  council  member,  “but  we  never, 
ever  talked  about  merging  those  two 
meetings  —  that  was  just  shoved  down 
our  throat.” 

Melton  said  it  is  “doubtful”  the  con¬ 
ferences  would  be  merged  next  year. 

Stange  said  that  while  “a  lot  of  peo¬ 
ple  really  couldn’t  conceive  of  why  the 
two  conferences  were  merged,”  most 
people  assumed  “it  was  done  as  an  at¬ 
tempt  to  try  to  save  money  some¬ 
where.” 

But  some  classified  managers  con¬ 
tend  that  the  conference  hasn’t  made 
money  for  a  host  of  reasons,  including 
low  attendance  rates  and  redundant 
mailings  and  materials  from  the  NAA. 

“This  conference  cost  more  than 
ANCAM  ever  did  and  yet  we  lose 
money  on  it,”  said  one  classified  man¬ 
ager.  “It  doesn’t  make  any  sense.” 

This  classified  manager  added  that 
eliminating  redundancies  could  have 
held  down  expense.  “I  have  six  name 
badges,  and  I  threw  away  more  paper 
than  I  kept  because  a  lot  of  the  stuff 
that  I  got  was  just  not  appropriate.” 

Elbe  Cruze,  classified  ad  manager 
for  the  Indianapolis  Star  News,  said 
that  in  preparation  for  the  visioning 
sessions,  she  received  a  “one-inch- 
thick,  three-ring  binder  full  of  ba¬ 
loney.” 

“If  they  were  trying  to  save  expenses 
why  didn’t  they  just  come  and  ask  me 
what  I  thought?”  she  said. 

Stange  said  he  believes  that  the  con¬ 
ference  covered  its  expenses  “with  the 
exception  of  the  additional  labor  for 
conference  planning.” 

He  added  that  part  of  the  reason  the 
conference  didn’t  generate  surplus  rev¬ 
enue  is  due  to  “bureaucracy.” 

“The  budgets  are  not  controlled  by 
the  program  committee  or  the  classi¬ 
fied  folks,”  he  said.  Also,  “the  vendor 
sales  are  not  handled  by  the  classified 
people,  which  really  surprised  me.” 

Selling  vendors  booth  space  is  a 
“heck  of  a  way  to  raise  money,”  Stange 
continued,  and  “the  classified  man- 


“How  are  we  supposed  to  make  recommendations 
on  the  future  of  classified  advertising  if  we  have  no 
idea  how  much  money  is  available?”  one  classified 
manager  asked. 
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agers  that  the  vendors  are  trying  to  sell 
to  would  obviously  be  the  best  people 
to  convince  the  vendors  to  be  there.” 

The  NAA  handles  vendor  booth 
sales,  Stange  said,  and  “it  may  be  a  sit¬ 
uation  where  classified  managers 
would  be  much  more  effective  in  han¬ 
dling  a  piece  of  it  to  make  it  more  cost- 
effective  or  to  produce  more  revenue.” 

While  participants  said  that  issues 
raised  in  the  visioning  sessions 
couldn’t  be  addressed  overnight,  most 
felt  the  sessions  were  a  positive  at¬ 
tempt  to  open  communication  lines 
with  the  NAA. 

“Its  obvious  that  there’s  all  these 
flaws,  but  that  was  one  of  the  main 
reasons  why  the  visioning  sessions 
were  taking  place,”  Stange  said.  “1 
think  there’s  a  lot  of  people  with  good 
intentions  that  are  trying  to  listen  to 
what  the  right  direction  is,  and  a  lot  of 
good,  strong  suggestions  came  up  in 
the  sessions.” 

Cruze  also  said  the  session  she  at¬ 
tended  went  “very  well.” 

Cruze  added  that  prior  to  the  ses¬ 
sion,  material  and  information  she  re¬ 
ceived  from  the  NAA  was  written  “in  a 
style  that  1  find  imposing  to  the  point 
of  being  off-putting.” 

During  one  session,  she  suggested 
NAA  communication  material  be  “less 
elitist  and  more  straightforward.” 

“We  were  trying  to  get  all  of  the  is¬ 
sues  on  the  table,”  said  Reggie  Hall,  se¬ 
nior  vice  president/association  market¬ 
ing  .ervices  for  the  NAA.  “Most  im¬ 
portantly,  the  bulk  of  these  meetings 
was  focused  on  solutions  and  what  the 
NAA  can  do  to  be  more  responsive  to 
its  members.” 

Hall  added  that  a  task  force  will 
study  the  proposals  that  came  out  of 
the  visioning  sessions  and  will  make 
recommendations  to  the  NAA  board 
at  its  September  meeting. 

N.C.  daily  to 
distribute 
BellSouth  book 

THE  WINSTON-SALEM  (N.C.) 
Journal  and  BellSouth  Advertising  & 
Publishing  Corp.,  publisher  of  the  Real 
Yellow  Pages  have  entered  into  an 
agreement  where  the  Journal  will  deliv¬ 
er  phone  book  to  families  relocating  in 
Forsyth  County,  N.C.,  as  part  of  a 
“newcomers”  package  that  includes  ad¬ 
vertising  from  local  companies,  as  well 
as  a  trial  subscription  offer  to  the  Jour¬ 
nal. 


Newspapers  urged  to 
begin  testing  EDI 


by  Dorothy  Qiobbe 

NEWSPAPERS  MUST  BEGIN  select¬ 
ing  advertising  partners  and  systems 
suppliers  for  electronic  ad  transactions, 
or  risk  having  terms  dictated  to  them 
by  advertisers. 

That’s  the  message  from  Barbara 
Boyer,  systems  planning  manager  for 
the  Chicago  Tribune.  Boyer  spoke  on  a 
panel  at  the  recent  Nexpo  convention 
in  Las  Vegas. 

“You  cannot  afford  to  wait,”  Boyer 
told  attendees.  “Get  out  there  and 
start  testing,  because  otherwise  it  will 
be  forced  on  us  and  I  don’t  think  you’ll 
like  the  results  of  that.” 

Currently,  newspapers  are  in  a 
“unique  position”  because  they  have  a 
“choice,”  she  added.  Because  there  are 
a  variety  of  systems  and  services  avail¬ 
able,  newspapers  can  either  forestall 
the  inevitable,  or  they  can  “go  out 
there  and  work  together  with  our  ad¬ 
vertisers  and  decide  what  we  want  to 
work  with  and  what  works  well  togeth¬ 
er.” 

The  Tribune,  is  currently  “working 
along  several  paths  on  electronic  ads,” 
Boyer  said. 

The  Tribune  is  involved  in  a  pilot 
with  “several”  advertisers  using  Adobe 
Acrobat,  Boyer  said.  Also,  the  newspa¬ 
per  is  testing  different  communications 
channels,  including  satellite  and  ISDN 
lines.  Internal  procedures  at  the  Tri¬ 
bune  are  also  being  evaluated  to  ensure 
efficient  flow. 

Boyer  confessed  that  “when  I  first 
started  hearing  about  electronic  ads 
and  how  many  companies  are  getting 
into  providing  services,  1  had  a  night¬ 
mare.” 

Boyer  feared  that  every  advertiser 
would  choose  different  electronic  ad 
service  suppliers,  requiring  newspapers 
to  install  special-purpose  hardware  to 
accommodate  every  customer  system. 

“1  have  a  great  fear  that  if  we  don’t 
take  the  forefront,  I  won’t  possibly  be 
able  to  support  ten  different  systems,” 
Boyer  said. 

To  avoid  “computer  overload,”  or 
having  to  install  multiple  electronic  ad 
systems,  Boyer  said  that  as  transaction 
guidelines  develop,  “We  have  to  sup¬ 
port  them  actively,  and  we  have  to 


push  suppliers  to  accept  each  other’s 
formats.  We  are  going  to  have  to  be 
salesmen  to  our  advertisers  to  push  our 
choice.  You  can  be  sure  that  the  (elec¬ 
tronic  ad]  businesses  are  going  to  be 
talking  to  our  advertisers,  so  we’re  go¬ 
ing  to  have  to  decide  the  system  that 
we  want  to  use  and  be  our  own  sales¬ 
men.” 

Newspapers  can  help  facilitate  the 
process  by  “offering  to  help  set  up  our 
system  of  choice.” 

For  newspapers  just  beginning  the 
process,  Boyer  advised  that  they  be¬ 
come  acquainted  with  as  many  options 
as  possible. 

“Start  simple,  build  experience,  offer 
to  help  set  up  your  system  of  choice, 
and  clean  up  your  internal  procedures 
so  that  you’ll  be  ready  for  what  I  pre¬ 
dict  is  going  to  be  a  flood  of  ads,”  Boyer 
said.  K^P 


Setting  the  Standard 
for  Publishing 
Executive  Placement 

GORDON  WAHLS 
EXECUTIVE  SEARCH 

Now  in  our  fourth  successful 
decade,  we've  become  the  pre¬ 
mier  name  in  the  newspaper 
executive  placement  industry. 
Our  dedication  and  persistence  is 
shown  by  successfully  completing 
over  400  searches  annually 
for  people  and  companies 
nationwide. 

Our  fully  qualified  recruiters  are 
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efficiently  and  confidentially.  Call 
us  today. 
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THE  CHIPS  QUINN  SCHOLARS  PROGRAM 

forges  a  unique  partnership  between  journalism  educators  and 
editors  that  identifies  a  multicultural  group  of  promising 
journalism  students  and  offers  them  newsroom  internship 
opportunities,  professional  guidance  and  scholarship  funding 
to  launch  their  careers. 


Mika  Akikuni 

Danny  Bivens 

Maude  Blair 

Kyrra  Casey 

Arizona  State  Univ. 

Central  State  Univ. 

Univ.  of  Alaska  at 

Alabama  A&M  Univ. 

The  Mesa  Tribune 

The  Oakland  Tribune 

Fairbanks 

Anchorage  Daily  News 

The  Post-Tribune 

Karin  Davis 
Florida  A&M  Univ. 
The  (Lakeland.  FL) 
Ledger 


Lenore  Floyd 
Benedict  College 
Florida  Tbday 


LaKesha  Gage 
Clarit  Atlanta  Univ. 

The  Freedom  Forum 
First  Amendment  Center 


Veronica  Gimenez  Bernice  Guity 

Cal.  State  Univ.  •  Fullerton  Bethune  Cookman 
The  Tennessean  College 

Florida  Tbday 


Gage  Harter  Robert  Hunter  Theoden  Janes 

Va.  Commonwealth  Univ.  N.  Carolina  Central  Uiuv.  University  of  Arizona 

The  Virginian-Pilot/  Atlanta  Journal-  Chillicothe  (OH) 

The  Ledger-Star  Constitution  Gazette 


I 


Craig  Johnson 
Southern  Univ.  •  Baton 
Rouge 

The  Shreveport  Tiynes 


Katina  Johnson 
Univ.  (^Texas  at  Austin 
The  Plain  Dealer 


George  Kelly 
Bowie  State  University 
The  Oakland  Tribune 


Manuel  Lopez 
University  of  Kansas 
The  Tennessean 


Arana  Lynch 
Kent  State  University 
The  Patriot  Ledger 


Andrew  Mar 
Univ.  of  Washington 
The  (Memphis) 
Commercial  Appeal 


Angie  Marbury 
Hampton  University 
The  Virginian- 
Pilot/Tke  Ledger-Star 


Tia  Matthews 
Morgan  State  Univ. 
Florida  Tbday 


Christopher 
Montgomery 
Cornell  University 
States  News  Service 


Corwin  Murray  Ahmed  Ortiz  Sherry  Parfait  Deborah  Rigsby  Dorian  Roberts 

Xavier  Univ.  of  La.  Cal.  State  Univ.-  l»ng  Beach  Univ.  of  New  Orleans  Jackson  State  Univ.  Norfolk  State  Univ. 

Poughkeepsie  Journal  San  Francisco  Chronicle  Indian  Country  7%e  (Louisville)  Columtms{Gh) 

Tbday  Courier  Journal  Ledger-Enquirer 


David  Saez  Devonya  Smith 

Kent  State  University  Prairie  View  A&M  Univ. 

The  Tennessean  The  (Lexington,  NC) 

Dispatch 


Keith  Stanford 

Chandra  Thomas 

Getahn  Ward 

Chanda  Washington 

Tanika  White 

Kimberly  Williams 

Demetria  Windless 

Graeme  Zielinski 

DePauw  University 

Clark  Atlanta  Univ. 

Tennessee  State  Univ. 

Arkansas  State  Univ. 

Howard  Universitv 

San  Francisco  State 

Grambling  State  Univ. 

University  of 

States  News  Seivice 

The  Tennessean 

The  Tennessean 

The  (Minneapolis) 

Richmond  Times- 

University 

The  Oakland  Tribune 

Wisconsin  •  Madison 

Star  Tribune 

Dispatch 

The  Oakland  Tribune 

The  Sacramento  Bee 

Take  a  look  at  the 
new  faces  of  journalism. 


Newsrooms  of  the  future  will  have  many  faces.  These  are  some  of  the  most  outstanding.  We  saluti 
these  81  bright  newcomers  who  will  help  ensure  that  newsrooms,  news  coverage  and  journalism 
classrooms  reflect  the  racial,  gender  and  cultural  diversity  of  our  nation. 


Universily  of  North  Carolina  at  Chapel  Hill 


THE  FREEDOM  FORUM  RAINBOW  INSTITUTE 

is  a  national  multicultural  instruction  and  scholarship  program 
for  high-school  students  interested  in  journalism  careers.  The 
three-week  programs  are  operated  at  the  University  of  North 
Carolina  at  Clu^iel  Hill  and  San  Francisco  State  University. 


Elizabeth  Barbas 

Lincoln,  NE 

The  Lincoln  Journal 


Rosene  Cobbs  Michael  Dang 

Lansing,  Ml  Modesto.  CA 

Lansing  State  Journal  The  Modesto  Bee 


Leeza  Duong 
Garden  Grove,  CA 
The  Orange  County 
Register 


THE  FREEDOM  FORUM  SPORTS  JOURNALISM 
Institute  is  designed  to  attract  minority  and  female 
college  students  to  careers  in  print  media  through  opportunities 
in  sports  journalism.  The  training  program  is  coordinated  by 
the  Associated  Press  Sports  Editors. 


Cindy  Shin  Courtney  Ibupoina 

Tallahassee,  FL  Medford,  OR 

Tallahassee  Democrat  Mail  Tribune 


TVesa  Brown 
Florida  A&M  Univ. 
Florida  Tbday 


Mail  inoune  | 
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Christine  Diaz  Negele  Farrah  Douglas  Garrett 

University  of  Texas  Pan  Tennessee  State  Univ.  Hampton  University 

American  Edinburg  The  Mlmington  (DE)  The  Cincinnati 

Houston  Chronicle  News  Journal  Enquirer 
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Randi  Adelman 
American  University 
The  Saratogian  (NY) 


Rachel  Bachman 
University  Michigan 
The  Sporting  News 


Richard  Gooden 
Norfolk  State  Univ. 
The  Rockland  (NY) 
Journal  News 


Beth  McNichol  Juan  Rodriguez 

Univ.  of  North  Carolina  Univ.  of  Minnesota 

The  Dallas  Morning  The  (Minneapolis) 

News  Star  Tribune 


Christopher  Scott  Andrew  Tenn  Ohm  Youngmisuk 

Uniwrsity  of  Alabama  Long  Island  University  Michigan  State  Univ. 

The  Tktscaloosa  News  The  Asbury  Park  (NJ)  Akron  (OH)  Beacon 

Press  Journal 


Paul  Gutierrez  Gregoiy  Lee  Monica  Lewis 

Univ.  of  Nevada-Las  Vegas  Xavier  University  Howard  University 

The  Orange  County  TV  (Memphis)  The  Plain  Dealer 

(CA)  Register  Commercial  Appeal 

For  more  information,  contact: 

Alice  Bonner,  director/joumalism  education 
The  Freedom  Forum  World  Center 
1101  Wilson  Blvd.,  Arlington,  VA  22209 
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Statistics  drive 
productivity 

Sophisticated  press  and  post-'press  equipment 
does  more  than  produce  copies  of  newspapers 


by  Mark  Fitzgerald 

TODAY’S  SOPHISTICATED  PRESS 
and  post-press  equipment  does  more 
than  produce  thousands  of  copies  of 
newspapers.  It  also  generates  oceans  of 
numbers. 

Now  newspapers  are  beginning  to 
get  their  hands  around  these  numbers, 
and  are  finding  they  can  increase 
pressroom  and  mailroom  productivity. 

“The  data  is  profuse  and  frequently 
we  are  unsure  of  how  each  statistic  will 
be  used.  But  it  is  available  and  we 
think  we  should  keep  it,”  the  Boston 
Globe’s  vice  president/production, 
Michael  Ide,  told  a  session  at  this  year’s 
Newspaper  Association  of  America 
Nexpo  conference  in  Las  Vegas. 


Certainly  they  are  keeping  track  of 
statistics  at  the  Washington  Post. 

In  a  presentation.  Post  plant  manag¬ 
er  Kelly  Benson  showed  how  detailed 
the  counting  can  get  at  her  Southeast 
plant’s  mailroom. 

A  typical  monthly  report  on  materi¬ 
als  handling,  for  instance,  not  only 
tracks  the  exact  number  of  skids  re¬ 
ceived  and  shipped,  but  how  many 
were  ROP  skids  and  how  many  “skids 
per  working  hour”  were  handled  in  a 
week’s  worth  of  shifts. 

Post  Sunday  package  reports  docu¬ 
ment  the  number  of  helpers,  the  num¬ 
ber  of  inserts  handled  per  hour,  the 
run  times  available  and  utilized  and 
even  the  time  spent  setting  up  and 
maintaining  the  comics  sections. 

All  these  results  are  also  measured 


against  budgeted  numbers. 

Some  newspapers  have  specific  goals 
in  mind  when  they  begin  compiling 
production  statistics. 

At  the  Providence  Journal,  for  exam¬ 
ple,  the  goal  was  eliminating  late  runs, 
said  operations  director  Robert 
Shadrick. 

“Let’s  face  it,  we  run  our  manufac¬ 
turing  and  distribution  operations  in 
relative  obscurity,”  Shadrick  said.  “We 
get  to  spend  somewhere  in  the  order  of 
40%  of  the  total  operating  costs  of  the 
newspaper  on  staff,  equipment  and 
newsprint. 

“No  problem,  we’re  worth  it.  That  is 
until  the  day  —  or  even  worse,  days  — 
when  the  paper  does  not  get  out  on 
time,”  he  said. 


The  Journal  started  its  measure¬ 
ments  with  the  home  delivery  deadline 
of  6  a.m.,  and  worked  backwards  from 
there,  Shadrick  said. 

First,  every  carrier  route  was  evaluat¬ 
ed  to  determine  when  carriers  needed 
to  pick  up  their  papers  at  one  of  the  13 
regional  circulation  centers. 

“I  ask  you,  how  can  you  expect  the 
carrier  to  take  on-time  delivery  seri¬ 
ously  if  they  receive  their  papers  late?” 
he  said. 

The  crunch  came  at  the  distribution 
level. 

“The  easy  solution  would  be  to  add 
truck  routes  and  achieve  the  on-time 
objective,”  Shadrick  said. 

“But  like  most  other  papers,  we  have 
gone  through  a  period  of  process  im¬ 
provement,  staff  retrenching  and  cost 


reduction,”  he  said. 

As  a  result,  Shadrick  added,  the 
Journal’s  truck  fleet  had  decreased 
from  110  to  50  vehicles.  Similarly,  the 
number  of  drivers  declined  from  130  to 
83  as  a  result  of  the  move  to  regional 
distribution  centers. 

“Distribution  had  to  work  within 
the  confines  of  economic  necessity 
and  still  achieve  their  goal,”  Shadrick 
said.  “Each  truck  route  was  evaluated 
and  refined  to  get  the  papers  to  a  re¬ 
gional  circulation  center  on  time.” 
Equally  difficult  was  the  process  of  de¬ 
termining  whether  press  run  times 
were  realistic,  Shadrick  said. 

As  a  sort  of  “sanity  check,”  he  said, 
the  paper  polled  12  similarly  sized 
newspapers  to  see  what  deadlines  they 
maintained. 

At  the  same  time  the  Journal  used 
its  own  historic  data  to  track  perfor¬ 
mance. 

“Using  a  simple  productivity  formu¬ 
la  with  the  gathered  data,  we  came  to 
the  conclusion  we  were  dooming  our¬ 
selves  to  periodic  failure  because  of 
high  expectations,”  Shadrick  said. 

In  fact,  the  comparisons  showed  the 
Journal  was  expecting  its  press  and 
mailroom  to  produce  10%  to  30% 
more  papers  per  hour  than  comparable 
newspapers. 

As  a  result,  Shadrick  said,  “We 
worked  back  from  our  final  off  time  to 
arrive  at  news  deadlines  which  would 
produce  on-time  performance  on  a 
consistent  basis.” 

At  the  Chicago  Tribune,  the  most 
important  goal  was  keeping  a  competi¬ 
tive  edge  by  getting  a  management 
handle  on  the  total  cost  of  packaging, 
said  Tribune  production  director  Rick 
Surkamer. 

In  addition,  the  rapidly  increasing 
volume  and  complexity  of  the  newspa¬ 
per  package  provided  an  impetus  to 
move  beyond  the  traditional  total-cost 
definition  of  cost-per-thousand. 

Instead,  Surkamer  proposed  a  for¬ 
mula  that  emphasized  three  key  data; 

•  Knowing  the  cash  flow  contribu¬ 
tion,  including  such  disparate  elements 
as  depreciation,  benefits  allocation  and 
post-press  waste. 

•  Knowing  the  advertiser’s  costs,  in¬ 
cluding  the  print  order,  final  draw  and 
performance  to  specification. 

•  Knowing  the  circulator’s  costs,  in¬ 
cluding  the  cost  of  field  insertion,  of 
recovering  missing  supplements  and  of 


Now  newspapers  are  beginning  to  get  their  hands 
around  these  numbers,  and  are  finding  they  can 
increase  pressroom  and  mailroom  productivity. 
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Inserting:  Detroit's 
high-tech  solution 


shorted  or  poor  bundles. 

Similarly,  the  Boston  Globe’s  Ide  said 
any  production  area  can  benefit  by 
concentrating  on  three  measures: 

•  Performance:  ratio  of  “incorrect” 
production,  that  is,  shortages  or  over¬ 
ages  in  a  run,  over  the  required  order 

•  Time  efficiency:  ratio  of  time  over 
or  time  short  of  plan  divided  by  the 
planned  time 

•  Cost  efficiency:  cost  of  the  plan 
divided  by  the  planned  cost. 

April  newsprint 

APRIL  NORTH  AMERICAN  news¬ 
print  production  dropped  1.6%  below 
the  year-earlier  level,  while  shipments 
rose  0.3%,  according  to  the  American 
Forest  &  Paper  Association.  U.S.  Mills 
operated  at  99%  of  capacity;  Canadian 
mills  operated  at  98%. 

The  Newspaper  Association  of 
America  reported  consumption  for  the 
month  was  4.1%  higher  than  in  April 
1993.  U.S.  daily  newspapers  accounted 
for  just  under  80%  of  newsprint  used  in 
April.  Publishers’  end-of-month  stocks 
continued  their  decline,  reaching  a  low 
of  34  days’  supply. 

Engineers  recognize 
Austin  Co.  for 
Plain  Dealer  plant 

IN  RECOGNITION  OF  its  engineer¬ 
ing  accomplishments  in  construction 
and  manufacturing.  The  Austin  Co.  re¬ 
ceived  the  Engineering  Achievement 
Award  from  the  Ohio  Society  of  Profes¬ 
sional  Engineers. 

Presented  last  month,  the  1994 
award  cited  advanced  engineering  con¬ 
cepts  incorporated  in  the  Cleveland 
Plain  Dealer’s  new,  $200  million  pro¬ 
duction  and  distribution  facility  in  sub¬ 
urban  Brooklyn. 

Calling  the  center  the  most  sophisti¬ 
cated  newspaper  plant  now  in  opera¬ 
tion,  the  president  of  the  Society’s 
Cleveland  chapter  cited  its  functionali¬ 
ty,  interior  and  exterior  environments 
and  extensive  integration  of  building, 
systems  and  equipment. 

The  plant  houses  automated  paper¬ 
handling,  printing,  packaging  and  dis¬ 
tribution  systems  in  its  450,000-square- 
foot  production  plant  and  150,000- 
square-foot  transportation  center. 

Austin  provided  site  selection,  master 
planning,  equipment-flow  design,  archi¬ 
tectural  and  interior  design,  engineer¬ 
ing  and  construction. 


by  Mark  Fitzgerald 

AFTER  A  YEAR  of  operation,  Detroit 
Newspapers’  Sterling  Heights  Sunday 
inserting  facility  is  justifying  a  high- 
tech  approach  to  newspaper  material 
handling,  says  DN  production  director 
D.  Ashley  King. 

“What  we  have  done  in  Detroit  isn’t 
for  everyone.  It  does,  however,  demon¬ 
strate  what  can  be  done  when  you  take 
a  systems  approach  to  manufacturing,” 
King  told  a  session  at  the  recent  Nex- 
po’94  in  Las  Vegas. 

Sterling  Heights  combined  what  had 
been  two  labor-intensive  inserting  op¬ 
erations  —  located  30  miles  apart  — 
into  one  efficient  plant  reflecting  the 
newspaper  mailroom  state  of  the  art. 
King  said. 

King  said  Detroit  Newspapers  envi¬ 
sioned  the  new  facility  as  a  “processing 
machine.” 

“It  would  receive  and  store  pallets  of 
preprints,  assemble  the  entire  Sunday 


package  and  deliver  bundles  to  circula¬ 
tion  vehicles.  We  wanted  total  ac¬ 
countability  for  all  preprints  and  fin¬ 
ished  products.  We  wanted  to  achieve 
all  this  as  quickly  and  economically  as 
possible,”  he  said. 

Certainly,  Detroit  Newspapers  has 
big  production  requirements.  The 
1,172,769-circulation  Detroit  Neivs  & 
Free  Press,  jointly  produced  by  Gan- 
nett’s  News  and  Knight-Ridder’s  Free 
Press ,  is  the  third-largest  Sunday  paper 
in  the  nation. 

It  is  also  physically  big,  frequently 
running  to  more  than  400  pages.  Last 
year,  the  Sunday  paper  contained  more 
than  900  million  inserts.  King  said. 

In  exploring  its  options,  DN  took  a 
look  at  material  handling  in  other  in¬ 
dustries. 

There  the  DN  inserting  design  com¬ 
mittee  found  a  technology  used  in 


thousands  of  warehouses  but  new  to 
the  newspaper  industry:  the  automatic 
storage  and  retrieval  system. 

AS/RS,  as  it  is  known,  uses  comput¬ 
ers,  high-bay  racks,  automatic  high-rise 
lifts  and  automated  guided  vehicles  to 
control  and  process  inventory. 

In  addition  to  its  efficiency,  AS/RS 
had  one  big  advantage  for  Detroit:  it 
required  less  space  than  a  convention¬ 
al  mailroom. 

“Specifically,  58,000  fewer  square 
feet  was  needed  with  AS/RS,”  King 
said.  “At  $80  per  square  foot  we  could 
save  more  than  $4.6  million  in  con¬ 
struction  costs. 

“This  would  more  than  pay  for  the 
AS/RS  and  AGV  systems,”  he  added. 

There  were  other  advantages:  lower 
utility  costs,  lower  maintenance  costs 
and  reduced  inventory  shrinkage  by 
theft  or  damage.  King  said. 

There  was  a  substantial  labor  saving, 
as  well. 

“There  was  an  opportunity  to  re¬ 


duce  staffing  by  176  shifts  per  week 
with  AS/RS  and  plant  consolidation,” 
King  said. 

Construction  of  the  $22  million 
plant,  designed  by  Lockwood  Greene 
Engineers,  was  approved  by  Gannett 
and  Knight-Ridder  in  January  1991. 

Eaton-Kenway  was  selected  as  the 
AS/RS  vendor  and  an  AM  Graphics 
NP  630  was  chosen  as  the  inserter. 
Sterling  Heights  has  four  22-head  sin¬ 
gle-delivery  machines  and  can  be  ex¬ 
panded  to  a  total  of  30  heads. 

“We  wanted  total  control  of  our 
product  from  the  time  we  released  it 
from  the  gripper  until  it  was  removed 
from  the  truckloader.  We  wanted 
everything  close-coupled  to  minimize 
the  conveying  distance  of  the  bundle,” 
King  said. 


“What  we  have  done  in  Detroit  isn’t  for 
everyone.  It  does,  however,  demonstrate 
what  can  be  done  when  you  take  a 
systems  approach  to  manufacturing.” 
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Orders  and  installations 


fmrag  Inc. 

Bristol,  Pa. 

Single  Copy  Conveyor  to  feed  exist¬ 
ing  stackers  at  the  Aberdeen  (S.C.) 
American  News,  where  it  replaced  a 
20-year-old  Ferag  KTR  conveyor. 

Single  Copy  Conveyor,  stacking  sys¬ 
tem  and  ETR/C  inserting  drum  with 
precollecting  system  in  the  new  plant 
of  La  Provincia,  S.p.A.,  Como,  Italy, 
publisher  of  La  Provincia  di  Como  and 
La  Provincia  di  Lecco,  with  combined 
circulations  of  50,000.  With  a  press 
also  used  to  print  commercial  products, 
the  inserting  system  will  be  used  at 
night  for  on-line  inserting  of  preprints 
prepared  during  the  day.  Other  inserts, 
ranging  from  postcards  to  advertising 
brochures,  will  be  processed  by  the 
precollecting  system. 

Two  inserting  and  processing  sys¬ 
tems  to  support  two  regional  produc¬ 
tion  centers  for  El  Pais,  the  Spanish 
national  daily.  Single  Copy  Conveyors, 
ETR/C  inserting  drums  with  precol¬ 
lecting  system  and  stacking  systems, 
followed  by  Metaverpa  foil-wrapping 
and  strapping  equipment,  will  go  into 
new  centers  in  Valencia  and  Seville, 
which  follow  Ferag  inserting  and  stor¬ 
age  system  installations  at  the  paper’s 
Madrid  and  Barcelona  plants. 

Also,  integrated  processing  with 
gathering,  stitching,  trimming,  insert¬ 
ing  and  bundling  for  Swedish  magazine 
printer  Aller  Tryck. 

AM  Graphics 

Dayton,  Ohio 

Two  Sheridan  Systems  NP630 
straight-line  expandable  inserters  (30 
hoppers,  single  delivery,  and  26  hop¬ 
pers,  dual  delivery),  10  NP212  hopper 
loaders,  three  lanes  of  NPlOO  Delivery 
Gripper  Conveyor  and  ICON  inserter 
control  for  the  Buffalo  News.  A 
315,000-circulation  afternoon  paper  in 
seven  area  editions,  the  News  said  it 
had  outgrown  three  decades-old  Sheri¬ 
dan  inserters  and  foresees  zoning  be¬ 
yond  its  current  30  weekday  and  50 
Sunday  zones. 

AM  also  reported  the  following  or¬ 
ders  for  used  equipment:  Pueblo 
(Colo.)  Chieftain  (two  remanufactured 
NR1372  inserters,  four  MSLP  light  sec¬ 
tion  hoppers,  two  NP212  hopper  load¬ 


ers);  Independence  (Mo.)  Examiner 
(refurbished  NR848  inserter);  Monroe 
(Mich.)  Evening  News  and  Florence, 
Ala.  Times  Daily  (one  refurbished 
NR1372  inserter  each);  Newport  News, 
Va.  Daily  Press  (refurbishing  services 
on  an  existing  NP1472  inserter  with 
NPlOO  Delivery  Gripper  Conveyor.) 

Mvllar  Martini 

Smithtown,  N.Y. 

Model  335  saddle  stitcher  for  the 
Press  &  Enterprise ,  Riverside,  Calif. 
Booklets  as  small  as  2'/2"x4'",  in  one-up 
and  two-up  formats,  can  be  trimmed 
on  Models  335  and  321-Fox  stitchers. 

Haii  Procassing  Systams 

Westlake,  Ohio 

Sales  of  Dual  Carrier  Stackers  to  the 
News'Gazette,  Champaign-Urbana, 
Ill.,  Palm  Beach  Post,  St.  Petersburg 
Times,  New  Haven  (Conn.)  Register, 
Manchester  (Conn.)  Journal,  New 
York  Post,  Kansas  City  Star,  Rapid 
City  (S.D.)  Journal,  Flint  (Mich.) 
Journal  and  Chicago  Tribune  (both 
with  Mattop  conveyors),  the  Northwest 
Florida  Daily  News,  Ft.  Walton  Beach, 
and  Journal  Communications,  Milwau¬ 
kee  (both  with  Mattop,  Roller  Top  and 
lapped  stream  conveyors),  Delaware 
County  Times,  Primos,  Pa.,  Boston 
Globe,  Memphis  Publishing  Co.,  Star- 
Journal  Publishing  Co.,  Pueblo,  Colo., 
Fort  Myers,  Fla.  NewS'Press ,  McAllen, 
Texas  Monitor  (with  lapped  stream 
conveyor).  Record- S earchlight ,  Red¬ 
ding,  Calif,  (with  deflectors  and  truck 
loading),  Buffalo  News  (with  Roller 
Top  Conveyors),  Green  Bay  (Wise.) 
Press-Gazette  (with  lapped  stream  and 
Mattop  conveyors  and  Patriot  bottom 
wrap).  Daily  Record,  Parsippany,  N.J. 
(with  lapped  stream.  Roller  Top  and 
Free  Roller  conveyors.  Patriot  bottom 
wrap  and  truck  loader),  Knoxville 
News-Sentinel  (with  lapped  stream. 
Roller  Top  and  Mattop  conveyors,  and 
Patriot  bottom  wrap)  and  Ohio’s 
Chronicle  Telegram,  Elyria,  and  Lima 
News  (both  with  modular  lapped 
stream.  Roller  Top  and  Mattop  convey¬ 
ors  and  Patriot  bottom  wrap). 

Other  recent  sales  included  Roller 
Top  conveyor  for  Ashland  (Ky.)  Pub¬ 


lishing  Co.,  used  Monitor  stackers  for 
the  Independence  (Mo.)  Examiner  and, 
with  belt  stream  module,  the  Monroe 
(Mich.)  Evening  Neivs,  remanufac¬ 
tured  Monitor  for  the  Local  Daily 
News,  Primos,  Pa.,  stream  aligner  for 
South  Jersey  Publishing  Co.,  Pleas- 
antville,  N.J.,  Stackpack  stacker  for 
Add  Inc.,  Lancaster,  Ohio,  lapped 
stream  conveyor  for  the  Caller-Times , 
Corpus  Christi,  Texas,  and  belt  con¬ 
veyors  for  the  News  Star,  Monroe,  La. 

Qutpp  Systems  Inc. 

Miami 

Multimillion-dollar  contract  to 
reequip  the  San  Diego  Union-Tribune 
production  plant  through  the  end  of 
next  year.  Quipp  will  remove  existing 
equipment  and  install  new  Quipp  con¬ 
veyors,  stackers.  Cobras  and  controls 
in  order  to  convey  newspapers  to  and 
from  another  supplier’s  new  inserting 
equipment.  The  modernization  is  de¬ 
signed  to  allow  greater  selectivity  and 
segmentation  and  distribution  of  inter¬ 
est-centered  publications. 

Other  recent  sales  include:  eight 
Quipp  300  stackers  and  a  programming 
system  for  El  Nuevo  Dia,  Guaynabo, 
Puerto  Rico;  four  300  stackers  for  El 
Norte,  Monterrey,  Mexico;  five  300 
stackers,  a  Twin-Trak  system  and  floor 
conveyors  for  Mexico  City’s  new  daily. 
Reforma;  full  mailroom,  including 
Twin-Trak  conveyors,  two  300  stackers 
and  an  odd-count  bundle  program,  for 
Telestampa  Centro  Italia,  in  Oricola, 
and  Twin-Trak  system  and  300  stacker 
for  Telestampa  North,  in  Milan. 

Dynaric  Inc. 

Teaneck,  N.J. 

NP-2  strappers  and  PNP-1  turnta¬ 
bles  at  the  Amarillo  (Texas)  News 
Globe.  The  paper’s  cross-tie  system 
comprises  two  NP-2s  with  a  PNP-1. 

Mottarstitch  Co. 

Lanoka  Harbor,  N.J. 

In-line  stitchers  at  the  Repository, 
Canton,  Ohio,  for  commercial  work 
and  special  sections.  The  system, 
which  includes  three-knife  trimmers 
from  Advanco  Graphics  Equip- 
mont  of  York  Ltd.,  can  apply  two 
wire  stitches  simultaneously  at  speeds 
of  50,000  copies  per  hour.  The  stitch¬ 
ers  are  installed  against  the  collect 
cylinders  of  the  Goss  Colrliner’s  two 
folders.  The  trimmers  are  in  line  with 
the  folder. 
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Introducing  Power  MacintosH"  from  Apple.  Run  Photoshop  up  to  four  times  faster.  Run  FreeHand  up  to  four  times  faster.  Run  Quark  up  to  ten  times  faster* 
Run  your  existii^  Macintosh*  system-based  software.  Run  most  MS-DOS  and  Windows  software"  Use  a  lot  more  images.  Create  better  graphics.  Do  more  work 
in  less  time.  And  go  home  while  itk  still  light.  For  the  name  of  your  nearest  authorized  ^ple  reseller,  call  800-732-3131  extension  800.  ^le». 


Power  Macintosh  is  here.  What  are  you  waiting  for? 
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Interactive  Communications 

Electronic 
distribution  of 
environmental 
news  catching  on 

Washingtori'based  Greenwire  making  its  mark 


by  Ron  Chepesiuk 
and  Colleen  Stevens 

IN  MANY  WAYS,  the  Washington- 
based  Greenwire  resembles  a  typical 
news-gathering  operation. 

It  expresses  no  editorial  opinion  and 
carries  no  advertising. 

Its  staff  of  eight  culls  the  daily  news 
and  editorial  commentary  from  more 
than  100  U.S.  and  international  media 
sources. 

It  gives  to  subscribers  news  sum¬ 
maries,  as  well  as  interviews,  news 
analyses,  month-ahead  calendars,  pub¬ 
lic  opinion  data  and  some  exclusive 
scoops  on  breaking,  behind-the-scenes 
news  stories. 

But  Greenwire  is  different;  in  fact, 
it’s  a  graphic  example  of  what  may  be 
the  future.  Greenwire  is  paperless,  in¬ 
teractive  and  niche-focused.  Its  sub¬ 
scribers  can  get  Greenwire  via  fax, 
electronic  mail  or  a  database  search. 

“Greenwire  is  an  environmental 
news  source  for  busy  people  who  want 
their  information  daily,”  says  Dale  Cur¬ 
tis,  co-publisher  of  Greenwire.  “We 
provide  concentrated,  filtered  news, 
much  of  which  has  appeared  in  other 
sources.” 

Those  busy  people  include  newspa¬ 
per  reporters.  Curtis  gives  an  example 
of  how  a  reporter  can  use  Greenwire. 
“Suppose  a  reporter  is  covering  devel¬ 
opments  affecting  California’s  clean 
air,  especially  its  1998  deadline  for  the 
production  of  zero-emission  vehicles. 


Chepesiuk  and  Stevens  are  free'lance 
journalists  based  in  Rock  Hill,  SC. 
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Qreenuiire’s  subscribers  can  get  it  daily 
via  fax  (above),  electronic  mail  or  a 
database  search. 


In  the  first  quarter  of  1994,  by  skim¬ 
ming  each  morning’s  Greenwire,  he 
could  have  read  as  many  as  95  news 
items  [almost  two  per  day]  about  the 
California  car  mandate,  the  develop¬ 
ment  of  vehicles  that  run  on  electrici¬ 
ty,  natural  gas  and  other  energy  tech¬ 
nologies,  as  well  as  other  hot  topics  in 
the  air  pollution  field.” 

Since  Greenwire  is  the  world’s  only 
daily  news  gathering  organization  fo¬ 
cusing  on  the  environment,  sources 
call  the  news  service  with  tips  on  hot 
news  stories.  If  a  story  isn’t  being  cov¬ 
ered  by  one  of  the  major  outlets, 
Greenwire  will  investigate. 

Greenwire  publishers  estimate  that 
10%  to  20%  of  their  coverage  consists 


of  original  reporting. 

“We’ve  had  some  scoops,”  Curtis 
said.  “For  example,  before  other  news 
organizations  caught  wind  of  the  story, 
we  reported  how  the  strategy  of  ac¬ 
tivists  involved  with  environmental 
racism  was  changing.  We  revealed  that 
they  were  planning  to  treat  environ¬ 
mental  racism  as  a  civil  rights  issue.” 

Celebrating  its  third  anniversary  in 
May  1994,  Greenwire  was  started  by 
Phil  Shabecoff,  the  New  York  Times 
environmental  correspondent  from 
1977  to  1991,  and  American  Political 
Network,  publisher  of  several  political 
on-line  news  services,  including 
Health  News  and  Abortion  Report. 

“After  nearly  15  years  on  the  envi¬ 
ronmental  beat  for  the  New  York 
Times ,  I  felt  a  service  was  needed  that 
would  present  environmental  news 
with  regularity,  insight  and  an  inclu¬ 
sive  perspective,”  Shabecoff  said.  “Even 
though  what  we  do  is  narrowcast,  we 
are  in  a  position  to  get  the  news  out  to 
a  much  wider  audience.” 

Greenwire’s  subscriber  list  is  small 
—  about  1,500  —  but  it  includes 
heavyweights  in  government,  business, 
the  environmental  community  and  the 
media,  including  the  White  House,  Du 
Pont,  Edison  Electric  Institute,  Hill 
and  Knowlton,  the  Sierra  Club,  ABC 
News,  CNN,  the  Washington  Post, 
Knight-Ridder  newspapers  and  Gan¬ 
nett  News  Service. 

Greenwire  can  provide  its  sub¬ 
scribers  with  a  different  slant  on  the 
news.  Last  April,  for  example,  Green¬ 
wire  picked  up  an  editorial  from  the 
Nairobi  Standard  in  Nairobi,  Kenya,  in 
which  the  author  suggested  that  the 
conflict  in  Rwanda  had  its  roots  not 
only  in  tribal  conflict  but  also  in  envi¬ 
ronmental  degradation  The  day  after 
Greenwire  put  the  editorial  in  its  daily 
briefing.  President  Clinton  suggested 
at  a  global  forum  that  the  conflict  in 
Rwanda  had  it  roots  not  just  in  tribal 
conflict  but  also  in  environmental 
degradation. 

“What  Clinton  said  was  very  close 
paraphrasing  of  what  appeared  in 
Greenwire,”  Curtis  said.  “I  just  have  to 
wonder  if  one  of  our  readers  in  the 
White  House  environmental  office  had 
put  what  appeared  in  the  editorial  in 
Clinton’s  briefing  notes.  The  Nairobi 
Standard  was  the  only  place  the  presi¬ 
dent  could  have  seen  it,  and  I  doubt  he 
reads  the  Nairobi  Standard  every  day.” 
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Greenwire  is  not  cheap.  Nongovern¬ 
mental  organizations  pay  $1,500  to 
$3,000  annually,  while  federal  agencies 
pay  as  much  as  $6,000  because  they  of¬ 
ten  distribute  the  daily  briefing  by 
computer  to  more  than  one  office. 

Subscribers  are  given  several  op¬ 
tions,  including  individual  and  group 
rates,  quarterly  and  annual  subscrip¬ 
tions.  Nonprofit  groups  are  given  a  dis¬ 
count. 

For  a  $100  annual  fee  and  at  a  cost 
of  800  per  minute,  subscribers  have  ac¬ 
cess  to  Greenwire’s  database,  a  com¬ 
puter  searchable  compilation  of  nearly 
17,000  news  stories  that  have  appeared 
in  Greenwire  since  its  beginning. 

Curtis  acknowledges  that  Green- 
wire’s  subscriber’s  list  is  “an  elite  group 
...  a  reflection  of  our  cost,  which  is 
not  inexpensive,”  but  he  adds,  “We  are 
a  good  deal  considering  what  it  would 
cost  to  buy  what  Greenwire  has  —  100 


“It’s  the  only  source  1  know  that 
summarizes  the  environmental  news  of 
the  day,”  Bronstein  said.  “For  a  reporter 
like  me  it’s  absolutely  essential.” 

But  Bronstein  adds  that  he  would 
like  to  see  Greenwire  give  more  in- 
depth  coverage  to  the  stories  it  offers 
in  its  daily  briefing.  “At  times,  the  way 
Greenwire  summarizes  stories  can  be 
superficial .  .  .  just  a  sentence  or  two,” 
he  explains.  “It  would  be  helpful  for 
Greenwire  to  have  a  little  more  sub¬ 
stance  sometimes.” 

Bronstein  and  other  journalists  say, 
however,  they  will  continue  to  rely  on 
Greenwire  because  of  its  unique  focus 
and  convenience.  Greenwire’s  niche, 
no  doubt,  is  making  it  a  leader  in  a 
growth  industry  known  as  narrowcast¬ 
ing. 

“Electronic  publishing  is  the  wave  of 
the  future,”  Shabecoff  predicts.  “Time 
just  launched  an  on-line  version  of  its 


Greenwire^s  subscriber  list  is  small  —  about  1,500 
—  but  it  includes  heavyweights  in  government, 
business,  the  environmental  community  and  the 
media  .... 


subscriptions  to  major  newspapers, 
magazines,  and  newsletters  and  the 
staff  to  monitor  and  cull  all  of  it.” 

Curtis  declined  to  reveal  the  news 
service’s  budget,  calling  it  “proprietary 
information,”  but  Doug  Bailey,  owner 
of  American  Political  Network,  told 
the  Los  Angeles  Times  its  operating 
costs  are  between  $500,000  and  $1 
million  a  year.  Bailey  pointed  out  that 
printing  and  delivery  costs  represent  a 
small  part  of  the  budget,  since  the 
newsletter  can  be  delivered  electroni¬ 
cally. 

Reporters  with  Gannett  News  Ser¬ 
vice  and  Knight  Ridder  newspapers  say 
they  make  extensive  use  of  Greenwire. 

Carol  Bradley,  who  covers  the  envi¬ 
ronment  for  Gannett-owned  news¬ 
papers  in  the  northern  Rockies,  uses 
the  Greenwire  database  every  day. 

“I  think  its  invaluable,”  Bradly  ex¬ 
plains.  “Several  of  the  reporters  who 
cover  the  environment  use  it.  By  read¬ 
ing  Greenwire,  we  keep  up  with  what 
stories  have  been  written  by  our  com¬ 
petitors,  so  we  can  take  a  story  a  step 
farther  and  not  reinvent  the  wheel.” 

Scott  Bronstein,  an  environmental 
reporter  with  the  Atlanta  Journal-Con¬ 
stitution,  hasn’t  used  Greenwire’s  data¬ 
base  but  does  rely  on  the  daily  briefing. 


magazine  and  very  rapidly  we’re  going 
to  see  major  newspapers  going  on  line.” 

Curtis  added,  “1  think  newspapers 
and  magazines  will  continue  in  their 
present  format,  but  the  emerging  field 
of  electronic  news  services  is  opening 
up,  and  the  beauty  of  it  is  that  con¬ 
sumers  can  get  news  and  information 
tailored  to  their  individual  needs. 
Greenwire  is  on  the  cutting  edge  and 
in  a  good  position  in  the  race.” 

FCC  approves 
Bell  cable  entry 

FOR  THE  FIRST  time,  the  Federal 
Communications  Commission  has  ap¬ 
proved  a  plan  for  a  phone  company  to 
offer  cable  TV  service. 

The  plan  calls  for  Bell  Atlantic  Corp. 
to  offer  interactive  television  to  38,000 
Toms  River,  N.J.,  homes.  The  company 
said  it  was  installing  fiber-optic  cable 
able  to  carry  384  channels  and  would 
offer  service  20%  cheaper  than  cable, 
beginning  next  year  with  60  to  80 
channels. 

Cable  companies  are  opposing  more 
than  20  pending  FCC  applications  for 
phone  companies  to  compete  with  ca¬ 
ble. 


Daytona  Beach 
paper  on  line 

THE  DAYTONA  BEACH  (FLA.) 
News-Journal  started  a  free  computer 
service  July  1  called  News-Journal  Cen¬ 
ter. 

It  offers  news,  advertising,  entertain¬ 
ment  information  and  items  from  local 
government  and  colleges  to  computer 
users. 

“As  personal  computers  grow  so  dra¬ 
matically  for  in-home  use,  we  want  to 
explore  this  path  to  provide  late  break¬ 
ing  news  and  searchable  advertising,” 
said  publisher  and  co-editor  Tippen 
Davidson. 

He  said  the  on-line  service  would 
“complement”  the  newspaper  and  its 
free  telephone  information  service,  In- 
fonet,  which  takes  160,000  calls  a 
month  and  is  supported  by  advertising. 

The  home-grown  on-line  service,  in¬ 
dependent  of  the  national  providers,  is 
designed  to  be  “an  electronic  town 
square  for  members  to  debate  local  is¬ 
sues,  share  opinions  and  develop  a 
sense  of  community  in  the  same  way 
that  our  editorial  page  has  served  as  a 
catalyst  over  the  years,”  Davidson  said, 
adding  that  over  500  people  have  of¬ 
fered  to  participate  as  hosts  or  advisors. 

So  that  people  who  don’t  own  com¬ 
puters  can  access  the  service,  the  paper 
said  it  will  provide  nearly  two  dozen 
personal  computers  to  libraries  and 
schools  in  its  circulation  area  of  Flagler 
and  Volusia  counties. 

About  one-third  of  the  computer  ser¬ 
vice’s  content  comes  from  the  newspa¬ 
per.  Classified  advertising  is  searchable 
by  scrolling  or  key  words.  One-third 
comes  from  community  contributors, 
including  five  colleges,  two  public 
school  systems  and  two  county  govern¬ 
ments.  The  final  portion  comes  from 
users,  including  four  dozen  forums  on 
subjects  ranging  from  gardening  and 
cars  to  outer  space.  Electronic  mail  and 
on-lines  games  are  also  in  the  mix. 

The  newspaper’s  system  is  based  on 
Galacticomm’s  Major  BBS  software  and 
starts  with  50  phone  lines  able  to  han¬ 
dle  several  hundred  callers  at  once.  Al¬ 
most  any  personal  computer  with  mo¬ 
dem  can  access  the  service  through  a 
local  call. 

The  99,000-daily-circulation  newspa¬ 
per  prints  a  daily  guide  to  the  on-line 
service  on  page  2.  The  service  carries 
regular  updates  about  its  “construc¬ 
tion.”  And  the  newspaper  has  promoted 
it  in  other  media,  including  the  local 
phone  directory. 
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He  wants  a  course 
in  writing  columns 

Professor  Sam  Riley  tells  NSNC  meeting  attendees 
about  three  books  he  is  authoring  for  such  a  course 


by  David  Astor 

THERE  MAY  BE  regular  courses  in 
column-writing  at  U.S.  universities, 
but  Sam  Riley  has  never  heard  of  one. 
So  he  decided  to  do  something  about 
it. 

‘Tm  trying  to  start  a  new  course  and 
write  the  books  to  go  with  it,”  said  the 
professor  of  communication  studies  at 
Virginia  Polytechnic  Institute  and 
State  University  in  Blacksburg,  Va. 

Riley  told  attendees  at  the  recent 
National  Society  of  Newspaper 
Columnists  convention  in  Sarasota, 
Fla.,  that  he  hopes  other  colleges  will 
find  the  three  books  useful  in  develop¬ 
ing  their  own  courses. 

The  professor  already  wrote  one  of 
the  books.  The  Best  of  the  Rest:  Nou' 
Syndicated  Newspaper  Columnists  Se¬ 
lect  Their  Best  Work,  which  Green¬ 
wood  Press  published  in  1993.  It  in¬ 
cludes  columns  by  a  number  of  NSNC 
members. 

Riley  is  currently  working  on  the 
second  book.  The  Biographical  Dictio¬ 
nary  of  American  Newspaper  Colum¬ 
nists,  which  Greenwood  will  release 
next  year.  He  said  it  will  include  infor¬ 
mation  on  approximately  700  current 
and  past  general-interest  columnists, 
including  humor  and  political  writers. 

Then  Riley  plans  to  write  a  more 
general  book  which  will  cover  the  his¬ 
tory  of  columns,  describe  different 
kinds  of  columns,  discuss  legal  and 
ethical  issues,  offer  how-to  advice,  and 
so  on. 

“Kids  age  18  and  19  should  know 
more  about  the  possibilities  of  newspa¬ 
per  journalism,  including  column-writ¬ 
ing,”  he  said.  “A  lot  of  them  are  going 
into  other  media.  Low  pay  is  part  of 
the  problem,  but  they  don’t  perceive 
newspaper  journalism  to  be  as  glam¬ 
orous  as  broadcast.” 


Column-writing  can  be  “glamorous,” 
Riley  added.  “It’s  one  end  of  the  busi¬ 
ness  where  personality  is  highly  impor¬ 
tant.  Columnists  give  personality  to 
newspapers.” 

Of  course,  it  is  rare  for  a  journalist 
to  become  a  columnist  right  out  of  col¬ 
lege,  but  a  course  in  the  craft  can  come 
in  handy  later  on. 

Riley  noted  that  many  columnists 
started  out  as  reporters,  but  others  first 
worked  as  newspaper  executives, 
broadcasters,  professors  or  in  other  ca¬ 
pacities. 

But  whatever  their  backgrounds,  he 
added,  “columnists  tend  to  be  unusual¬ 
ly  interesting  people.  They  have  to  be, 
or  they  would  not  be  columnists  for 
very  long.” 

Riley  himself  has  penned  a  weekly 
column  for  a  Georgia  newspaper,  and 


Jay  Black 


Sam  Riley 


still  writes  occasionally  for  the 
Roanoke  (Va.)  Times  &  World-News. 

At  the  business  meeting  portion  of 
the  convention  two  days  later,  NSNC 
members  agreed  that  they  would  try  to 
informally  affiliate  with  college  jour¬ 
nalism  departments  in  their  respective 
geographic  areas. 

The  columnists  would,  among  other 
things,  make  themselves  available  to 
speak  about  their  profession. 

NSNC  president  Bill  Tammeus,  who 
is  with  the  Kansas  City  Star  and  New 
York  Times  News  Service,  said  this 
could  lead  to  more  teaching  of  col¬ 
umn-writing  at  colleges. 

Another  speaker  from  the  academic 
world.  Jay  Black,  talked  to  NSNC 
members  about  journalism  ethics. 

Black  —  a  former  newspaper  re¬ 
porter  and  editor  who  holds  the  Poyn- 
ter-Jamison  Endowed  Chair  in  Media 
Ethics  and  Press  Policy  at  the  Universi¬ 
ty  of  South  Florida  in  St.  Petersburg  — 
discussed  thorny  issues  such  as 
whether  columnists  should  also  write 
stories,  whether  journalists  should  get 
involved  in  their  communities  and 
whether  newspapers  should  publish 
questionable  information  after  it 
comes  out  in  competitive  media. 

He  also  did  a  role-playing  session 
with  the  audience  about  whether  a 
newspaper  should  print  the  names  of 
“johns”  who  use  prostitutes. 
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Universal  promotes 
Choice  to  v.p.  post 

HARRIET  CHOICE  HAS  been 
named  vice  president  of  editorial  spe¬ 
cial  services  at  Universal  Press  Syn¬ 
dicate. 

The  former  Universal  associate  vice 
president  “will  focus  on  new  approach¬ 
es  to  technology,  new  liaisons  with 
newspapers  and  outside  news  agencies, 
and  new  features  beyond  the  tradition¬ 
al  column  and  comic  strip,”  according 
to  the  syndicate. 

Choice  most  recently  has  worked  on 
Universal’s  “Kiosk,”  the  one-shot  ser¬ 
vice  that  features  material  from  New- 
house  News  Service. 

She  also  is  the  creator  of  and  a  con¬ 
tributing  editor  for  “Primary  Color,” 
the  eight-year-old  text/photo  service 
that  includes  travel,  home  and  food 
packages. 

Prior  to  joining  Universal  in  1987, 
Choice  spent  17  years  at  the  Chicago 
Tribune  as  a  feature  writer,  jazz  critic, 
arts  editor  and  executive  travel  editor. 

Creators  is  offering 
a  feature  by  Powell 

OP-ED  COLUMNIST  Mark  Powell  is 
being  distributed  by  Creators  Syndi¬ 
cate. 

Powell  (E&P,  Dec.  19,  1992,  p.  38) 
previously  free-lanced  commentary 
pieces  to  nearly  100  magazines  and 
newspapers,  including  the  Chicago  Tri¬ 


Mark  PcMvell 


Harriet  Choice 


bune,  Dallas  Morning  News,  Denver 
Rocky  Mountain  News,  Houston  Post, 
Los  Angeles  Times,  Philadelphia  Inquire 
er  and  Seattle  Times. 

The  twice-weekly  columnist,  who 
Creators  describes  as  a  “young  conser¬ 
vative,”  writes  about  international  and 
domestic  topics. 

Powell  graduated  from  the  Universi¬ 
ty  of  Michigan  in  1988  with  a  bache¬ 
lor’s  degree  in  Russian  and  European 
studies  and  an  additional  concentra¬ 
tion  in  aerospace  engineering. 

He  went  on  to  work  for  newspapers 
in  Maine  and  New  Hampshire,  a  radio 
station  in  Massachusetts,  and  else¬ 
where.  Powell  now  lives  in  Washington 
state. 

Some  are  critical  of 
‘Lion  King’  column 

THE  LION  KING  has  gotten  a  lot  of 
positive  reviews  and  box-office  busi¬ 
ness,  but  at  least  one  person  wasn’t 
thrilled  with  it. 

“VoiceMale”  columnist  Neil 
Chethik  of  Universal  Press  Syndi¬ 
cate  wrote  that  the  Disney  film  is  “fun¬ 
damentally  sexist”  and  offers  the  harm¬ 
ful  message  that  males  are  supposed  to 
rule  over  society  —  even  if  they  have 
no  interest  in  doing  so  —  and  women 
are  supposed  to  look  for  male  heroes  to 
save  them. 

Many  of  Chethik’s  more  than  40 
client  newspapers  received  dozens  of 
protest  calls  from  readers  who  loved 
the  movie. 


“The  column  stirred  up  almost  as 
much  reader  interest  as  the  O.J.  pre¬ 
liminary  hearing,”  said  Atlanta  Consti¬ 
tution  editorial  page  editor  Cynthia 
Tucker,  who  writes  a  column  herself  for 
Chronicle  Features. 

Copley  is  serializing 
O.J.  Simpson  book 

EXCERPTS  FROM  FALLEN  Hero: 
The  Shocking  True  Story  Behind  the 
O.J.  Simpson  Tragedy  (St.  Martin’s 
Press)  are  being  offered  by  Copley 
News  Service. 

Copley  is  syndicating  a  three-part 
package  of  3,500  words  and  six  color 
photos.  The  excerpts  cover  Simpson’s 
rise  from  a  youth  spent  in  government 
housing  projects  to  stardom,  as  well  as 
his  marriage  to  Nicole  Brown  Simp¬ 
son. 

The  book  is  by  Don  Davis,  who  cov¬ 
ered  the  Vietnam  War  and  White 
House  for  United  Press  International 
and  served  as  a  political  reporter  and 
columnist  for  the  San  Diego  Union- Tri¬ 
bune.  He  also  is  the  author  of  The  Mil' 
waukee  Murders:  The  Jeffrey  Dahmer 
Story. 


TODAY'S  WOMAN 
HAS  A  LOT  ON 
HER  MIND 


V\femen  today  have  their  hands  full 
jugglir^  jobs,  kids  and  relationships. 

CXjt  Thday's  WomarVFanvIy  Special 
Feature  Package  has  20  stones  on  parenting, 
caivir^out  a  career,  fbigirig  strong 
relatio^ips  and  managing  time.  Plus  smart 
ideas  for  healthy  livirig,  beoomirig 
finaixially  indejDerxfeit  and  personal  safety. 
Ask  about  our  supplemental  Colorfolos, 
too! 

Call  collect  today  for  a  sample, 

(619)  293-1818,  or  fax  this  ad  vvith  your 
name,  address  axl  phone  number  to 
(619)297-0537. 
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V^ivil  War  sequence 

THE  JULY  9-AUG.  4  “Gasoline  Alley” 
sequence  has  a  Civil  War  reenactment 
theme. 

Featured  in  the  story  is  Dr.  Ben¬ 
jamin  Franklin  Cobb,  the  great-great 
grandfather  of  “Gasoline”  cartoonist 
Jim  Scancarelli.  Cobb  served  as  a  sur¬ 
geon  with  the  Confederate  army. 

“Many  people  wouldn’t  think  a  guy 
named  Scancarelli  would  have  ties  to 
the  Civil  War,”  said  the  Tribune  Me¬ 
dia  Services  creator.  “Like  most 
Americans,  I’m  some  of  this  and  some 
of  that.” 

Scancarelli,  who  lives  in  North  Car¬ 
olina,  added  that  he  hopes  including 
Cobb  in  the  strips  will  help  him  find 
some  long-lost  relatives. 

Cobb  and  Scancarelli  have  some¬ 
thing  in  common  besides  blood  ties. 
The  cartoonist  plays  the  fiddle,  just 
like  his  great-great  grandfather  did, 
and  has  the  doctor’s  19th-century  fid¬ 
dle  bow  as  a  prized  possession. 


You  saved  ihe  day  •for  the  j  BacK  130  yeans  ago -bhej  We  rallied 
Union, Mr. Wallet!  Just  HKe  /Union  standard  bearer  to  victory 
in  the  history  books  I  y  was  shot  and  a  civilian  /  at  Cobb's 
^  on-looher  ran  up  and  /  Corners 

es?  _  Qrflhheri  oiir  •Plaal  A  aewedld 


Historical 
deja-vu  , 
all  over  again! 


grabbed  our  f  lig 


This  strip  mentions  the  last  name  of  ScancarellVs  ancestor. 


He  said  he  plans  to  develop  another 
comic,  possibly  starring  the  most  pop¬ 
ular  “Comic  Strip”  character,  MacDuff 
the  dog. 

Brown  continues  to  do  “Hagar  the 
Horrible”  for  King  Features  Syndi¬ 
cate. 


New  states  for  Page 

TRIBUNE  MEDIA  SERVICES  has 
expanded  the  responsibilities  of  Mid¬ 
west  sales  representative  Doug  Page  to 
include  Texas  and  Arkansas. 

Page  continues  to  handle  Missouri, 
Iowa,  Illinois,  Indiana,  Michigan,  Wis¬ 
consin,  Minnesota,  Oklahoma, 
Kansas,  Nebraska,  North  Dakota  and 
South  Dakota. 

The  former  Trade  Show  Times, 
Chicago  Sun-Times  and  United  Press 
International  staffer  has  a  master’s 
from  the  Kellogg  Graduate  School  of 
Management  at  Northwestern  Univer¬ 
sity. 


Apollo  and  Snoopy 


WITH  THE  CELEBRATION  of  the 
25th  anniversary  of  the  lunar  landing 
in  full  gear,  some  people  may  recall 
that  “Peanuts”  played  a  part  in  the 
Apollo  program. 

The  crew  of  Apollo  10,  which  orbit¬ 
ed  the  moon  and  selected  the  July  1969 
landing  site  for  Apollo  11  during  a  May 
1969  space  flight,  nicknamed  their 
command  craft  “Charlie  Brown”  and 
their  lunar  module  “Snoopy.”  One 
photo  from  that  time  showed  Col. 
Thomas  Stafford  rubbing  a  Snoopy 
doll’s  nose  for  luck  as  he  headed  for  the 
Apollo  10  launch  pad. 

Also,  for  several  years,  NASA 
Manned  Space  Center  staffers  who  did 
outstanding  work  were  awarded  silver 
Snoopy  pins. 

“Peanuts,”  by  Charles  Schulz  of 


Jim  Scancarelli 


United  Feature  Syndicate,  was  19 
years  old  in  1969. 


Browne  comic  ends 


“CHRIS  BROWNE’S  COMIC  Strip,” 
which  began  late  last  year,  has  ended. 

Browne  said  the  decision  was  a  “mu¬ 
tual”  one  between  himself  and  Uni¬ 
versal  Press  Syndicate  after  sales  of 
the  comic  did  not  go  as  well  as  they 
had  hoped. 

The  cartoonist  added  that  he  en¬ 
joyed  his  association  with  Universal 
and  thought  he  did  good  work  on  the 
strip  (E&P,  April  30, 1994,  p.  39). 


ROB  ROGERS  PULLED  off  a  hat 
trick  when  his  work  occupied  all  three 
editorial  cartoon  slots  on  Newsweek 
magazine’s  June  6  “Perspectives”  page. 

Rogers  is  with  the  Pittsburgh  Post- 
Gazette  and  United  Feature  Syndi¬ 
cate. 


I  PIP  IT!  I'M  THE  FIRST 
5EA6LE  ON  THE  MCX)N  I 


I  EVEN  BEAT  THAT  $TUPIP 
CAT  WHO  UVES  NEXT  OOORI 


A  dog  star  alights  on  the  moon  in  the  March  14,  1969,  episode  of  “Peanuts." 
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Continued  from  page  1 1 

reer,  unlike  Simpson,  who  has  gone 
down  the  other  side,”  Henkel  said.  “His 
athletic  career  is  over.  He  had  a  couple 
of  bad  movies  and  some  commercials. 
His  reputation  is  based  on  the  past.” 

But  many  editors  likely  misjudged 
how  important  Simpson  was  to  Ameri¬ 
can  culture,  said  Ann  Marie  Lapinski, 
managing  editor  for  the  Chicago  Tri¬ 
bune.  “1  didn’t  understand  him,”  she 
said.  “I’ve  seen  the  word  icon  used.  1 
don’t  know  that  1  understood  him  to 
be  that.  That’s  probably  true  of  a  num¬ 
ber  of  editors.” 

She  also  believes  journalists  tradi¬ 
tionally  have  failed  to  recognize  do¬ 
mestic  violence  as  a  serious  problem. 

“It’s  no  secret  that  domestic  violence 
doesn’t  get  the  same  treatment,  has  not 
traditionally  gotten  the  same  sort  of 
treatment  from  journalists  or  law  en¬ 
forcement  or  the  courts  that  other 
crimes  get,”  Lapinski  said.  “We  should 
pay  attention  to  women  not  as  famous 
as  Nicole  Simpson  who  are  just  as 
dead.” 

Journalists  and  the  public  minimized 
the  incident,  some  editors  said,  be¬ 
cause  Nicole  Simpson  refused  to  press 
charges  and  the  couple  denied  there 
was  a  serious  problem.  Even  Hertz  and 
NBC  continued  to  employ  Simpson  in 
high-profile  jobs  after  the  arrest  and 
plea. 

“There’s  a  pathology  to  domestic  vi¬ 
olence  that  1  don’t  think  is  recognized,” 
Lapinski  said. 

The  Mike  Tyson  rape  trial  and  con¬ 
viction  “raised  consciousness  at  a  lot 
of  papers,”  she  said. 

“That  story  occasioned  healthy  dis¬ 
cussions  about  how  we  react  when  the 
sports  and  legal  and  criminal  worlds 
intersect.  As  a  result  of  local  stories  on 
domestic  violence  and  discussion  in¬ 
ternally  about  Tyson,  we  started  to 
turn  away  from  how  we  traditionally 
covered  stories.” 

Still,  she  added,  “Journalists  don’t 
take  sports  as  seriously.  We  have  a  dif¬ 
ferent  mindset  about  how  we  cover  the 
sporting  world  versus  the  political  or 
business  world  or  pretty  much  anybody 
else.” 

Los  Angeles  Times  deputy  sports  edi¬ 
tor  John  Cherwa  remembered  the  re¬ 
action  when  the  story  of  Simpson’s  ar¬ 
rest  in  1989  broke. 

“We  all  had  the  same  reaction,  ‘Oh, 
isn’t  this  interesting.’  It  was  one  of  the 
many,  many  stories  about  violence  and 
athletes.  There  was  nothing  that  made 


this  one  stick  out  more  than  the  oth¬ 
ers. 

“There’s  a  lot  of  cases  of  domestic 
violence.  That’s  a  rather  common 
thing  in  the  sports  world  and  the  real 
world.  1  think  for  us  to  launch  a  big- 
time  investigation  into  one  of  them 
stands  a  chance  of  being  more  harmful 
than  good. 

“While  they’re  all  public  figures.  I’m 
not  sure  that  gives  us  the  right  to  open 
up  their  lives.  In  a  domestic  violence 
situation,  there’s  a  polarization  of 
thoughts  and  beliefs  involved.  Getting 
to  the  truth  is  very  difficult. 

“You’d  love  to  have  time  to  pull  all 
the  police  records.  But  the  quick  rec¬ 
onciliation  tended  to  overshadow  the 
violence.  Police  reports  aren’t  always  a 
total  reflection  of  fact.  1  would  have 
erred  on  being  more  responsible.  To  do 
nothing  is  to  be  closer  to  responsible.” 

Notices  about  athletes  committing 
crimes  are  indeed  plentiful,  agreed 
George  Solomon,  the  Washington 
Post’s  assistant  managing  editor  for 
sports. 

“1,  as  sports  editor,  could  have  been 
guilty  with  O.J.  Simpson  in  1989 
thinking  it  was  a  domestic  problem, 
not  being  more  aggressive  looking  into 
it,”  he  said.  “We  pursue  local  athletes 
when  they  get  into  trouble. 

“If  I  was  in  L.A.,  if  I  was  a  sports  ed¬ 
itor  there  and  had  seen  the  {1989]  re¬ 
port  about  O.J.,  would  I  have  been 
more  aggressive?  I  don’t  know,” 
Solomon  said. 

“Would  I  be  more  aggressive  today? 
Yes.  Editors  and  reporters  are  paying 
more  attention  because  I  think  our 
readers  demand  it.  They  want  harder, 
more  critical,  tougher  reporting.” 

The  real  untold  O.J.  Simpson  story, 
the  one  domestic  violence  is  obscur¬ 
ing,  the  Times’  Kaye  said,  is  “the  race 
question.  It’s  the  taboo  subject  of  the 
story. 

“He  was  palatable  to  white  America. 
He  was  a  popular,  safe  black  figure. 
And,  according  to  others  who  knew 
him,  it  was  a  highly  cultivated  image. 
But  really,  he  was  just  a  guy  like  the 
rest  of  us.” 

Kaye  and  the  other  editors  blamed 
the  lack  of  more  aggressive  reporting 
on  Simpson  and  celebrities  like  him 
who  hide  behind  gilded  images  and 
publicists. 

“On  an  awful  lot  of  levels,  athletes 
are  protected  [from  scrutiny]  by  public 
relations  staffs  whose  job  it  is  to  keep 
the  media  from  seeing  the  seamier 
side,”  said  the  Globe’s  Skwar. 

“The  media  reported  on  what  it  saw. 


what  it  was  allowed  to  see,  what  they 
wanted  to  see,  maybe  what  they 
thought  the  public  wanted  to  see. 
Clearly,  we  didn’t  do  as  well  as  we 
could  have  done,  but  I’m  not  sure  I’d 
say  we  screwed  up.” 

From  now  on,  though,  many  editors 
said  they  will  be  more  careful  when  it 
comes  to  reporting  on  sports  celebri¬ 
ties. 

“If  we  do  a  feature,  we’re  going  to 
make  sure  we  check  on  what  this  per¬ 
son  is  about  before  we  start  heaping 
praise,”  said  Skwar. 

“We  sometimes  take  for  granted  that 
celebrities  don’t  have  a  dark  side.  More 
than  anything,  that’s  what  I  think  is  at 
work  here.  We  sometimes  put  our  he¬ 
roes  on  too  high  a  pedestal,  when  we 
should  examine  them  closely.  I’m  not 
saying  that  we  turn  in  an  expose  for 
every  feature.  But  1  think  we  have  to 
be  more  careful.” 


Insert 

Continued  from  page  25 

The  Detroit  system  has  two  tie  lines 
coming  from  each  of  the  four  inserting 
modules. 

“Each  tie  line  has  a  stacker,  a  three- 
quarter-wrap  labeler,  a  cross-tying  sys¬ 
tem,  a  cross  over  belt  and  a  telescoping 
truck  loader,”  King  said.  “Quipp,  Pow- 
erstrap  and  Machine  Design  were  se¬ 
lected.” 

Sterling  Heights  opened  last  July, 
and  challenges  remain. 

For  one  thing,  the  operation  is  con¬ 
trolled  by  three  separate  operating  sys¬ 
tems. 

For  instance,  AS/RS  is  controlled  by 
an  Eaton-Kenway  warehouse  manage¬ 
ment  system  that  resides  in  a  fault-tol¬ 
erant  Tandem  Integrity  S/2  system. 

“It  ensures  high  reliability  while 
managing  all  inventory  moves  by  the 
AGVs  and  AS/RS,”  King  said. 

The  inserter  runs  on  AM’s  ICON 
system  and  a  PC-based  system  from 
Quipp  controls  the  tie  lines. 

“With  all  this  smart  equipment  we 
are  presently  designing  an  integrated 
control  system  so  the  smart  ICON  can 
talk  directly  to  the  smart  AS/RS  and 
the  smart  stackers  and  the  smart  tyers, 
and  the  smart  truckloaders,”  King  said. 

“Called  an  inserter  cell  controller, 
or  ICC,  this  system  will  tie  everything 
together  automatically  and  provide 
real-time  control,  real-time  reporting 
and  accurate  accountability  for  the  en¬ 
tire  room,”  he  added. 


Editord^Publisher  •  July  23,  1994 


33 


Shop  Talk 

Continued  from  page  44 

a  kick  out  of  glancing  through  the  clips 
every  day.  On  subjects  of  intense  or 
immediate  interest,  I  was  happy  to  be 
able  to  read  as  much  as  she  could  find. 
It  was  also  interesting  to  see  what  she 
thought  would  interest  me. 

But  1  also  needed  to  read  a  newspa¬ 
per.  The  clipping  service  was  useful  but 
unsatisfying.  I  still  craved  the  presence 
of  an  editor. 

When  you  become  immersed  in  the 
new  technology,  it  is  easy  to  forget  that 
communication  involves  more  than 
signals.  And  that  interactivity  is  just  a 
fancy  word  for  conversation.  Human 
communication  includes  nonverbal  el¬ 
ements  that  are  often  more  important 
than  the  words.  There  is  voice,  for  ex¬ 
ample,  the  quality  that  helps  identify  a 
speaker  so  we  can  evaluate  what  he 
says.  Even  the  words  themselves  usual¬ 
ly  mean  more  than  they  say,  because 
together  they  project  emotion,  person¬ 
ality  and  even  character. 

A  newspaper  communicates  all  of 
this.  And  people  expect  it  to.  They  ex¬ 
pect  it  to  present  the  news  with  some 
sort  of  coherence.  They  don’t  just  want 
random  snatches  of  information  flying 
at  them  from  out  of  the  ether.  They 
want  information  that  hangs  together, 
makes  sense,  imparts  knowledge,  per¬ 
haps  even  a  little  wisdom. 

They  want  more  than  just  facts. 
They  want  personality  and  voice.  I 
don’t  mean  celebrity.  Big-name  colum¬ 
nists  have  something  to  do  with  it,  but 
they’re  only  a  part  of  the  newspaper’s 
voice.  This  voice  isn’t  individual.  It  is 
more  like  an  ensemble,  a  chorus,  but 
still  unmistakable.  Like  Sir  Georg 
Solti’s  Chicago  Symphony  Orchestra 
or  Miles  Davis’s  quintet  with  John 
Coltrane. 

They  want  character.  They  want 
their  newspaper  to  stand  for  some¬ 
thing.  It  must  begin  with  honesty.  But 
it  also  may  include  such  qualities 
as  compassion,  tough-mindedness, 
courage  and  maybe  a  bit  of  stubborn¬ 
ness.  I  happen  to  think  a  little  civility 
would  be  welcome  these  days,  too. 
Character  is  vital  to  the  future  of 
newspapers,  no  matter  how  they  are 
delivered,  because  it  is  the  true  source 
of  credibility. 

And  people  want  leadership.  No 
other  medium  has  exercised  communi¬ 
ty  leadership  the  way  newspapers  have. 
The  Daily  Me  can’t  do  it,  because  it 
does  not  reach  any  community.  It  is 
private,  inward-looking,  lonely. 


If  there  is  one  thing  we  can  already 
see  on  the  new  on-line  services,  it  is 
the  quality  of  community.  The  product 
of  a  fragmented  age,  this  new  medium 
seems  to  appeal  to  the  audience  in 
large  part  because  of  the  way  it  pulls 
people  together. 

On  line,  you  find  communities  of 
folks  who  probably  could  not  find  one 
another  through  any  other  means. 
Cruise  the  Internet  and  you  will  come 
across  an  awful  lot  of  chatter  over  the 
back  fence  —  though  the  parties  to  the 
discussion  may  be  a  thousand  miles 
apart  and  may  not  even  have  known 
the  other  participants  existed  until 
they  showed  up  in  the  same  virtual 
space. 

Newspapers  should  capitalize  upon 
their  communal  role  as  they  attempt  to 
harness  the  power  of  interactive  me¬ 
dia.  A  yearning  for  community  gives 
rise  to  this  power.  The  society  is  frag¬ 
menting,  and  this  makes  people  un¬ 
comfortable.  They  need  to  have  new 
ways  of  finding  one  another  and  con¬ 
necting.  They  need  to  have  something 
to  build  conversations  on.  That  is 
something  the  common,  traditional 
newspaper  has  always  provided.  And 
we  can’t  do  it  through  the  Daily  Me. 

The  tailored  newspaper,  whether  de¬ 
livered  on  paper  or  electronically,  must 
continue  to  have  human  editors.  It 
must  continue  to  embody  the  complex¬ 
ities  of  human  personality,  to  demon¬ 
strate  judgment  and  character,  to  have 
a  distinctive  voice  that  relates  well  to 
the  community  it  serves.  All  these  ele¬ 
ments  come  together  to  make  what 
marketers  refer  to  as  brand  identity.  In 
a  fragmented,  targeted  environment, 
brand  identity  will  be  vital  to  the  suc¬ 
cess  of  newspapers. 

What  might  a  tightly  targeted  news¬ 
paper  be  like?  I  believe  it  should  always 
include  a  general  news  report  that 
gives  the  editors’  best  judgment  of 
what  basic  information  a  member  of 
the  community  should  know  each  day. 
This  could  be  edited  a  lot  more  tightly 
than  it  is  today,  if  we  reach  household- 
specific  paper  delivery  or  individual- 
specific  electronic  delivery.  Something 
akin  to  the  basic  report  in  one  of  the 
national  British  papers  perhaps. 

Then  there  would  be  add-ons  edited 
specifically  to  satisfy  a  certain  set  of  in¬ 
terests.  The  sports  fan  would  get  more 
sports,  the  business  reader  more  busi¬ 
ness  agate  and  reporting.  There  would 
be  regular  segments  for  people  with 
kids  or  people  who  want  to  see  the 
world  through  kids’  eyes.  There  would 
be  fitness  reports  for  those  so  inclined. 


food  reports  to  fill  up  those  who  are 
not.  All  sorts  of  things. 

But  each  would  include  information 
selected  by  editors  whose  job  it  is  to 
present  a  coherent  report  of  the  partic¬ 
ular  subject  matter.  And  all  would  be 
intimately  related  to  the  core  report. 

This  model  works  for  both  paper 
and  electronic  delivery.  Electronic  de¬ 
livery  offers  the  opportunity  to  provide 
an  automatic  clipping  service  like  The 
Daily  Me,  which  ought  to  be  part  of 
the  newspaper. 

But  only  part  of  it,  the  part  whose 
curiosity  extends  no  further  than  what 
it  already  knows. 

For  the  rest,  give  me  a  human  editor 
any  day. 

Joint  venture 
targets  ‘gazelles’ 

DOW  JONES  &  CO.  and  American 
City  Business  Journals  are  going  for 
“gazelle”  —  not  to  be  confused  with  the 
fleet-footed  wildlife. 

Their  joint  venture  —  Biz  Associ¬ 
ates,  publisher  of  the  monthly  magazine 
Bis:  —  is  targeting  entrepreneurs  and 
high-growth  companies  —  the  gazelles 
of  business  —  from  coast  to  coast. 

Launched  nationally  in  March  after  a 
two-year  test  in  four  cities.  Bis:  is  deliv¬ 
ered  free  to  CEOs  of  500,000  of  the 
fastest-growing  companies  it  can  find. 

Using  the  slogan,  “Fast  news  for 
smart  companies,”  it  bills  itself  as  “the 
first  publication  written  and  designed 
exclusively  to  help  you  run  a  fast-grow¬ 
ing  business.” 

Running  from  32  to  40  pages  of  high- 
quality,  stitch-bound  newsprint  with 
color  on  every  page.  Biz  is  printed  on 
contract  by  Gannett  Co.  in  Springfield, 
Va. 

Based  in  Charlotte,  it  has  a  staff  of 
15,  but  relies  heavily  on  300  or  so 
American  Business  Journals  journalists 
who  serve  as  its  eyes,  ears  and  freelance 
writers. 

The  editorial  philosophy  is  “informa¬ 
tion  by  injection,”  says  editor  in  chief 
Mark  Pawlosky,  who  aims  for  lean,  effi¬ 
cient  stories  designed  as  lessons  man¬ 
agers  can  apply  in  every  area  of  their 
business. 

Advertisers  in  a  recent  issue  included 
Lanier  copiers,  Ryder  truck  leasing, 
IBM,  and  a  company  selling  a  voice  ac¬ 
tivated  organizer. 

Biz  isn’t  making  money,  “but  we  are 
going  in  the  right  direction  and  we  are 
pretty  happy  with  the  results  so  far,” 
Pawlosky  says.  — George  Garneau 
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PETS,  WILDLIFE,  environment.  Strong 
human  interest.  $5  a  week,  500-wora 
weekly.  Earthlings,  PO  Box  2825,  Ken¬ 
sington,  MD  20891 .  (301 1 816-9420. 


ASTROLOGY 


Doily-Weekly-Monlhly  Features. 
Camera  ready.  Free  trial.  Time  Data 
Syndicate.  1-800-322-5101 
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AUTOMOTIVE 


CAR  FEATURES  are  our  business:  Col¬ 
umns  avoibble  on  rood  tests,  car  core, 
auto  Irivia/hislory.  (810)  573-2755. 


BUSINESS 


SPECIAL  SEaiON  EDITORS.  Weekly 
copy  you  v«jnt  to  be  associated  with  - 
Automotive  News,  Real  Estate,  Modem 
Healthcare,  Dr.  jobs  and  more.  Joe 
Hanley,  CRAIN  NEWS  SERVICE, 
Phone:  (212)  254-0890.  Fax:  (212) 
254-7646. 


ENTERTAINMENT 


PHOTO  ILLUSTRATED  11  X  14  enter¬ 
tainment  page  -  movie,  trivia, 
nostalgia.  Weelcly,  monthly.  Free  sam¬ 
ples.  NY  Arts,  23  Kenyon,  Mount 
Vernon,  NY  1 1 552.  (91 4)  664-8780. 


AUDIOTEX  CONSULTANTS 


VOICE  PERSONALS 

We  can  help  you  cut  through  all  the 
hype  and  promises  and  get  you  the  best 
value  and  rate.  Free,  no  obligation 
analysis.  Success  Media,  (516)  624- 
8897. 


CARTOONIST 


Al  Stahl's  GIANT  Cartoon  Panel  Promol 
Customized  to  show  Everyone  Reading 
your  Paper.  Try  it-$35.  212/265-2942 


NEWSLETTERS 


FREELANCE  WRITERS-  Get  More  Leads 
Network  with  publicists  using  our 
newsletter.  3  months  for  $20.00. 
PRCONNECT,  Box  11600,  Glendale, 
CA  91 226  or  call  (818)  547-4294. 


NEWSPAPER  APPRAISERS 


APPRAISERS  &  BROKERS 
Appraisals  For  estates,  partnerships, 
taxes,  loans,  divorce,  minority  buyouts. 
Reasonable  fees.  C.  Peter  Jorgensen, 
Media  Consultants  &  Associates,  222 
Berkeley  St.,  Box  54,  Boston,  MA 
02116.  (617)536-1900 


.  COMPREHENSIVE  APPRAISALS 
rendered  in  confidence  with  care  for 
accuracy  and  detail.  Established  rea¬ 
sonable  prices.  James  W.  Hall,  Jr., 

Jim  Hall  Media  Services 
PO  Box  1088,  Troy,  AL  36081 
(205)  566-7198 
FAX  (205)  566-0170 


Seek  happiness  for  its  own  sake,  and 
you  will  not  find  it;  seek  for  duty,  and 
the  happiness  will  follow  as  the 
shadow  comes  with  the  sunshine. 

Tryon  Edwards 


NEWSPAPER  APPRAISERS 


EXPERIENCED  APPRAISERS 
For  estates,  tax,  stock,  asset, 
depreciation,  insurance,  bank, 
partners,  ESOP,  other. 
BOUTHO-CRIBB  &  ASSOCIATES 
Robert  N.  Bolitho, 

Box  3008,  Palm  Beach 
FL  33480,  (407)  820-8530 
John  T.  Cribb,  1  Annette,  Bozzeman, 
MT  59715,  (406)  586-6621 


NEWSPAPER  BROKERS 


625Sold-Est.  1959 
W.B.  GRIMES  &  COMPANY 
PO  Box  442 
Clarksburg,  MD  20871 
Larry  Grimes-Pres.-(301 )  540-0636 
Tom  SexIon-N.England  (61 7)  446-071 1 
Dick  Smilh-S/SE-(601 )  627-7906 
D.  Claussen-MWest-(414)  272-6173 
Geoff  Edwards-E/SE-(703)  750-8675 
Bruce  Lantz-CANADA-(519)  631  -5709 


BILL  MAnHEW  COMPANY  conducts 
professional,  confidential  negotiations 
for  sale  and  purchase  of  highmt  quality 
daily  and  weekly  newspapers  in  the 
country.  Before  you  consider  sale  or 
purchase  of  a  property,  you  should  call 
(813)  733-8053 

or  write  Box  3364,  Clearwater  Beach, 
FL  34630.  No  obligation  of  course. 


BOUTHO-CRIBB  &  Associates 
Our  Firm  Established  in  1 923 
Bob  Bolitho  -  (407)  820-8530 
Box  3008,  Palm  Beach,  FL  33480 
John  T.  Cribb  -  (406)  586-6621 
1  Annette,  Bozeman,  MT  5971 5 
Newspaper  -  Shopper  -  Specialty 

BRUCE  WRIGHT,  Media  Consultant 
Newspaper  Sales  -  Consulting 
9210  Thornton  Rd.  -  Ste.  3 
Stockton,  CA  95209  (209)  952-0852 


Sometimes  sensitive,  often  sarcastic, 
occasioTKilly  naughty  and  always  funny 
look  at  life  from  parenting  to  politics. 
National  award-winning  700-word, 
weekly  column.  Free  samples.  K. 
Gulbranson,  1121  Bimam  Woods  Dr., 
Virginia  Beach,  VA  23464.  (804) 
366-5224. 


HUMOR  COLUMN 

Humorist's  car  broke  down  in  rural 
America  and  he  hopes  to  sell  enough 
columns  to  buy  a  bus  ticket  out.  Afforda¬ 
ble  weekly  columns  come  edited  and 
camera  ready  or  on  disk.  Free  samples. 
Reply  to  Box  0701 5,  Editor  &  Publisner. 

Enjoy  the  little  things,  for  one  day  you 
may  look  back  and  realize  that  they 
were  big  things. 

Robert  Brault 


NEWSPAPER  BROKERS 


Buyers  or  sellers.  Call  Dick  Briggs. 
(803)  457-3846.  No  obligation. 
Sales  •  Appraisals  *  Consulting 
RICHARD  BRIGGS  &  ASSOCIATES 
Box  579,  Londrum,  SC  29356. 


C.  BERKEY  &  ASSOCIATES,  INC. 
Consultants  •  Appraisals  •  Brokers 
(407)  368-4352 
123  NW13lh  St.,  Suite  214-8 
Boca  Raton,  FL  33432 


C.  PETER  JORGENSEN 
A  Regional  Broker  representing  popers 
in  the  Northeast  with  personal  service. 
Call  (or  a  brochure  and  proposal 
before  listing  your  paper.  222  Berkeley 
St.,  Box  54,  Boston,  MA  021 16.  (617) 
536-1900. 


GAUGER  MEDIA  SERVICE,  INC. 
Appraisal  -  Brokerage 
PO  Box  627,  Raymond,  WA  98577 
(206)  942-3560 


JAMES  W.HAa,  JR. 
Newspaper 

Sales,  Appraisals,  Consultations 
Jim  Hall  Media  Services 
410  Elm  St.,  Troy,  AL  36081 
(205)  566-7198 
FAX  (205)  566-0170. 


MOVIE  REVIEWS 


MINI  REVIEWS.  Essential  information 
for  moviegoers.  Camera  ready.  Star 
photos.  Graphic,  provocative  rating 
system.  Cineman  Syndicate,  PO  Box 
4433,  Middletown,  NY  10940;  (914) 
692-4572.  Fox  (91 4)  692-831 1 . 


MOVIE  SNAPSHOT 
Fresh,  Simple,  Cute  ...  Free  Samples 
Ph:  (305)  573-5200,  Fox  573-0259 


PUZZLE  FEATURES  SYNDICATE 
Crossword  Puzzles 
Phone  (909)  926-4843 


SYNDICATION  SERViaS 


Travel  Theater  Restaurant  Wine 
Computer.  Reviews,  Columns,  Features 
NO  CHARGE!  (21 2)  755-4363 


NEWSPAPER  BROKERS 


MEDIAAMERICA  BROKERS 
Straight  talk.  Hard  work.  Results. 
Lenox  Towers,  Suite  1000 
3390  Peachtree  Rd.  NE 
Atlanta,  GA  30326 
(404)  364-6554 
Fox  (404)  233-2318 
Lon  W.  Williams 


MEL  HODEIL,  NEWSPAPER  BROKER 
51 96  Benito,  Montclair,  CA  91 763 
(909)  626-6440  Fox  (909)624-8852 


MICHAEL  D.  UNDSEY 
3465  S.  Oleander  Drive 
Chandler,  AZ  85248  (602)  899-3698 


PHILUPS  MEDIA  SERVICES,  INC. 
Consuhants-lnvestments 
Managemen^B^okers 
PO  Box  3308 

Merri(ield,VA  221 16-3308 
(703)  846-8410  Fax  (703)  846-8406 


RICKENBACHER  MEDIA  CO. 

No.  1  in  Texas  arxl  Southwest. 
3828  Mockingbird  Lane 
Dalbs,  TX  75205 

(214)  520-7025  FAX  (214)  520-6951 


Whitesmith  Publication  Services 
Rod  Whitesmith,  (206)  892-71 96 
Box  4487,  Vancouver,  WA  98662 
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ANNOUNCEMENTS 


NEWSPAPERS  FOR  SALE 

FINE  WEEKLY,  equipment,  building. 
Metropolitan  New  York.  Coll  (908) 
272-7979. 

It  seems  to  be  the  fate  of  man  to  seek 
all  his  consolations  in  futurity. 

Samuel  Johnson 


NEWSPAPERS  FOR  SALE 

NEW  MEXICO'S  leading  alternative 
magazine.  Monthly  tabloid.  Santa  Fe, 
Albuquerque,  Taos.  6  years  old.  Utne 
Reader-Village  Voice  quality.  Training 
available/stable  staff.  $100,000/ 
terms.  Excellent  business  opportunity. 
(505)986-0105 


NEWSPAPERS  FOR  SALE 

SOUTHERN  OREGON  weekly,  grow¬ 
ing  town,  desirable  area.  $150,000 
with  $45,000  down  paymer.t. 
WESTERN  OREGON  weekly,  perfect 
for  ad  oriented  owner.  $425,000  with 
$1 25,000  down  payment. 

WESTERN  OREGON  weekly,  building, 
very  profitable.  $180,000  with 
$45,000  down  payment. 

Whitesmith  Publication  Services 
Rod  Whitesmith,  (206)  892-7196 
Box  4487,  Vancouver,  WA  98662 


TWO  BIG  WEEKLIES.  Hill  counhy  and 
east  Texas,  $500K  range,  about  S200K 
down.  These  are  top  notch.  Bill  Berger, 
ATN,  Inc.,  1801  E;^sition,  Austin,  TX 
78703.  (512)476-3950. 


NEWSPAPERS  WANTED 

ARE  YOU  A  Zone  2  weekly  publisher 
thinking  of  retirement?  Husband  and 
wife  seek  opportunity.  PO  Box  9090, 
Trenton,  NJ  08650. 

PRINTING  WANTED 

SPECIALIZING  IN  TV  listing  booklets, 
trimmed  and  glued  on  press  or  sad- 
dlestitched.  We  can  print  up  to 
800,000  daily.  Our  semis  travel 
nationwide.  Contact  K.  A.  Lesnar,  (800) 
843-6805,  Mondoy-Fridoy,  8-5  CST. 


The  value  of  life  is  not  in  the  length  of 
days,  but  in  the  use  we  make  of  them; 
a  man  may  live  long  yet  live  very  little. 

Michel  de  Montaigne 


Classified  Advertisers:  If  you  don't  see  a  category 
that  fits  your  needs,  please  call  us  at 
(212)  675-4380 


EQUIPMENT  &  SUPPUES 


CAMERA  &DARKRCX)M 

SQUeeze  Lens  mfg.  since  1968.  Fine 
tune  process  comera  lens  alignment, 
foms  &  calibration  H.  Canbom 
CKOpHcal  (310)  372-0372. 

COMPUTER  CASES 

HASTECH  HS58  SYSTEM 
Available  Shortly 

HASTECH  HS58  Computer  System  con¬ 
sisting  of: 

*  2  Processors  -  DEC  POP  1 1 /44,  4MB 
RAM 

*  4  Control  Data  Corporation  Hard  Disc 
Drives  300  MB 

*  2  Printronix  Model  300  Printer 

*  2  Texas  Instruments  Model  810 
Printer 

*  2  Autologic  APS-Micro  5  Photo- 
typesetters 

*  3  Hastech  Page  Layout  Terminals 

*  10  Hastech  AAogician  Terminals 

*  25  Hastech  Edit  4  Terminals 

*  1 3  Hastech  Edit  9  Terminals 

All  the  equipment  are  in  excellent  work¬ 
ing  condition. 

Assorted  spare  parts  for  these  also 
available. 

Contact;  S.  Kumaraswamy 
Gleaner  Company 
7,  North  Street 
Kingston,  JAMAICA 
Telephone;  (809)  922-3400 
Fax:  (809)  922-6297 


CONVEYORS 


WE  CONVERT  OVERHEAD  WIRE 
CONVEYORS  TO  BELT  CONVEYORS 
(407)  273-521 8  Fox  (407)  273-901 1 


EQUIPMENT  FOR  SALE 


TYPESETTING  SYSTEM 
A  compugraphic  MCS  10/821 2 
A  compugraphic  MCS  5/8204 
7700  hemliner  and 


zebra  1400  pro- 


CAMERA 

Companica  640B  1 7  x  24  vertical 
camera 

Call  Joan  at  (614)  841-1781 


SENDE&PBOXREPUESTO: 

Editor  &  Publisher 
Classified  Ad  Dept. 

11  West  19th  St. 
New  York,  NY  10011 


MAIUOOM 


NOTICE  OF  PUBLIC  SALE 

Notice  is  hereby  given  that  Sun  World 
Corporation  will  sell  a  Goss  1 2  unit 
printing  press,  a  Harris  M110-B  5  unit 
printing  press,  and  related  equipment 
at  public  sale  (or  cosh  to  the  highest 
bidder  at  10:(X)  a.m.  on  Monday,  July 
25,  1 994,  at  2645  East  Washington 
Street,  Phoenix,  Arizona,  pursuant  to 
the  Security  Agreement  dated  August 
30,  1991,  between  Sun  Valley  News¬ 
papers,  Inc.,  as  debtor,  and  Sun  World 
Corporation,  as  secured  party.  For  a 
detailed  description  of  the  personal 
property  to  be  sold  and  (or  a  descrip¬ 
tion  of  the  terms  and  conditions  of  such 
sale,  contact  William  J.  Donoher,  Snell 
&  Wilmer,  One  Arizona  Center,  Phoe¬ 
nix,  Arizona  85004-0001 ,  Phone: 
(602)  382-6363. 


MAILROOM 


CUSTOM  DESIGNED 
MAILROOM  SYSTEMS 
Floor  and/or  overhead  conveyors, 
stackers,  strappers,  labelers  and 
inserters. 

Used  refurbished  and  new  equipment 
available.  Design,  consulting  and 
installations  all  at  warranteed  discount 
prices. 

Call  MidAmerica  Graphics 
at  (800)  356-4886 


PRE-OWNED  MAILROOM  EQUIPMENT 
Bill  Kanipe  ALTA  GRAPHICS,  INC. 
(404)  428-581 7  FAX  (404)  590-7267 


REMANUFACTURED  HARRIS- 
SHERIDAN 

Inserting  equipment  (24-48-72P). 
Performance  upgrades  -  new  equip¬ 
ment  warranty.  Replacement  parts  and 


accessories. 


VALLEY  REMANUFACTURING  CO. 
Bruce  L  Seidel  (215)  820-9669 


Refurbished  add  on  pockets 
MULLER  MARTINI  227 
KANSA  320  and  480  AVAILABLE 
Call  MidAmerica  Graphics  at 
(800)  356-4886. 


USED  MAILROOM  EQUIPMENT 
Standlee  and  Associates,  Inc. 
(407)  273-521 8  or  (800)  741-1937 


NEWSPAPER  RACKS 


APPROXIMATELY  500  chrome  racks  for 
tabloid  and  magazine  size  pub¬ 
lications.  Were  used  for  ad  paper  and 
photo  book.  Available  first  week  of 
August.  Call  (317-353-9379). 


PRESSES 


4  UNIT  1984  News  King,  KJ8  (older 
100  Hp  drive,  very  low  impressions 
(51 9)  539-1 268  Fax  (51 9)  537-51 85 


DON'T  SELL  YOUR  PRESS 
Until  You  Contact 

Nevrman  International  Web  Press  Sales 

“Worldvride  Marketing  of  Commercial 
Web  and  Newspaper  Web  Presses" 

FOR  SALE;  4/u  1 975  GOSS  COM¬ 
MUNITY  w/SC  folder;  4/u  &  8/u 
GOSS  SUBURBAN  w/dbl  parallel;  8/u 
1 975  GOSS  COMMUNfrY  w/2  SC 
folders;  4/u  1000  series  SUBURBAN 
w/dbl  parallel;  6/u  1974  NEWS  KING 
stacked  w/KJ6;  4/u  &  6/u  HARRIS 
V15A  1971  &  1969;  4/u  1976  NEWS 
KING  w/KJ6  $58,000;  2/u  NEWS 
KING  w/ pre-press  equipment 

Tel  (91 3)362-8888  Fax(91 3)362-8901 


METRO,  URBANITE,  COMMUNITY,  SC, 
SSC,  MAN  4/2  presses.  AL  TABER 
(^4[552-J528  FAX  j404[552-2669_ 

PRINTING  PRESS 
Available  Shortly 

Arising  from  a  major  modernisation 
programme,  a  large  newspaper 
organisation  in  Jamaica  will  have  two 
of  its  printing  presses  available  (or  sale 
shortly: 

Crab  Tree  Viscount  Letter  Press 
Crab  Tree  Standard  Letter  Press 
The  ^uipment  ore  in  excellent  working 
condition  and  are  being  currently  used 
by  the  company  in  the  production  of  its 
daily  publications. 

Assorted  spare  parts  also  available. 
Bargain  Price 

Contact  S.  Kumaraswamy 
Gleaner  Company 
7,  North  Street 
Kingston,  JAMAICA 
Telgjhone:  (809)  922-3400 
Fax:  (809)  922-6297 


PRESSES 


SINGLE-WIDTH 

10-unit  Goss  Urbanite,  1982/68  with  5 
stacked  sets  of  units,  22  3/4". 

7- unit  Goss  Urbanite,  1 986  vintage. 

8- unit/2-folder  Community  (4  floor 
units  &  2  stacked  sets),  1985/79/68, 
22  3/4". 

3-unit  Community  w/Community  folder. 
2-unit  Community  w/SC  folder  &  SSC 
quarter  (older. 

1  -unit  Community  w/Communily  (older. 
Goss  SC  folder  w/ upper  former. 

Web  Leader  mono  units,  Quadracolor 
unit  &  Web  leader  folders. 

6-unit  News  King,  (3  stacked  sets), 
1977. 

5-unit  News  King,  1 983  vintage. 

2-unit  Nevirs  King  press. 

DOUBLE-WIDTH 

2  Goss  160-page  double  3:2  folders, 
22  3/4"  each  w/double  upper  formers. 
One  Double  3:2  Goss  Imperial  folder/ 
upper  former,  22  3/4". 

INLAND  NEWSPAPER  MACHINERY 
CORPORATION 

(91 3)  492-9050  Fox  (91 3)  492-621 7 


WANTED  TO  BUY 


CALL  US BUY 
Used  press  and  mailroom  equipment 
Call:  Al  Taber  or  Bill  Kanipe 
ALTA  GRAPHICS,  INC. 

(404)  428-581 7  FAX  (404)  590-7267 


IMMEDIATE  NEED  FOR  MULLER 
MARTINI  INSERTERS  227E  &  227S 
WILL  PAY  TOP  DOLLAR 
Call  Travis  Ferguson  (800)  356-4886 
or  Fax  (81 6)  887-2762. 

lAAMEDIATE  NEED  (or  Muller-Martini 
quarter  (older  A492R  or  FL41 2 
Hillsboro  Publishing-Hillsboro,  OH 
Call  Phil  Roberts  (51 3)  393-3456 
or  Fax  (51 3)  393-2059 


FAX  YOUR  AD  TO  (212)  929-1259 


CLASSIFIED  ADVERTISING  DEADLINES 

IN-COLUMN  ADVERTISEMENTS 
Tuesday  noon  (EST)  for  following  Saturday  issue 

CLASSIFIED  DISPLAY 

Friday  5pm  (EST)  8  days  prior  to  publication 
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1994  Editor  &  Publisher  Market  Guide 

Exclusive  data  on  U.S.  and  Canadian  newspaper  markets.  (Published  Nov.  1993) 

_ One  to  four  copies:  $100  per  copy. 

_ Bulk  orders  of  5  or  more:  $92  per  copy. 

-  International  orders  (outside  U.S.  or  Canada):  $125  per  copy. 

_ _  Market  Guide  and  CD  ROM:  $395. 

1994  Editor  &  Publisher  International  Year  Book 

The  encyclopedia  of  the  newspaper  industry.  (Published  April  1994) 

-  One  to  four  copies:  $100  per  copy 

-  Bulk  orders  of  5  or  more:  $92  per  copy. 

_  International  orders  (outside  U.S.  or  Canada):  $1 25  per  copy. 

_ _  Year  Book  and  CD-ROM  without  listing  capabilities:  $495. 

_  Year  Book  and  CD-ROM  ^  listing  capabilities:  $895 

Total  for  this  order  $ _  Payment  required  wHh  order. 


VISA/MC  account# 
Exp.  date 


Nelwork  ««sioiK  ol  btlli  | 
ike  MoHiel  Slide  Old 
Yew  look  CD-ROMs  «e  | 
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Business  cmoe  oer  sg  biBoir 

1.  Newspaper 

2.  Newspaper  Equip.  Manufacturer 

3.  Syndicate /News  Service 

4.  Advertising  Agency 

5.  Public  Relations  Firm 

6.  Legal  Rrm 

7.  Government 

8.  Manufacturer -General 

9.  Manufacturer- Auto  &  Truck 

10.  Manufacturer -Food 

11.  Service  Industry 

12.  University /Public  Library 

13.  Finanaal 

14.  Retail 

15.  Public  Transportation 

16.  Individual 

17.  Publishing  Other  Than  Newspaper 

18.  Real  Estate 


toyneiit  iist  be  in  U.S.  hinds  ond  orcmiipiiny  oil  ordtrs. 
Cl,  Dhlrid  ol  Colunbio,  U  ond  UY  residents  pleose  odd 
oppliroble  soles  tox.  Pleose  proiide  complete  street 
oddress  litb  zip  code  lor  UPS  deliiery.  FOP  CIEDIT  UID 
OIDEIS:  Fox  ordor  to  (212)  itl-im  111  soles  linol. 


Editori^Publisher 

Circulation  Department 
11  West  19th  Street 
NewYork,  NY  10011-4234 


INDUSTRY  SERVICES 


QRCUUTION  CONSULTANTS 


KEVIN  BRIAN  KAMEN  &  CO. 
Home  Delivery/Single  Copy  Soles 
Nationwide  (516)  379-2797 


ORCUIATION  SERVICES 


ABOVE  THE  CROWD 
ORCULATION  DEVELOPMENT  INC. 
Newspaper  Telemarketing  Specialists 
1(800)  247-2338 


J.  BLENKARN  HOLDINGS 
Circulation  Telemarketing  Experts 
Jeff  Blenkarn  (61 6)  458-6611 


LEM  MARKETING 
Crews.. .Turn-Key  &  Seminars 
(609)  822-3701 


LEVIS  NATIONAL,  INC. 

"We  Deliver  More  Homes  To  Your 
NEWSPAPER' 
TELEMARKETING 
1  (800)929-1845 
our  26lh  Year 


The  past  in  retrospect  holds  manifold 
disenchantments,  failures  and  even 
tragedies;  and  yet  the  worst  may  be 
forgotten  and  the  best  held  fast. 

W.  Robertson  Nelcoll 


CIRCULATION  SERVKES 


PRO  STARTS 

THE  TELEMARKETING  PROS 
EXPERTISE  IN  A  FUa  RANGE  OF 
SALES  SERVICES  INCLUDING 
DATABASE  MARKETING 
1  (800)  776-6397 


SOimiERN  TELEMARKETING 
Has  what  it  takes  to  increase  your 
newspaper's  circulation,  nationwide 
capabilities.  Call  John  Bonsai,  1  (800) 
929-1845 


SPECTRUM  A4ARKET1NG  SERVICES 
-QUALITY- 

CREW/TELEPHONE  PROGRAMS 
CALL  DOUG  REESE  (800)  972-6778 


SUBSCRIPTION  SALES  specialists  in  our 
twentieth  year.  DCA  Promotions  Inc., 
(216)  225-7440. 


ymfm 

THE  CUSTOMER 
CONNECTION 

1-8l)0-327-8463 
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ADMINISTRATIVE 

ASSOCIATION  DIREOOR 
The  Montana  Newspaper  Association 
seeks  a  multifaceted  professional  to 
heod  the  statewide  organization  of  75 
weekly  and  daily  newspapers.  The 
executive  director  administers  the  orga¬ 
nization  and  a  three-persan  staff, 
speaks  for  the  organization  on  pro¬ 
fessional  issues,  spearheads  lobbying 
efforts  at  the  state  Capitol  and 
coordinates  the  annual  convention  and 
contest.  Director  oversees  statewide 
advertising  network.  Must  have  solid 
management  and  people  skills, 
understanding  of  daily  and  weekly 
newspaper  operations  and 
demonstrated  ability  to  move  between 
news  and  advertising  functians  of  the 
business.  Computer  familiarity  a  plus. 
Base  pay  $40,000/year  plus  incen¬ 
tives.  Send  resume  and  references  to 
Gary  Moseman,  Great  Falls  Tribune, 
PO  Box  5468,  Great  Falls,  MT  59403. 

RNANCIAL  POSITION  OPEN 

Business  Manager  position  open  at  a 
1 5,000  award  winning  daily  located  in 
Zone  7.  This  position  requires  proven 
skills  in  the  following  areas;  newspaper 
financial  reporting,  anolysis,  strategic 
planning,  team  management  concepts 
and  includes  responsibility  for  all 
personnel  functions  at  the  divisian. 
Applicants  need  demonstrated 
capabilities  for  successfully  achieving 
goals  related  to  customer  and  employee 
satisfaction.  Competitive  base  salary 
plus  incentive  plans  and  excellent  bene¬ 
fits.  If  interested  please  forward  a  cover 
letter  and  resume  to  Rob't  Greene, 
GOOD  NEWS,  Alpine  Centre,  Suite 
245N,  2435  Kimberly  Rd.,  Bettendorf, 
lA  52722  or  Fax  to  (31 9)  359-4877. 


ADMINISTRATIVE 


ORCULATION  SERVICES 


TUBE  ALTERNATIVE 
Buih-in  hook.  Low  cost,  fast  installation 
and  inconspicuous.  Midwest  Indepen¬ 
dent  Postal  (616)  324-1008 


DISTRIBUTION  SERVICES 


FREE  AOZ  DELIVERY  OF  YOUR  PAPER 
TO  NEWSSTANDS  ACROSS  THE  USA 
Dave  Chilton  1-800-487-6397 
AUSTIN  NEWS  SERVICES  (Notional) 


LAPTOP  SERVICES 


TANDY  LAPTOP  COMPUTER  SUPPORT 
Models  100,  102,  200,  WP2  (only!) 
Cables,  RAM  upgrades,  system  sales 
Club  100:  Box  23438  Plea^t  Hill  CA 
94523.  (510)  932-8856  msg  (510) 
937-5039  Fax. 


PRESSROOM  SERVOS 


DO  YOU  NEED  EXPERT  ADVICE  ON 
YOUR  ELECTRICAL  DRIVE  SYSTEM? 

Masthead  can  help.  Masthead  also 
provides  dampening  systems,  parallel 
drives,  horsepower  upgrades  and  mod¬ 
ernization. 


MASTHEAD  INTERNATIONAL 
1  (800)  545-6908  (505)  842-1 357 
24-Hour  UnePO  Box  1952 
Albuquerque,  NM  87103 
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PRESSROOM  SERVOS 


GOT  A  PRESS  DRIVE  PROBLEM?  J&K 
can  provide  permanent  solutions  to 
chronic  drive  and  control  problems. 
Fast,  economical  service.  J&K  Power 
Supply  (31 3)  953-0780. 


PRESSROOM  CLEANING  PROBLEMS? 
Dirty  presses,  ceilings,  walls,  beams? 
Unsafe  floors,  catwalks  and  lad- 
derways?  Dirty  air  handling  systems, 
ductwork? 

Daily  Service  Contracts 
One  Time  Service 
ALL  WORK  DONE  TO  YOUR 
COMPLETE  SATISFACTION! 

30  Years  experience! 
PRESSROOM  CLEANERS 
CALI  TCHi  FREE  1  (800)  657-2110 


NOW  ON  SALE 

1994 

Editor  &.  Publisher 

Market  Guide 

To  order  your  copy,  contact 
E&P’s  Circulation 
Department  at 
(212)  675-4380. 
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Pafet  Ezeenthe  Director 
P.O.  Box  15779. 

Sactameoco  GL  95852 

faiBxa  Republic,  Oalhs  Uotniig  News, 
IndiaupoUsSaf.Saf  Tribune  (Mhinapolu/ 

\ScPwl),OiangeCouoqrReginer,  A 
SKnmenB  Bee,  klouiifmt-Ohpiicli. 

Dollars  cannot  buy  yesterday. 

Admiral  Harold  R.  Stark 


ADMINISTRATIVE 


SUBURBAN  GROUP  of  weeklies  (total 
paid  circulation  7,000)  in  the  Midwest 
is  seeking  a  strong  lender  for  the  posi¬ 
tion  of  publisher.  This  weekly  group  is 
owned  by  a  quality-oriented, 
midwestern  company  interested  in  the 
development  of  people  and  expansion 
of  its  business. 

Candidates  should  possess  a  good 
understanding  of  circulation  and 
advertising  sales,  the  volue  of  a  aualily 
news  product  and  the  importance  or  com- 
munity  involvement.  Also  should 
understand  the  sale,  pricing  and  prod¬ 
uction  of  web  and  sheelfea  commercial 
printing. 

We  offer  a  competitive  salary,  strong 
benefits  package,  good  working  atmo¬ 
sphere  and  opportunities  for  career 
growth. 

If  you  are  interested  in  this  position, 
please  send  a  cover  letter,  resume  and 
salary  history  to: 

Box  06992 
Editor  &  Publisher 

ADVERTISING 

ADVERTISING  DIREaOR  whose  goal 
is  to  one  day  become  a  publisher.  Our 
growing  weekly  in  KY  needs  on  aggres¬ 
sive  person  to  sell  and  manage  two 
other  salespeople.  Salary,  bonus, 
health  insurance,  401 K,  plus  an  op¬ 
portunity  to  advance  quickly  if  you  can 
do  the  job.  Send  resume  and  salary  his¬ 
tory  to  Bill  Buchanan,  PTS,  Inc.,  PO  Box 
032204,  Tuscaloosa,  AL  35406. 

CLASSIFIED  ADVERTISING  manager 
needed  by  growing  northern  Virginia 
weekly  group.  Great  ground  rioor 
opportunity  for  self-starter.  Good  salary 
and  income  structure.  Fax  resume,  letter 
to;  (301)365-1797. 


ADVERTISING 


Wanted  to  lead  8-person  sales  statt  in 
town  &  countw  market  of  a  9,000  after¬ 
noon  doily  with  Saturday/Sunday  morn¬ 
ing  edition.  Located  in  central  Ohio 
where  the  best  can  be  found  in  town  & 


soles  staff  in 


Seeking  a  strong  leader  who  con  teach, 
plan,  market  and  meet  goals.  Must  be 
able  to  prepare  revenue  &  expense 
budgets,  develop  new  revenue 
opportunities  and  expand/enhance 
existing  products/programs. 

Terrific  career  opportunity.  Position 
offers  competitive  salary  and  an 
attractive  benefit  package.  Heose  Fox 
resume  and  cover  letter  to:  Karl  Miller, 
General  Manager,  The  Coshocton 
Tribune,  550  Main  Street,  Coshocton, 
Ohio  43812.(614)622-7^1. 

TELEMARKETING  SALES  TEAM  LEADER 

The  Journal  Times  has  an  opportunity 
(or  a  person  with  telemarketing  expw- 
ence  to  supervise  two  telemarketing 
departments,  circulation  soles  and 
direct  advertising. 

The  successful  candidate  will  help 
develop  both  circulation  and  advertis¬ 
ing  salm  programs,  work  with  qualified 
professional  telemarketers  in  both 
departments,  track  results  for  com¬ 
puterized  reports,  pitch  in  to 
demonstrate  skills  and  share  the 
workload  as  needed. 

We're  looking  for  someone  who  really 
undentands  mat  people  who  don't  read 
newspapers  are  missing  a  vital  port  of 
communiV  lih  and  that  torgeled  news¬ 
paper  ac^ertising  con  provide  positive 
benefits  (or  even  the  smallest  business. 
The  ability  to  communicate  that 
understanding  to  staff  and  customers  is 
critical.  Serxl  resume  to: 

Journal  Times 
21 2  Fourth  Street 
Racine,  Wl  53403 
Equal  Opportunity  Employer 
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CIRCUiATION 


CIRCULATION 

SINGLE  COPY  MANAGER 


HELP  WANTED 


ADVERTISING 


ADVERTISING  MANAGER 
The  Tribune,  a  6,000-paid  circulaKon 
tri-weekly  in  northwestern  North  Caro¬ 
lina  is  seeking  an  individual  to  lead  its 
4-person  advising  department.  Appli¬ 
cants  must  hove  strong  soles  and  man¬ 
agerial  ability.  Managerial  experience 
is  desirable.  Send  resume  to  Rebel 
Good,  Publisher,  The  Tribune,  PO  Box 
1009,  Elkin,  NC  28621. 

ACADEMIC 

NEWS  ADVISER 


For  Collegian  Inc.,  publisher  of  The 
Daily  Collegian,  Penn  State's  morning 
newspaper,  circulation  19,000.  Our 
or^nization  includes  a  Professional 
Staff  of  21  people  and  o  student  staff  of 
about  250. 


_ ACADEMIC _ 

XDURNAUSM  PROGRAM  OFFICER 
Prague-based  non-profit  organization 
seeks  journalism  program  officer  to  join 
young  team  dedicated  to  free  press  in 
Eastern  Europe.  Organization  supports 
network  of  ten  student  newspapers 
across  Eastern  Europe  from  St. 
Petersburg  to  Skopje.  IdMl  candidate 
has  extensive  journalism  experience 
arxl  willingness  to  travel  region  working 
with  energetic  but  inexperienced  stu¬ 
dent  journalists.  Send  resume,  cover  let¬ 
ter  and  five  clips  to;  Director,  European 
Journalism  Network,  33  Breezemont 
Avenue,  Riverside,  CT  06878. 

ART/EDITORIAL 

GRAPHICS/DESIGN  EDITOR 


Collegian  Inc.  is  an  independent  self- 
supporting  non-profit  organization  with 
an  annual  budget  of  more  than  $1.6 
million.  Our  employees  are  not  Univer¬ 
sity  employees. 

This  is  a  full-time  career  position  for  a 
person  with  qualifications  and  potential 
in  print  ioumalism  and  education.  Posi¬ 
tion  available  immediately. 

Required  skills:  writing,  editing, 
teaching,  using  computers.  Also:  good 
people  skills,  good  general  communica¬ 
tion  skills  and  ability  to  grow  into  job. 

Preferred;  Minimum  of  three  years  of 
related  experience  with  a  daily  news¬ 
paper.  Ex^rience  on  a  college  news¬ 
paper  helpful.  Degree  desirecT  Experi- 
eiKe  in  layout,  pnotogrophy  or  graph¬ 
ics  would  be  a  plus. 

The  news  adviser  reports  to  the  gerteral 
manager.  Job  includes  organizing  and 
conducting  training  classes  for  alf  new 
student  staff  members,  presenting 
seminars  on  special  topics  and  provid¬ 
ing  day-to-day  guidance  to  students. 
The  troinira  classes  include  bosk  jour¬ 
nalism  skills,  ethics,  human  relations, 
libel  and  other  legal  issues. 

Five-day,  40-hour  week.  Typical  start¬ 
ing  time  1 1  a.m.  The  new  employee  will 
hove  some  say  in  setting  hours,  which 
ore  somewhat  flexible.  Daylight  week¬ 
day  hours  are  available  during  weeks 
wlwn  The  Daily  Collegian  is  not  pub¬ 
lishing.  You  will  be  working  with  com¬ 
puters.  Your  office  will  be  in  a  'no  smok¬ 
ing'  building. 

Starting  sabry  is  dependent  on  experi¬ 
ence  and  qualifications;  minimum  is 
$22,500.  Comparry  pays  80  peixent  of 
your  medical  ancl  hospitalization,  50 
percent  lor  d^iendents.  Excellent  vaca¬ 
tion  plan.  Paid  holidays  include  one 
week  for  Christmas.  Other  benefits.  Con¬ 
siderable  on-the-job  freedom  working 
in  a  peopb-orientM  company. 

Application  deadline  Aug.  1 5.  Apply 


Mr.  Gerry  Lynn  Hamilton 
General  Manager 
Collegian  Inc. 

1 23  S.  Kirrowes  St. 

University  Pork,  PA  16801-3882 

Include  cover  letter,  resume  and  three 
story  clips.  Also  include  a  two-page 
memo  to  the  general  manager  sum¬ 
marizing  your  most  significant  qualifica¬ 
tions  arid  how  they  portkubrly  suit  you 
for  this  job.  Include  any  other  materials 
that  will  be  helpful  in  evaluating  your 
application. 

Applications  vn'll  be  acknowledged. 


The  wheel  of  fortune  is  spinning,  and 
you  can  hit  the  jackpot  if  you  bnd  the 
Graphics/Design  Editor  qualifications: 
Ability  to  create  visually  stunning 
pages,  strong  Mac  and  illustration 
skills;  ability  to  praise,  teach  and 
supervise  graphic  artist  and  page 
designers,  work  with  all  newspaper 
departments  and  work  some  weelcends; 
5  years  experience.  Send  resume  and 
work  samples  to  Andreo  Yeager, 
Managing  Editor,  The  Sun  Herald,  PO 
Box  4567,  Bibxi,  MS  39535-4567. 


THE  TUCSON  |AZ)  CITIZEN,  an  after¬ 
noon  daily,  is  looking  for  a  news-page 
designer  with  copy  editing  skills.  Mini¬ 
mum  two  years  experience  required. 
Contact  Ricardo  Pimentel,  Manag¬ 
ing  Editor,  Tucson  Citizen,  PO  Box 
26767,  Tucson,  AZ  85725.  (602)  573- 
4560. 

ART/GRAPHICS 

DESIGNER 

The  Dallas  Morning  News  (545,000 
daily,  841 ,000  Sunday)  has  openings 
for  Designers  in  the  News  Art  Depart¬ 
ment.  Th^  are: 

PAGE  DESIGNER  -  Should  have  3-5 
years  of  design  experience  with  strong 
emphasis  in  page  design  (Feature  and 
news  page). 

INFORMATIONAL  GRAPHICS 
DESIGNER  -  Should  have  3-5  years  of 
design  experierKe  with  strong  emphasis 
in  inhormotional  graphics. 

Both  positions  require  thorough  know¬ 
ledge  of  Macintosh  computers  with 
Adobe  Illustrator  and  QuarkXPress 
experience.  Must  be  deadline  oriented 
and  able  to  work  in  o  fast  paced 
environment.  Bachelor's  Degree  in 
Design  or  Journalism  or  equivalent  pre¬ 
ferred.  Forward  your  resume  to  The 
Dallas  Morning  News,  PO  Box 
655237,  Dallas,  TX  75265,  Attn: 
Design  Recruiter,  Equal  Opportunity 
Employer. 

CIRCULATION 

ORCULATION  MANAGER 
Seven-day  newspaper  |26,000  daily 
and  39,000  Sunday),  in  Michigan's 
most  desirable  and  fast-growing 
market,  seeks  aggressive  sales  and 
growth-minded  leader.  Experience  in 
all  areas  of  circulation,  including  TMC 
systems  management  ana  ABC 
necessary.  Send  resume  to  Box  06986, 
Editor  &  Publisher. 


ORCULATION  DIREQOR 
A  40,000  doily  and  Sunday  in  Zone  3 
is  looking  for  a  circulation  director. 
We're  lowing  (or  a  professional  man¬ 
ager  with  a  proven  record  in  sales,  ser¬ 
vice  and  administration.  The  successful 
applicant  will  hove  strong  interpersonal 
skills  (or  working  with  a  young  staff  on 
team  development.  Please  re(^  with  a 
resume  including  sabry  expectations  to 
Box  07008,  Editor  &  Publisher.  An 
Equal  Opportunity  Employer. 


CIRCUIATION  SALES 
The  Sarasota  Herald-Tribune,  a 
120,000  daily,  located  on  the  west 
coast  of  Florida,  is  looking  (or  an  irxle- 
pendent  contractor  to  run  a  three 
county  door-to-door  sales  operation. 
Contact  Paul  Staik,  Circubfion  Promo¬ 
tion  Manager,  Sarasota  Herald- 
Tribune,  801  S.  Tamiami  Trail, 
Sarasota,  FL  34236.  (813)  957-5248. 
Fax  (813)  957-5235. 

Ci^LATiON^^RVISOR 

Joumal/Sentinel,  Inc.,  publisher  of  The 
Milwaukee  Jounxil  and  Milwaukee  Sen¬ 
tinel,  'combined  daily  circulation 
405,000;  Sunday  circubfion  495,000,' 
currently  has  a  Supervisor  position 
open  in  its  bst-pacea,  growing  Circub¬ 
fion  Department.  This  is  a  challenging, 
deadline-driven  position  that  requires 
the  ability  to  handle  multiple  assign¬ 
ments.  You  will  supervise  and  motivate 
sabs  and  operational  efforts  through  6- 
8  District  Soles  Managers  and  their 
staff. 

The  ideal  candidate  will  possess  a 
strong  Circulation  Sales,  Service  and 
Supervisory  background  combined  with 
a  'hands  on'  approach  to  the  leadership 
and  development  of  employees.  The 
candidate  should  have  the  ability  to 
produce  results  through  new  strategies 
and  be  analytical  in  sewing  problems. 

Qualified  candidates  should  have  a 
BA/BS  degree  in  Business  or  equivalent 
and  a  minimum  of  4-6  years 
supervisory  and  sales  experierKe. 

Our  newspaper  offers  a  competitive 
salary,  with  an  excellent  benefit 
package. 

PLEASE  FAX  (414)  224-2897  OR  MAIL 
RESUME,  INCLUDING  CURRENT 
SALARY  AND  REQUIREMENTS  TO: 


JOURNAiySENTINEL,  INC. 

EAAPLOYMENT  OFFICE  (1 600CS) 

PO  BOX  661 

MILWAUKEE,  Wl  53201-0661 

Equal  Opportunity  Employer 
THE  THOMASVILLE  Times-Enterprise, 
an  1 1 ,500  daily  newspaper,  is  seeking 
an  experienced  person  to  become 
circulation  sales  manager.  Vacations, 
401  (K),  retirement,  medical/dental  and 
other  incentives.  Send  detailed  resume 
to  Wallace  Goodman,  Publisher, 
Thomasville  Times-Enterprise,  PO  Box 
650,  Thomasville,  GA  31799.  Avail¬ 
able  8/15/94.  A  member  of  the 
Thomson  Nevrspaper  Group. 

If  you  let  fear  of  consequetKe  prevent 
you  from  following  your  deepest 
instinct,  then  your  life  will  be  safe, 
expedient  and  thin. 

Katharine  Butler  Hathaway 


East  Coast;  100,000+  daily  and  Sun¬ 
day  newspaper  seeks  a  sabs-oriented, 
creative  singb  copy  manager. 

Individual  must  be  well  organized,  will¬ 
ing  to  be  involved  in  all  aspects  of  the 
retail  operation  and  detail  conscious. 
Energetic,  dynamic  person  needed  to 
train  and  mofivote  field  staff. 

Person  selected  will  be  responsible  br 
all  single  copy  sales  to  include  store 
accounts,  distributors,  vending 
customers  and  street  hawkers. 

This  is  a  key  slot  at  one  of  the  country's 
leading  properties  with  opportunity  for 
advaiKement  within  the  group. 

A  pro-active  candidate  must  hove  five 
years'  competitive  singb  copy  experi¬ 
ence  and/or  Bachelor's  degree  in  busi¬ 
ness  or  retoled  fieb.  Computer  experi¬ 
ence  a  must. 

We  offer  competitive  salary,  bonus  and 
benefits  with  a  growing  chain. 

Send  resume  to  Box  0701 4,  c/o  Editor 
&  Publisher. 


_ EDITORIAL _ 

$50,000+ 

WANTED:  Go-getting  reporters  to 
cover  celebrities,  human  interest  and 
libstybs  (or  top  celebrity  tabloid.  Will 
be  based  in  Los  Angeles  and  Florida. 
Write;  Editorial  Director,  Globe,  5401 
NW  Broken  Sound  Blvd.,  Boco  Raton, 
FL  33487. 

30,000  PLUS  7-day  Zone  3  AM  beef¬ 
ing  up  to  stay  ahead  of  competition, 
sedcs: 

•  Night  city  editor  —  experienced, 
accurate,  quick  wordsmith  who  writes 
attractive  headlines  and  possesses 
strong  training,  management  skills. 

•  Two  'breaking  news/cops/GA' 
reporters  who  thrive  on  getting  it  first, 
^tting  it  right,  getting  it  all,  by  dead¬ 
line.  At  bast  two  years"  experience. 

•  Sports  copy  editor  -  accurate  and 
fast  with  outstanding  command  of  lan¬ 
guage.  must- reaa  headline- writing 
^ills,  flair  for  desi^  and  record  of 
meeting  deadlines.  Great  step  up  (or 
smaller  paper  sports  editor. 
Award-winning  newspaper  in  top  quali- 
ty-of-lib  community. 

Send  one-page  cover  letter  (why  you're 
best  person  tor  the  job),  resume,  best 
half-dozen  samples  or  work  to  Box 
07012,  Editor  &  ibblisW. 

ASSISTANT  CITY  EDITOR 
Proud  42,000  circulation  morning 
newspaper  seeks  energetic,  upbeat 
assistant  city  editor  to  help  direct  and 
develop  1 2  local  reporters.  Strong  edit¬ 
ing  and  people  skills  needed.  Send 
resume  to:  Dave  Flessner,  The  Chat¬ 
tanooga  Times,  PO  Box  951,  Chat¬ 
tanooga,  TN  37401 

AWARD-WINNING  AM  daTly^iTbeau- 
tiful  northwest  New  Mexico  is  looking 
for  a  reporter  with  3  years  experience 
on  a  daily  newspaper.  Competitive 
salary  and  good  benefits.  NeM  self¬ 
starter  and  someone  who  knows  the 
ropes.  Call  Managing  Editor  Ralph 
Damiani  at  (505)  325-4545. 


RELIGION  REPORTER 
The  Beaver  County  (PA)  Times,  an 
afternoon  paper  of  46,000  circulation 
daily  and  ^,000  Sunday  ,  is  seeking  a 
reporter  to  covert  religion  and  social 
services.  Some  experience  in  these 
areas,  especially  religion,  preferred. 
Send  letter,  resume  and  clips  to  Jack 
Mitchell,  Associate  Editor,  Beaver 
County  Times,  Beaver,  PA  1 5009 
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EDITORIAL 


ASSISTANT  EDITOR 

The  Middletown  Press,  a  15,000- 
circulation  (and  rapidly  growing)  six- 
day  morning  newspaper  serving  all  15 
towns  in  Middlesex  County,  Conn., 
seeks  a  quality  copy  editor  kr  its  city/ 
town  section.  The  successful  candidate 
should  hove  at  least  three  years'  expe-  | 
rieiKe  in  copy  editing,  headline  writing 
arxl  layout,  be  able  to  vrork  with  other 
reporters  and  editors,  meet  deadlines 
and  help  guide  the  direction  of  local 
news  coverage.  The  company  offers  a 
complete  benefit  program,  including  non- 
contributoiv  Retirement  Plan,  401  (K) 
Plan,  Health/Medical,  Life  and  dis¬ 
ability  insurance.  Send  cover  letter, 
resume  and  tear  sheets  by  August  1  to 
David  Scribner,  editor.  The  Middletown 
Press,  PO  Box  2793,  Middletown,  CT 
06457.  No  calls  please. 


ASSISTANT  EDITOR 

Action-oriented  non-profit  organization 
seeks  an  experienced,  energetic  indi¬ 
vidual  for  reporting,  writing  and  other 
editorial  duties  to  hap  produce  a  twice- 
monthly  news  bulletin  on  government 
reinvention.  Candidate  must  have 
excellent  writing  and  editing  skills, 
along  with  word  processing  and  com¬ 
puter-based  research  experience.  Appli¬ 
cants  submit  letter  of  interest,  resume 
and  three  short  writing  samples  to: 
National  Academy  of  Public  Adminis- 
tration-ARG,  1 1 20  G  Street  NW,  Suite 
850,  Washington,  DC  20005. 
Absolutely  no  phone  colls. 


ASSISTANT  HOME/DESIGN  EDITOR 

Major  regional  lifestyle  magazine.  We 
need  a  strong  writer  with  at  least  five 
years  experience  covering  housing, 
design  and/or  architecture.  Creativity, 
professionalism  a  must.  Competitive 
salary;  excellent  benefits.  Send  resume 
and  five  nonretumable  writing  samples 
to  Box  07007,  Editor  &  Publish^. 


ASSISTANT  NEWS  EDITOR  sought  for 
24-person  Universal  Desk  at  The  Palm 
Beach  Post.  Candidates  need  strong 
layout,  copy  editing  and  news  judg¬ 
ment  skills.  This  is  a  management  posi¬ 
tion,  so  supervisory  experience  is  a 
plus.  Contact  Johnny  Livengood,  News 
Editor,  The  Palm  Brach  Post,  2751  S. 
Dixie  Hwy.,  West  Palm  Beach,  FL 
33405. 


AWARD-WINNING  17,000  daily 
sports  editor.  Strong  writing  and  editing 
skills  and  ability  to  design  exciting 
pages.  Section  places  emphasis  on 
local  and  preps  with  additional 
Syracuse  University  coverage.  Mac 
experience  preferred;  Quark  helpful. 
Send  clips  and  references  to  AME/ 
Sports,  The  Citizen,  25  Dill  St.,  Auburn, 
NY  13021. 


BUSINESS  EDITOR 

Wisconsin  daily  needs  someone  to  run 
two-person  business  staff  for  7-day 
paper.  No  production  work.  Clips  must 
show  ability  to  cultivate  numerous 
sources  quickly.  Good  pay  for  the  right 
person.  Minimum  three  years  of  cover¬ 
ing  business  for  a  daily  paper.  Box 
06997,  Editor  &  Publisher. 


EDITORIAL 


BUSINESS  EDITOR 

Major  Midwest  daily  newspaper  with 
280,000  daily  circulation  is  seeking  a 
reporter  to  prepare  news  stories  and 
features  for  the  Business  section  of  The 
Columbus  Dispatch.  We  are  located  in 
a  fast  growing  ever  chonging  metro 
area.  A  minimum  three  years 
journalistic  experience  required.  Col¬ 
lege  degree  preferred.  Alex  experience 
preferrM.  Good  starting  salary  and 
company  paid  benefits.  Interested  appli¬ 
cants  please  send  resume  and  salary 
history  to: 

THE  COLUMBUS  DISPATCH 
Department  of  Employee  and 
Labor  Relations 
34  S.  Third  Street 
Columbus,  OH  43215 
An  Equal  Opportunity  Employment 


BUSINESS  EDITOR 

Zone  2  daily,  60,000,  is  seeking  a  busi¬ 
ness  editor  who  can  do  it  all.  Staff  cov¬ 
ers  top  level  service-oriented  major  cor¬ 
porations  and  small  businesses  in  sub¬ 
urban  market.  Extra  sharp  assigning, 
editing  and  headline-writing  skills  a 
must.  Some  writing.  Salary  mid-$40s. 
Send  letter,  resume,  work  samples  to 
Box  0701 7,  Editor  &  Publisher. 


BUSINESS  REPORTER 
Aggressive,  energetic.  Resume,  clips  to 
Mortin  Donsky,  Editor,  South  Florida 
Business  Journal,  1050  Lee  Wagener 
Blvd.  #302,  Fort  Louderdole,  FL  3331 5. 

BUSINESS  REPORTER 
Business  weekly  seeks  experienced 
reporter  who  knows  how  to  dig  into  the 
local  business  community.  Applicants 
should  show  desire  and  ability  to 
aggressively  cover  beats.  If  it's  time  for 
a  new  challenge  in  a  great  city,  con¬ 
sider  us.  Send  cover  lelt^,  resume  and 
best  clips  to  Editor  Kit  Gorman,  CilyBusi- 
ness,  PO  Box  1 9308^  New  Orleans,  LA 
70179,  or  for  more  information,  call 
(504)  834-9292  ext.  132. 

(^editor 

Experienced  newspeople  with  lead¬ 
ership  skills  are  invited  to  apply  for  this 
key  position  on  management  team  at 
respected  morning  nevirspaper  in  Zone 
3.  Preferred  candidates  should  be  able 
to  demonstrate  a  history  of  enterprising 
work  and  be  able  to  focus  and  motivate 
reporters.  Send  resume,  work  samples 
&  salary  history  to  Box  0701 3,  Editor  & 

Publishy. _ 

CITY  REPORTER  for  50,000  circulation 
dailies  in  Illinois.  City  hall,  police  and 
fire,  other  aspects  of  community.  Prefer: 
two  years  daily  newspaper  experience, 
outstanding  writing  skills  and  the  ability 
to  report  how  city  hall  affects  ordinary 
people.  Excellent  benefits  pockage. 
Apply  to  John  Beydier,  Box  31 60,  Rock 
Island,  IL61201. 

EDITOR  (COPY),  full-Hme.  Solid  rewrite 
skills,  newspaper  &  Mac  experience, 
Jewish  knowledge  required.  Must  be 
fast,  meticulous.  Resume,  letter,  clips: 
Bulletin,  88-1  st  St.,  #300,  San  Fran¬ 
cisco,  CA  94105.  No  colls. 

Many  fears  are  bom  of  fatigue  and 
loneliness. 

Max  Ehrmann 


EDITORIAL 


CITY  EDITOR 
ENTERPRISE  REPORTER 

City  Editor: 

Identify  ond  pursue  enterprise  stories 
that  reoders  will  remember  -  stories  that 
help  a  community  see  itself  in  context, 
that  help  define  issues,  that  explore 
tradeoffs  involved  in  solutions,  and  that 
help  readers  cope  with  living  today. 

Set  these  as  priorities  for  you  and  your 
staff,  then  stick  to  them  with  the  right 
blend  of  innovation,  inspiration  and 
communication.  See  the  full  potential  of 
people  and  their  work,  and  make  sure 
it's  reflected  in  the  daily  newspaper. 

The  Duluth  News-Tribune  is  looking  for 
a  citv  editor  who  can  help  turn  those 
ideals  into  reality.  Applications  must 
include  a  resume,  an  autobiographical 
sketch,  and  references  from  supervisors, 
peers  and  staff  members. 

Enterprise  Reporter: 

Write  with  authority  and  grace  -  on 
deodline.  Translate  complicated  issues 
into  compelling  news  stories  that 
increase  readers'  understanding  of  their 
lives  and  communities.  Go  beyond  tra¬ 
ditional  beats  and  sources  to  find 
stories  that  excite,  delight  and  stick  with 
readers.  Take  charge  of  complex 
stories,  weaving  fifes  from  other 
reporters  into  a  seamless  narrative. 
Help  a  community  see  itself,  understand 
its  problems  and  reach  consensus  on 
solutions. 

Those  skills  are  what  it  takes  to  be  a 
senior  enterprise  reporter  at  the  Duluth 
News-Tribune.  If  you  hove  those  skills  - 
and  the  clips  anci  references  to  prove  it 
-  we  offer  the  chance  to  become  a 
newsroom  leader. 

The  Duluth  News-Tribune  is  a  Knight- 
Ridder  newspaper  overlooking  the 
shores  of  Lake  Superior.  Its  circulation 
of  about  60,000  daily  and  85,000 
Sunday  serves  northern  Minnesota, 
northwestern  Wisconsin  and 
Michigan's  Upper  Peninsula. 

Send  applications  to:  Craig  Gemoules, 
Managing  Editor,  Duluth  News-Tribune, 
424  W.  First  St.,  Duluth,  MN  55802. 

COPY  EDITOR 
WITH  GRAPHICS  EXPERTISE 
The  Monterey  County  Herald  has  an 
opening  for  a  full-time  copy  editor. 
Duties  involve  copy  editing,  headline 
writing,  page  design  and  pagination. 


EDTTORIAL 


We  are  seeking  a  seasoned  journalist 
with  proven  leadership  skills  to  guide 
our  local  news  desk.  We  need  some¬ 
one  who  can  help  us  sharpen  the  edge 
on  our  local  news  report,  bringing 
more  and  belter  stories  to  A1  each  day. 
Applicants  should  have  extensive  repoit- 
ing  experience,  including  investigative 
and  project  work.  Superior  writing  and 
editing  skills  also  are  a  must.  Send 
resume,  writing  samples  ond  cover  let¬ 
ter  to: 

Joan  Dzuro 

Director  of  Human  Resources 
Santa  Barbara  News-Press 
71 5  Anocopa  Street 
Santa  Barbara,  CA  93102 

No  phone  inquiries  accepted. 


COPY  EDITOR.... 

who  wants  to  be  more  than  a  Copy 
Editor.  You'll  edit  copy  from  our 
bureaus  orxl  reporters  plus  be  involved 
in  feature/column  writing  and  cover 
some  meetings.  You'll  have  an 
opportunity  to  nxmoge  (train,  edit)  and 
still  keep  your  hand  in  the  action!  If 
you'd  like  to  join  an  award-winning 
20,000  PM  Mondoy-Saturdoy  with  a 
bright,  aggressive  news  team,  send 
your  resume  to  JMcCollough, 
NewsTribune,  426  Second  St.,  LaSalle, 
IL  61301.  EOEM/F 


COPY  EDITOR/DESIGNER  -  The 
Savannah  Morning  News,  a  75,000- 
circulalion  daily  on  Georgia's  scenic 
coast,  seeks  a  copy  editor  with  a  flair 
for  news-page  design.  The  ideal  candi¬ 
date  will  have  at  least  one  year  of 
experience  in  design  of  live  news 
pages,  demonstrated  Miting  skills,  solid 
news  judgment  and  the  ability  to  work 
quickly  under  tight  deadlines.  Macin¬ 
tosh  skills  a  plus  but  not  required.  Serxl 
resume,  cover  letter  with  salary  require¬ 
ments  and  editing  samples  to:  News 
Editor,  Savannah  Morning  News,  PO 
Box  1088,  Savannah,  GA  31402. 

COPY  EDITOR/DESIGNER  needed  at 
suburban  Metro  near  NYC  (circulation 
210,000  Sunday;  166,000  daily). 
Headline-writing  skills,  good  copy 
doctor  and  design  skills.  Knowledge  of 
entertainment,  fashion,  food  and  other 
features  themes  helpful.  Pagination  a 
plus.  Minimum  one  year  experience. 
An  equal  opportunity  employer.  Send 
resume/clips  to  Meryl  Harris,  assistant 
managing  editor,  Gannett  Suburban 
Newspapers,  1  ^nnett  Drive,  White 
Plains,  NY  10604. 

To  be  obliged  to  beg  our  daily 
happiness  from  others  bespeaks  a 
more  lamentable  poverty  than  that  of 
him  who  begs  his  daily  bread. 

Charlaa  Caleb  Colton 


logos  and  other  graphic  elements.  Posi-  aes|«  sKiiis.  Mwvieage  or 

Hon  requires  a  journalism  degree  and  enlertamm^t,  fa^.on  fo^  and  other 
one  year  of  experience  as  a  copy  editor  ° 

on  a  daily  newspaper,  or  comparable  ?'“*■  Minimum  one  year  experience 
experience  on  a  student  newspoper  or  ^n  equo  opportonity  ^ployer.  Send 
other  detail-oriented  news  puUicotion.  resume/clips  to  MeqH  Homs  assistant 
Must  be  available  for  night  and  edito^  Gannett  Subur^n 

weekend  work.  Experience  wi*  Macin- 
tosh,  IBM  PC  WinJiws,  or  other  similar  ^ 

newsroom  systems  is  desirable.  Submit 

cover  letter,  resume,  tear  sheets  and  To  be  obliged  to  beg  our  daily 
references  to:  Walter  Dawson,  monog-  happiness  from  others  bespeaks  a 
ing  editor.  The  Monterey  County  more  lamentable  poverty  than  that  of 
Herald,  PO  Box  271 ,  Monterey,  CA  him  who  begs  his  daily  bread. 

93942.  EOE  Charlaa  Caleb  Colton 

f^MVdia  Grapevine  1 

M  NMWspaporJobs  lage ft Smdl  Pcpon  fcTXDenalv»  M 
cTostaftasubsctpUon  orposfa/obcaV  1-602-745-19976 
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COPY  EDtTOR/lAYOUT  PERSON 

looking  for  a  self-starter  with  itnogino- 
Hon,  editing  skills,  some  doily  experi¬ 
ence  to  join  o  creative  staff  on  the 
Lawrence  Joomal-World.  We  work  with 
Macintosh  and  paginate  with  Quark. 
Our  expectations  would  include  coming 
up  with  ideas,  assigning,  editing,  layout 
and  the  ability  to  communicate  with  a 
bright  editing  and  reporting  staff 
already  in  place.  We're  a  four  section 
paper  running  daily  color  on  each  front 
with  outstanding  reproduction.  We 
were  re-designed  last  year  by  Mario 
Garcia. 

Please  send  resume  to: 

Bill  Snead 

Lawrence  Joomal-World 
609  New  Hampshire  St. 
Lawrence,  Kansas 
66044 

Fox:  (913)843-4512 


COPY  EDITOR 

Part  time  position  available  at  Fairfield 
County  dailies.  Responsible  for  the 
production  of  editorial  and  op-ed 
pages.  Will  occasionally  write 
editorials.  Copy  editing  experierxe  with 
layout  and  Mac-based  pagination 
required.  Night  and  weekend  hours 
may  be  required.  Send  resume  to  Box 
07000,  Editor  &  Publisher. 


EDITORIAL 


COPY/DESIGN  EDITOR 
Key  opening  at  colorful  32,000  daily  in 
the  clean,  safe  state  capital  of  North 
Dakota.  Seek  minimum  of  three  years 
experience  in  design,  editing, 
headlines.  This  position  requires  proven 
leadership  skills.  Clips,  resume  should 
be  sent  to:  Libby  Simes,  Human 
Resources  Manager,  The  Bismarck 
Tribune,  PO  Box  1498,  Bismarck,  ND 
58502 


EDITOR 

lAKE  HAVASU,  ARIZONA 
One  of  the  Southwest's  hottest  spots 
needs  an  Editor  who  con  work  with  us 
to  increase  the  frequency  of  our  three- 
times  weekly.  We  have  a  three-times 
weekly,  a  weekly,  two  free  weeklies 
with  circulations  of  up  to  20,000.  Mac 
pagination,  digital,  screen  to  neg 
technology  (in  the  fall),  new  color 
equipment. 

Not  afraid  of  hard  work,  competition 
and  arowing  page  counts?  Quick  on 
your  reet,  creative  with  layouts,  a  staff 
motivator  and  trainer?  Those  ore 
requirements.  We're  losing  our  editor 
August  1 ,  so  this  is  on  immediate  open¬ 
ing. 

If  you're  looking  for  a  great  place  to 
live  and  a  lively  community  with  vocal 
readers,  send  your  resume  with  sam¬ 
ples  of  your  editing,  columns,  page 
layout  and  what  you  think  is  your  bmt 
to  Publisher  Linda  Ritchie,  Havasu 
Newspapers,  Inc.,  2225  W.  Acoma 
Blvd.,  Lake  Havasu  Cily,  AZ  86403. 


EDITORS  &  VYRITERS  WANTED. 
Monthly  bulletin  lists  200t-  current  open¬ 
ings  nationwide.  Entry/early  career. 
Writer-Editor-EP,  PO  Box  40550,  5136 
MacArthur,  Washington,  DC  20016; 
(703)  506-4400. 


ENTERTAINMENT  VYRITER 

We're  looking  for  an  enterprising 
reporter  who  can  odd  a  20-something 
spin  to  our  local  entertainment  pages 
vrith  coverage  of  nightclubs,  music,  tel¬ 
evision,  etc.,  along  with  an  occasional 
general  features  assignment.  We  are  a 
54,000  Knight-Ridder  newspaper  com¬ 
peting  in  a  two-paper  town.  Send 
resume,  clips  and  a  letter  describing 
how  you'd  develop  this  second  enter¬ 
tainment  beat  to  Marcia  Werts,  features 
editor.  The  Nevrs-Sentinel,  Fort  Wayne, 
IN  46801.  An  Equal  Opportunity 
Employer. 


ENTRY  TO  SENIOR  JOBS  in  Journal¬ 
ism,  Writing,  Public  Relations  and 
Advertising  open  throughout  the  U.S. 
(all  non-sales  positions).  Full-time,  tem- 
rary,  internships  and  freelance.  For 


HKHiinr/ey/eT« 


e 

'i  • 

$• 

One  the  nation’s  leading  newspaper 
syndicates  i|  looking  for  a  strong  editinr  to  lead 
the  develf^ent  of  the  next  generation  of  comics, 
"lESlttnonilsd  information  services. 

Hie  successful  candi^^  will  manage 
the  development  of  features  foi|new8pi4)ers  and 
multimedia  fwmats,  as  well  as  Supervise  day-to- 
day  edkiB^  operations  and  tahlit  relationsldps. 

ReQuirements  incladg  at  least  three 
years  cd  solid  newspapw  experience  in  working 
with  syndicated  features,  ability  to  work  with 
creative  talent,  strong  copy  editing  skills,  and 
experirace  in  managing  professional  staff. 


We  are  an  Equal  Opportunity  Employer, 
Box  6999,  Editor  &  Publisher 


ENTRY-LEVEL  copy  edilor  needed  for 
20,000  circulation  daily  near  Washing¬ 
ton,  DC.  Send  clips,  resume  and 
references  to  William  Doolittle,  The 
Journal,  PO  Box  807,  Martinsburg,  WV 
25401. 


EXPERIENCED  BUSINESS  reporter 
sought  by  nosy  17,000  daily.  We  seek 
blanket  coverage  of  the  business  com¬ 
munity  and  astute  analysis  of  economic 
trends,  economic  development  and  plan¬ 
ning.  Ability  to  follow  a  poper  trail  is  a 
must.  Send  clips  and  references  to 
M.E.,  The  Citizen,  25  Dill  St.,  Auburn, 
NY  13021. _ 

FAST-GROWING  personal-finance 
magazine  seeks  experienced  business 
journalist  to  handle  broad  writing 
assignments.  Requires  strong  writing 
skills  ond  keen  understanding  of  stock 
market,  mutual  funds,  and  other  finan¬ 
cial  subjects.  Send  resume,  three  pub¬ 
lished  clips,  and  salary  requirements  to: 

Writer  Individual  Investor 
333  Seventh  Avenue 
New  York,  NY  10001 
No  phone  calls,  please. 


FEATURES  EDITOR 

Bright  ideas,  high  energy  and  excellent 
organizational  skills  needed  to  lead  a 
talented  staff.  Department  produces  a 
variety  of  service-oriented  daily  and 
Sunday  sections  (lifestyle,  entertain¬ 
ment,  Family,  Home  &  Garden,  Lei¬ 
sure).  Need  three  years  of  supervisory 
experience,  flair  for  editing,  layout  and 
pagination.  Send  cover  letter  outlining 
your  features  section  philosophy, 
resume,  tear  sheets,  and  references  to: 
The  Monterey  County  Herald,  Human 
Resources,  8  Upper  Ragsdale  Drive, 
Monterey,  CA  93940.  EOE 


FAMILY/RELIGION  REPORTER:  Our 
readers  tell  us  that  family  and  religion 
coverage  is  very  important  to  them. 
We're  looking  for  the  right  person  to 
coordinate  and  write  an  information- 
pocked  and  thought-provoking  weekly 
section  devoted  to  those  issues.  Your  pre¬ 
decessor  has  fashioned  a  lively  and 
well  written  section  that  we'd  like  to 
expand  on,  helped  by  a  new  press  that 
will  showcase  photos  and  graphics  you 
assign.  Be  a  part  of  our  award-winning 
Lifestyle  department.  Send  5  of  your 
best  clips,  a  resume  and  a  cover  letter 
outlining  your  philosophy  on  religion/ 
family  coverage  by  Aug.  1  2  to:  T. 
Kuhle,  Flerald  &  Review,  Box  311, 
Decatur,  IL  62525.  EOE. 


FAST-GROWING  CHAIN  of  weekly 
newspapers  in  Queens,  NY  seeks  high 
energy  person  to  run  professional  news 
operation.  Doily  nevrspaper  experience 
required.  Send  resume  and  clips  to 
Steven  Bbnk,  Queens  Publishing  Corp., 
41-02  Bell  Blvd.,  2nd  Floor,  ^yside, 
NY  11361. 


FREE  DATABASE  FOR  JOURNAUSTS. 
No  Time  Charges.  Access  (410)  363- 
0834  by  modem  for  information  on 
health  care  reform,  business  issues.  Con¬ 
gress,  federal  policies.  For  Assistance, 
call  PR  ON-UNE,  (202)  347-891 8. 

f^NAGING  EDITOR  for ^00^ 
weekly.  Must  hove  writing,  advertising 
sales  and  some  photo/lay  out  abilities. 
Live  at  the  foot  of  the  Bighorn  Moun¬ 
tains  in  a  great  community.  Contact  Jim 
Hicks  (Buffalo  Bulletin),  (307)  684- 
2223.  Box  730,  Buffalo,  WY  82834. 


The  Treasury  Management  Association  seeks  an 
individual  with  considerable  finance  and  treasury 


pviblications  for  treasury  prof^ionals.  The  posi¬ 
tion  also  includes  workmg  with  subject-matter 
experts  and  developing  new  project  ideas.  We 
require  3-5  years  corporate  treasury  and  cash 
management/bank  product  management  experi¬ 
ence  as  well  as  3  -  5  years  editorial  experience. 
CCMs  are  encouraged  to  apply.  For  considera¬ 
tion,  send  resume  w/salary  nistory  to: 

TMA 

Treasuiy  Management  Association 
Attention:  Technical  Financial  Editor 
7315  Wisconsin  Ave.,  Suite  1250  West 
Bethesda,  Maryland  20814 
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GENERAL  ASSIGNMENT  REPORTER 
sought  for  night  cop  shift.  Good  entry 
levef  position  lor  motivated  self-starter. 
The  Appeal-Democrat  is  a  25,000- 
circulation  daily  in  a  growing,  com¬ 
petitive  market  40  minutes  north  of 
Sacramento. 

Send  two  clips  each  of  spot  news, 
enterprise  and  feature  reporting  to 
Assignment  Editor  Lauro  Nicholson  at 
PO  Sox  431,  ^rysville,  CA  95901  or 
call  Editor  Julie  Snirley  at  (916)  741- 
2400. 


GOT  CUTTING-EDGE  stoiv  ideas?  Got 
creative  design  skills?  Able  to  manage 
creative  people?  We're  looking  for  a 
features  Milor  with  those  talents  lor  The 
Sarasota  Herald-Tribune,  a  120,000- 
circulation  New  York  Times  Regional 
newspaper  on  the  Gulf  coast  of  Fl^da. 
Prefer  3-5  years'  prior  supervisory 
experience.  Send  resume,  samples  of 
your  work  to  Bruce  E.  Giles,  Managing 
Editor,  Sarasota  Herald-Tribune,  PO 
Box  1 71 9,  Sarasota,  FL  34230. 


GROWING  SOUTHERN  NEVADA 
weekly  is  adding  a  publication  date 
and  needs  help  on  the  editorial  side. 
Solid  reporting  skills  required.  Call  Rich 
Thurlow  at  (702)  727-5102  (days)  or 
(702)  727-8592  (evenings). 

GROWING  ZONE  7  daily  (about 
25,000  AM)  seeks  aggressive,  enterpris¬ 
ing  reporters  for  possible  openings  this 
summer.  Competitive  salary,  benefits; 
high  quality  of  life  in  charming  vrestem 
town.  Send  resume,  work  samples,  list 
of  references  to;  Box  07016,  Editor  & 
Publisher. 

IDAHO'S  BEST  weekly  anticipates  need 
for  general  assignment  repoHer.  Expe¬ 
rience  required.  Send  resume  and  clips 
to  Dan  Gorham,  Box  988,  Hailey,  ID 
83333 

MANAGING  EDITOR.  Las  Vegas  area 
weekly.  Good  writing  and  all  around 
skills.  5  Years  minimum  experience. 
Solid,  long  term  opportunity.  Send 
resume  to  Box  07010,  Editor  &  Pub¬ 
lisher. 

POLITICAL  WRITER 

The  Waterloo  Courier,  a  50,000  six- 
day  PM  in  northeast  Iowa,  is  looking 
for  a  political  writer.  The  position 
involves  covering  the  state  legislature  in 
Des  Moines  from  January  through 
April,  while  working  out  or  the  main 
orfice  the  rest  of  the  year.  Send  resume 
and  samples  of  work  to  Nancy  Raf- 
fensperger,  managing  editor,  Waterloo 
Courier,  PO  Box  540,  Waterloo,  lA 
50704. _ 

REPORTER 

National  boating  monthly  seeks  sea¬ 
soned  reporter  with  boating  experience 
and  good  v/ork  ethic.  Send  resume  to 
Editor,  Soundings,  Pratt  St.,  Essex,  CT 
06426. 


NEWS  EDITOR,  SLOT  PERSON 

Two  key  positions  open  at  the  Lincoln 
Journal-Star,  a  mid-sized  newspaper  in 
a  vibrant  midwestern  city.  First,  we 
need  a  take-charge  news  editor  eager 
to  lead  a  talented  and  experienced 
copy  desk.  Ideal  candidate  will  be  great 
with  words,  great  with  design  and  with 
people.  This  Key  nxinagement  position 
reports  directly  to  the  Mitor.  We  also 
need  a  slot  person  who  can  write  com¬ 
pelling  headlines  and  design  attractive 
section  fronts.  As  state  capital  and 
home  to  the  University  of  Nebraska,  Lin¬ 
coln  is  an  exciting  news  town  that  offers 
a  wonderful  quality  of  life.  Send  resume 
and  samples  of  your  work  to  Personnel 
Monager,  Lincoln  Journal-Star,  PO  Box 
81609,  Lincoln,  NE  68501,  by  July 
29, 1994. 


NEWS  EDITOR 
FEATURES  EDITOR 

Two  management  jobs  open  on  the 
Anderson  (SC)  Independent-Mail,  one 
of  America's  25  fastest  growing  dailies 
in  the  '90s.  43,000  daily,  49,000  Sun¬ 
day  in  three  zoned  editions.  Beautiful 
lake  area  near  major  university  in  view 
of  the  mountains.  Nationol  awards  this 
year  include  Notional  Headliner  for  out- 
standing  reporting  and  Pennev- 
Missouri  1  st  Place  for  excellence  in  lin- 
slyle  sections.  News  editor  heads  a  five- 
person  desk  handling  Page  1 ,  local  and 
wire  news.  Features  editor  heads  a  five- 
person  staff  producing  a  doily  non¬ 
gender  oriented  lifest;^e  section  and 
other  sections.  We're  committed  to 
incredibly  hard  work,  prize-winning 
projects,  increased  readership,  bold 
color  and  pizzazz.  You  need  to  be 
wildly  creative  and  innovotive,  and 
have  talent,  ideas,  common  sense,  a  col¬ 
lege  degree  and  daily  newspaper 
experience.  Sound  like  you?  Call  T. 
Wayne  Mitchell,  Vice  President  and 
Editor,  ot  (803)  224-4321  by  July  29. 

OUR  SPORTS  EDITOR  is  moving  up  in 
our  organization  and  that  changes  our 
plans.  We'll  need  a  real  pro  cof^le  of 
rilling  his  award-winning  cleats.  We'll 
also  need  an  experienced  reporter/ 
copy  editor  on  the  news  side  for  gen¬ 
eral  assignment,  hard  news,  features 
and  desk  work.  We're  the  Louisiana 
Press  Association's  Newspaper  of  the 
Year.  And,  we're  in  the  heart  of  Cajun 
Country.  If  you  hove  the  experience 
and  ability  we  need,  contact  Ted  Truby, 
Editor,  The  Daily  Iberian,  PO  Box 
9290,  New  Iberia.  LA  7QS6Q;  or  call 
(318)  365-6773  alter  1 1  a.m.  CDT. 

PR  WRITER 

Marketing  agency  dealing  exclusively 
in  high-tech  marlcets  seeking  experi¬ 
enced  journalist  ready  to  make  transi¬ 
tion  to  public  relations.  Must  be  pro¬ 
fessional  and  familiar  with  PR.  Fax 
resume  to  Bruce  Felps  at  (214)  669- 
8447  or  mail  to  81 31  LBJ  Freevray,  Ste. 
275,  Dallas,  Texas  75251. 


SPACE  REPORTER 

Ttie  OHando  Sentinel  is  looking  for  a  reporter  with  exceptional  writing  skills  and  a 
thorough  knowledge  of  the  space  program  to  spearheod  its  coverage  of  NASA 
from  Kennedy  Space  Center.  This  premier  beat  focuses  on  the  space-shuttle  pro¬ 
gram  at  KSC  and  the  military,  civilian  and  commercial  rocket  launches  from 
nearby  Cape  Canaveral  Air  Force  Station.  It  also  carries  the  broader  mandate  of 
providing  notional-caliber  coverage  of  U.S.  space  policy,  NASA  operations  and 
foreign  space  agencies.  Send  a  cover  letter  explaining  why  you  are  qualified  for 
the  position,  a  resume  and  clips  to:  James  done,  AssUtant  Executive  Editor,  The 
Orlando  Sentinel,  633  North  Orange  Ave.,  Ortondo,  FL  32801. 


EDITORIAL 


NEWS  RESEARCH  CHIEF 

The  Contra  Costa  Times  in  Walnut 
Creek,  Calif,  is  seeking  a  News 
Research  Chief  to  manage  and  develop 
the  news  research  library  which  serves 
our  five  dailies  with  total  circulation  of 
over  205,000.  Position  will  oversee 
impending  transition  to  an  electronic 
library,  develop  closer  ties  to 
newsrooms  via  involvement  in  daily 
stories  and  projects;  organize  strategy 
for  handling  research  data  bases,  train¬ 
ing  and  developing  fee-generating 
information  services. 

Qualifications:  Experience/involvement 
in  running  a  daily  electronic  newspaper 
library,  excellent  research  skills  includ¬ 
ing  data  base  searches,  strong  pseople 
skills,  knowledM  of  emerging  library 
technology  and  information  services. 
Send  resume  to; 

Marcia  Parker 
Assistant  Managing  Editor 
Contra  Costa  Times 
2640  Shadelands  Drive 
Walnut  Creek,  CA  94598 


NEWSPAPER  WITH  JOB  AVAILABLE 
CHINA  DAILY 
15  Huixin  Dortgiie 
Beijing  100029,  China 

Position  available: 

Copy  Editors  to  work  in  Beijing 

Job  qualifications; 

Five  years  of  newspaper  editing  experi¬ 
ence  a  must.  Computer  and  v^xd  pro¬ 
cessor  software  knowledge  an  asset. 

Special  job  duties; 

Polishing  stories  written  in  English  by 
Chinese  staff  reporter's  and  revising 
headlines  and  copies. 

Date  job  available; 

November,  1994 

Person  to  contact: 

Karen  Tse 

China  Daily  Dist.  Corp. 

1 5  Mercer  Street,  #  401 
New  York,  NY  10013,  USA 
Tel:  (212)  219-0130 
Fax:  (212)219-0108 

PICTURE  DESK 

Variety  of  responsibilities  in  a  fast- 
pacecl  news  operation  at  a  major 
metro.  Assignments,  editing,  output  of 
photos,  organization  of  maps  and 
charts.  Two  assistant  picture  editors  are 
sought.  Day  and  night.  Send  bio  to 
Arthur  Lenehan,  Picture  Editor,  Star- 
Ledger,  1  Star-Ledger  Plaza,  Newark, 
NJ  071 01.  Or  call  (201)  877-571 2. 

PROJECTS/URBAN  affairs  reporter; 
90,000  circulation  Tribune  Newspapers 
in  Metropolitan  Phoenix,  winners  of 
1993  and  1994  National  Headliner 
awards  and  1994  Livingston  Award, 
looking  for  experienced  reporter  with 
track  record  in  investigative  reportii^. 
Locate  to  sunny  Southwest.  Send  clips 
and  resume  to  Phil  Boas,  Metro  Editor, 
Tribune  Newspqpers,  1 20  W.  First 

Ave.,  Meso,  AZ  8S21 0. _ 

SEVEN-DAY  AM  seeking  an  organized 
managing  editor  with  Mid  newspaper 
background.  Salary  commensurate  with 
experience.  Chance  for  advancement. 
Send  resume,  references  and  cover  letter 
to  S.L.  Asboch,  General  Manager, 
Mesabi  Daily  News,  PO  Box  956, 
Virginia,  MN  55792. 


EDITORIAL 


REPORTER/EDITOR,  full-time,  to  write 
monthly  eight-page  newsletter  on  health 
care  capitation  and  contribute  to 
related  publications.  Must  have  back¬ 
ground  in  health  care;  familiarity  with 
managed  care  reimbursement,  risk¬ 
contracting  a  plus.  Minimum  three 
years'  reporting  experience.  We  ore  a 
nationally  prominent  publisher  of  health 
care  resources,  located  in  Reston,  VA. 
Send  resume,  writing  samples,  names 
of  references  and  salary  requirements 
to:  Editorial,  PO  Box  3604,  Reston,  VA 
22090.  EOE. 


REPORTER/NEWS  EDITOR 
The  Lake  Havasu  City  Herald  is 
undergoing  a  conversion  from  three- 
times  weekly  to  daily  and  has  an  open¬ 
ing  for  a  reporter/news  editor.  Only 
reporters  with  significant  experience, 
preferably  daily  experience,  and  some 
copy  desK  skills  should  apply.  This  is  a 
great  opportunity  for  a  self-starter  in  a 
highly  competitive,  expanding  market. 
It's  also  a  chance  to  work  with  the 
award-winning  staff  here.  Send  resume 
and  work  samples  to  Publisher  Linda 
Ritchie,  Havasu  Newspapers,  Inc., 
2225  W.  Acoma  Blvd.,  Lake  Havasu 
City,  AZ  86403  or  Fox  to  (602)  855- 
2637. 


The  West  County  Times  in  Richmtond, 
Calif.,  is  accepting  applications  for  a 
full-time  news  reporter.  Candidates 
must  hove  daily  newspaper  experience 
and  proven  writing  talent.  Need  an 
aggressive  reporter  lor  breaking  news 
as  well  as  news  feature  and  issue- 
oriented  stories. 

The  West  County  Times,  a  34,000- 
circulotion  daily,  part  of  Lesher  Com¬ 
munications  Inc.,  was  named  the  best 
newspaper  for  its  size  (^,000-75,OCtO) 
in  California  for  1 994  iw  the  statewide 
publisher's  group.  The  times  serves  o 
diverse  readership  in  a  dozen  urban 
and  suburban  communities. 

Please  send  resume  and  clips  to: 

Anthony  Marquez 
Manoging  Editor 
POBoxlOO 
Pinole,  CA  94564 


The  Day,  southeastern  Connecticut's 
largest  daily,  seeks  an  aggressive 
reporter  to  cover  the  region's  defense 
industry  and  military  community.  Can¬ 
didate  should  have  superior  writing  and 
reporting  skills  and  an  interest  in  cover¬ 
ing  an  industry,  and  a  reaion,  in  transi¬ 
tion.  Three  to  five  years  or  daily  journal¬ 
ism  experience  required.  Excdlent  pay 
and  benefits  offered  in  a  highly  desira¬ 
ble  region.  Applicants  should  contact; 

Tony  Cronin,  Deputy  Managing  Editor 
The  Day  Publishing  Cornpany 
47  Eugene  O'Neill  Drive 
New  London,  CT  06320 
(203)  442-2200,  ext.  370 
SPORTS  EDITOR 

Your  mission,  should  you  convince  us 
you  should  be  in  position  to  accept  it: 
To  show  how  a  mid-size  7-day  PM  can 
compete  and  prevail  against  strong 
AM's  competition  in  a  big-league  metro 
area.  You  should  be  an  all-around 
performer:  A  leader  who  can  inspire,  a 
strong  writer,  page  designer,  head 
writer.  Grab  us  by  the  collar  and  con¬ 
vince  us  you're  the  one  for  the  job. 
Resume,  samples  to  Box  0701 8,  Editor 
&  Publisher. 
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HELP  WANTED 


_ EDITORIAL _ 

REPORTERS 

THE  KANSAS  CITY  STAR  is  seeking 
three  reporters  to  help  launch  a  new  com- 
munity  twice-weekly  in  our  most 
populous  suburban  area.  We  are  seek¬ 
ing  recent  college  graduates  or 
reporters  with  up  to  2  years'  experience 
who  thrive  on  community  journalism. 

Candidates  must  hove  newsroom  expe¬ 
rience  or  completed  at  least  one 
internship. 

These  jobs  ore  for  a  fixed  period  of 
time,  lasting  either  24  or  30  months. 
Starting  salary;  $355/week.  Standard 
company  benefits. 

Women,  minorities  and  disabled 
persons  are  encouraged  to  apply. 

Send  cover  letter,  resume,  list  of 
references  and  copies  of  your  1 0  best 
clips  (no  originals,  please)  to; 

Michael  Nelson 

Managing  Editor/ Johnson  County 
The  Kansas  City  Star 
8455  College  Blvd. 

Overland  Park,  Kansas  66210. 

Application  deadline;  August  20.  Pref¬ 
erence  will  be  shown  to  early  appli¬ 
cants. 

No  telephone  calls,  please. 


REPORTER 

You've  got  at  least  one  year  of  daily 
experience.  Compared  with  your  peers, 
you're  the  best  reporter  and  writer  your 
newspaper  has  seen  in  years.  But  you 
want  more.  We're  a  60,000-circulation 
daily  within  35  minutes  of  New  York 
City.  If  you're  committed  to  hard-hitting 
community  journalism  and  are  up  to  the 
challenge  of  a  competitive,  denianding 
market,  send  or  Fax  a  letter,  resume 
and  your  five  most  enterprising  clips  to 
Jim  McGarvey,  Assistant  Managing 
Editor,  Daily  Record,  PO  Box  217, 
Parsippany,  NJ  07054.  Fax;  (201 ) 
428-6666. _ 

SPORTS  COPY  EDITOR 
We're  looking  for  a  sports  copy  editor 
for  the  night  desk  of  a  1 1 5,000  circub- 
tion  daily  in  the  Blue  Ridge  Mountains 
area  of  southwestern  \nrginia.  We 
want  someone  who  can  work  col- 
laboratively  with  editors  and  reporters, 
who  can  edit  local  and  wire  copy,  and 
do  layout.  A  minimum  of  two  years' 
reporting/editing  experience  is  pre¬ 
ferred.  Macintosh  experience  will  be  con¬ 
sidered  a  plus.  We  boast  a  moderate 
climate,  low  cost  of  living  and  a  news¬ 
paper  that  is  among  the  top  ten  in 
metro-areo  penetration.  Send  resume, 
clips,  tear  sheets  of  layouts,  and  two- 
page  autobiography  to  the  Sports 
Editor,  Roanoke  Times  &  World-News, 
PO  Box  2491,  Roanoke,  VA  24010. 
An  equal  opportunity  employer. 

THE  (FORT  LAUDERDALE)  Sun-Sentinel 
is  looking  (or  two  creative  copy  editors 
with  both  design  and  editing  skills. 
Candidates  should  hove  a  minimum  of 
five  years'  daily  newspaper  experience. 
Mac  experience  helpful.  Send  resume 
and  tearsheets  to  Jeanne  Jordan,  News 
Editor,  Sun-Sentinel,  E.  Las  Olas  Blvd., 
Fort  Lauderdale,  FL  33301 . 


EDITORIAL 


SPORTS  DESIGNER 

Energetic,  creative  designer  with  strong 
Quark  and  Freehand  skills  needed  to 
present  the  work  of  an  aggressive 
sports  staff.  Major  focus  will  be  on 
special  sections,  including  college 
basketball  and  high  school  sports  mag¬ 
azines.  We  are  a  54,000  Knight- 
Ridder  newspaper  a  long  way  down 
the  rood  to  Mac-based  pagination.  We 
place  a  strong  emphasis  on  local  news, 
so  we  produce  many  graphics  and  pro¬ 
jects.  To  join  one  or  the  country's  most 
innovative  design  departments,  send  a 
resume  and  examples  to  Dan  Suwyn, 
design  editor.  The  News-Sentinel,  TO 
Box  102,  Fort  Wayne,  IN  46801.  An 
Equal  Opportunity  Employer. 

SPORTS  EDITOR,  13,000  circulation  7- 
doy  Gannett  AM  in  highly  competitive 
market.  Must  be  strong  in  planning  and 
organization  as  well  as  hands-on  edit¬ 
ing  and  page  layout.  Send  resume,  sam¬ 
ple  of  won  and  references  to  Manag¬ 
ing  Editor,  The  Saratogian,  20  Lake 
Ave.,  Saratoga  Springs,  W  1 2866. 

THE  INDEPENDENT  Record,  a  division 
of  Lee  Enterprises,  a  14,500  daily 
newspaper  located  at  the  base  of  the 
Rocky  Mountains  is  recruiting  an 
Editorial  Page  Editor.  Excellent  humor  a 
must,  no  (ear  of  controversy;  a  balance 
of  outrage  and  humor.  Daily  editorial 
pages  that  lead  the  community  involve¬ 
ment  parade  in  tough,  exciting  state  - 
government  town.  Also  fill-in  on  eve¬ 
ning  copy  desk.  Send  resume, 
3  Clips  and  a  letter  explaining 
your  views  on  an  outstanding  editorial 
page  to  The  Independent  Record, 
Editorial  Editor  c/o  Human  Resources, 
Box  4249,  Helena,  MT  59604.  Post 
Mark  deadline  August  1 , 1 994. 

GRAPHICS  EDITOR 

GRAPHICS  EDITOR 

The  Times-Picayune  in  New  Orleans, 
LA,  has  an  opening  for  a  graphics 
editor  to  mono^  a  staff  of  (our  artists. 
We're  looking  (or  a  visual  journalist 
with  management  experience,  excellent 
drawing  skills  and  a  love  of  teaching. 
The  newspaper,  which  won  18  awards 
in  last  year's  Society  of  Newspaper 
Design  Contest,  reflects  the  vibrancy  of 
one  of  the  most  unique  cities  in  the 
world. 

Please  send  a  cover  letter,  resume,  and 
examples  of  your  work  to  Kurt 
Mutchlw,  Director  of  Photo  and  Graph¬ 
ics,  The  Times-Picayune,  3800  Howard 
Ave.,  New  Orleans,  LA  70140. 

An  Equal  Opportunity  Employer,  M/F 

MARKETING 

MARKETING  DIREQOR 
Bank  Rate  Monitor  is  a  leading  informa¬ 
tion  service  company  providing  custom 
designed  data  and  newsletters  for  the 
media,  financial  institutions  and  con¬ 
sumers.  We  seek  someone  who  will 
develop  our  current  client  list,  help  us 
identify  and  create  new  products  (or 
emerging  technologies  and  lead  our 
sales  effort  (or  our  fanned  double  digit 
growth.  Strong  selling  skills  essential. 
Ability  to  create  pricing  strategies,  pro¬ 
motional  and  presentation  material 
required.  Experience  in  licensing 
helpful. 

Please  submit  resume  and  salary  history 
to; 

William  J.  Ryan 
President 

Bank  Rote  Monitor 

Po  Box  088888 

North  Palm  Beach,  FL  33408-8888 


MARKETING 


MARKETING  DIREaOR 

We  are  seeking  a  creative  and  experi¬ 
enced  leader  to  join  our  management 
team  in  developing  key  marketing 
strategies.  The  position  is  responsible 
for  circulation,  advertising,  and 
editorial  programs,  as  well  as  the 
development  of  long-term  plans  for  the 
newspaper.  The  ideal  candidate  will 
possess  the  following  strengths;  ability 
to  manoge  research  data  into  concise 
presentations,  able  to  interact  with  all 
areas  of  the  newspaper  and  the  com¬ 
munities  we  serve,  and  to  share  a  vision 
in  the  development  of  effective  newspa¬ 
per  campaigns.  Preferred  candidates 
would  have  5  years  marketing  experi¬ 
ence  with  a  medium  to  metro  daily.  If 
you  want  to  share  our  vision  and  hove 
demonstrated  the  ability  to  succeed, 
please  apply  today. 

Send  a  cover  letter,  salary  reguire- 
ments.  samples  of  your  work  and  your 
thoughts/ideas  on  marketing  the  daily 
newspaper  to; 

The  Gazette  Telegraph 
Director  of  Human  Resources 
PO  Box  1779 

Colorado  Springs,  CO  80901 
EOE  MFDV 


RESEARCH  ANALYST 
1 70,000  daily  in  fast-growing  Southern 
California  market  has  an  excellent 
opportunity  for  a  market  research  ana¬ 
lyst  to  maintain  PC  databases,  create 
ad  sales  presentations  and  conduct 
primary  research.  Qualifications 
include  a  college  degree  and  2-t-  years 
relevant  experience.  Also  database, 
spreadsheet,  strong  writing  and  desktop 
publishing  skills.  GIS  mapping  experi¬ 
ence  desirable.  We  offer  competitive 
salary  and  excellent  benefits.  Send 
resume  and  salary  history  to;  Michael 
Schuerman,  The  Press-Enterprise,  PO 
Box  792,  Riverside,  CA  92502. 

INTERACTIVE  MEDIA 

OPERATIONS/MARKETING 

MANAGER 

INTERACTIVE  MEDIA,  INC.  (IMI) 

IMI,  a  subsidiary  of  The  Gazette  Com¬ 
pany  (Cedar  Rapids,  lA)  and  a  leader 
in  audiotex  and  interactive  media 
enhancements,  is  looking  for  an  indi¬ 
vidual  experienced  in  emerging 
technologies  to  become  part  w  an 
established  team  and  to  help  develop 
strategic  directions.  Qualified  candi¬ 
dates  must  be  proficient  in  computer 
programming,  sicilled  at  marketing  and 
knowledgeable  of  interactive 
technologies  and  online  applications. 
Must  possess  vision  and  initiative. 

IMI  is  an  operator,  developer,  consul¬ 
tant  and  service  bureau  (or  interactive 
services  including  CITYLINE,  an 
audiotex  system,  and  ExpressWay 
Classifieds,  an  electronic  classified 
product. 

Fox  or  send  your  resume  with  cover  let¬ 
ter  outlining  your  interest  in  this 
opportunity;  along  with  salary  require¬ 
ments  to;  Jim  Debth,  Fox;  (319)  386- 
8538,  IMI;  PO  Box  51 1 ,  Cedar  Rapids, 
lA  52406.  EOE. _ 

_ PHOTOGRAPHY 

PHOTO/GRAPHICS  EDITOR;  Looking 
for  a  team  player  to  run  a  six-person 
department  at  innovative  25,000- 
circulation  Knight-Ridder  daily  that 
emphasizes  local  news.  Requirea;  min¬ 
imum  3  to  5  years'  experience  at  a 
daily  newspaper,  exceptional  photo 
skills,  knowfed^  of  Leafdesk  and  Mac 
systems.  Send  resume  and  portfolio  to 
Jackie  Kerwin,  Managing  Editor,  The 
News,  33  SE  Third  St.,  B^a  Raton,  FL 
33432. 


_ PRESSROOM 

COMMERCIAL  WEB  PRINTER  Shift 
Supervisor  -  The  ideal  candidate  will 
have  proven  leadership  skills  and  a 
strong  knowledge  of  Harris  Web  presses. 
Responsibilities  include  control  of  Press 
Room,  Troubleshooting  and  Repair,  as 
well  as  Quality  Control  of  printed  mat¬ 
ter.  We  offer  a  competitive  salary  and 
benefits  package.  You  must  hove  a  min¬ 
imum  of  10  years  experience.  Send 
resume  to;  Shorty,  c/o  Newspaper  Print¬ 
ing  Co.,  5210  South  Lois  Avenue, 
Tampa,  FL  3361 1 -3445.  EOE. 


EXPERIENCED  PRESS  operator  needed 
(or  all  phases  of  a  Goss  Metro  press. 
Send  resume;  LCI,  Attn;  Judy 
Schraeder,  PO  Box  5088,  Walnut 
Creek,  CA  94596 


PRESSROOM 

Small  newspaper/commercial  press¬ 
room  has  an  immediate  opening  for  a 
hands-on  supervisor,  experience  with 
multiple-web,  process  color,  web  offset 
newsprint  printing,  8-unit,  2-folder 
Goss  Community  SC/SSC  press.  The 
successful  applicant  will  demonstrate  a 
history  of  motivational  and  instructional 
ledership;  and  comprehensive  know¬ 
ledge  and  expertise  in  high-quality,  low 
waste,  single-width  newsprint  press 
operations.  This  is  on  opportunity  to 
lead  a  busy,  growing  press  operation 
into  a  busier  and  promising  future! 
Northeastern,  predominantly  rural  loca¬ 
tion.  Resumes,  wage  history  and 
expectations,  in  absolute  confidence,  to 
Box  06984,  Editor  &  Publisher. 

SECOND  PRESSMAN  NEEDED 
Urbanite  experience  preferred.  Full 
time-various  shifts  available  due  to 
expansion.  7  day  daily  plus  com¬ 
mercial.  Excellent  benefit  package 
including  401 K.  Send  resume,  wage  his¬ 
tory  to  Longmont  Daily  Times-Call,  PO 
Box  299,  Longmont,  CO  80502.  Attn. 
Press. _ 

PRESS  SEMINARS 

BERLIN/BONN.  Seminar  for  US 
journalists  sponsored  by  Academy- 
Berlin,  S«mt.  1 9-27.  Focus  on  problems 
in  united  Germany;  post-communist 
democracies;  German-US  relations.  All 
lodging  and  meals  provided;  Only  cost 
is  $150  registration.  Excellent  speakers, 
on-location  briefings,  plenty  of  extra 
time.  Apply  by  writing  to  John  L.  Focht, 
German  Press  Seminar,  Box  38881, 
Germantown,  TN  38183.  Deadline  for 
applying  is  July  29. 

PRODUCTION/TECH 

BINDERY  OPERATOR 
Must  be  able  to  operate  a  4-pocket 
McCain.  Experience  necessary.  Full- 
Hme  Days,  BENEFITS. 

Call  Human  Resources  (508)  746-5555 
MPG  Printing 
9  Long  Pond  Rood 
PlyrTxjoth,  MA  02362 

SALES 

COMPETITIVE 
SALES  PEOPLE  WANTED 
Come  be  a  super  star  with  the  leading 
media  sales  team  in  the  nation.  We 
need  strong  sales  professionals  who 
can  thrive  in  the  most  competitive  arena 
in  the  country. 

Write  to 

Earl  Rush 

The  Orange  County  Register 
625  North  Grand  Ave. 

Santa  Ana,  California  92701 
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SALES 


DISTRO  SALES  MANAGER 
Journal/Sentinel,  Inc.,  publisher  of  I 
Wisconsin's  two  largest  ciaily  newspa¬ 
pers,  is  in  need  of  some  oggressive  Dis¬ 
trict  Sales  Managers.  Managers  are 
responsible  for  promoting  sales  and 
supervising  the  distribution  of  our  prod¬ 
ucts  throu^  existir)g  and  new  carriers. 
THE  REQUIREMENTS  TO  QUAUFY  FOR 
THIS  POSITION  ARE: 

•  Bachelor's  degree  or  equivalent  expe¬ 
rience. 

•  3-5  years  management  experience. 

•  Strong  independent  problem  solving 
skills. 

•  2-3  years  sales  experience. 

•  Excellent  organization,  communica¬ 
tion  skills. 

This  position  offers  interesting,  challeng¬ 
ing  vrork  with  a  variety  of  duties.  If  you 
are  a  self-starter,  with  prior  sales,  (wb- 
lic  service  or  retail  experience,  please 
contact  us.  Excellent  growth  potential 
and  benefits. 

Please  Fax  (414)  224-2897  or  mail 
resume,  including  current  salary,  to: 

Joumal/Sentinel,  Inc. 

Employment  Office  (1 600ds) 

PO  Box  661 

Milwaukee,  Wl  53^1  -0661 

Equal  Opportunity  Employer 
TELEPHONE  SALES /^NA<^R 
Major  group  of  daily  newspapers, 
circulation  118,000,  in  Ventura 
County,  in  sunny  Southern  California, 
seeks  experienced  Sales  Manager  for 
Telecenter  currently  located  in  Simi 
Vall^. 

Must  have  well  developed  soles  skills, 
be  people  oriented,  able  to  motivate 
and  manage  staff  of  twenty  five  for  con¬ 
tinued  sales  growth. 

We  offer  excellent  compensation, 
salary  plus  performance  incentives,  out¬ 
standing  benefits.  We  are  part  of  a 
major  newspaper  chain  and  are  fast 
growing  in  our  area. 

If  you  have  o  Telemarketing  Manage¬ 
ment  background  and  want  to  be  part 
of  a  fast  growing  management  team, 
please  send  your  resume  to: 

Anne  LoDow 
Human  Resources 
PO  Box  671 1 
Ventura,  CA  93006 

VICE  PRESIDENT  OF  SALES 
One  of  the  largest  shopper  publications 
in  Zone  2  seeks  experienced  Vice  Pres¬ 
ident  of  Sales  to  lead  both  display  and 
telemarketing  sales.  The  ideal  candi¬ 
date  has  a  demonstrated  and  proven 
history  of  success  in  shopper  soles  and 
sales  management.  A  minimum  of  5 
years  experience  in  managing  man¬ 
agers  with  emphasis  on  strong  lead¬ 
ership  and  people  skills.  The  ability  to 
motivate,  train,  and  develop  a  soles 
staff.  A  proactive  management  style 
and  proven  history  of  building  strong 
sales  team  is  required.  We  are  a  large 
and  exciting  sales  organization  and 
look  for  a  proven  ability  to  develop 
creative  sales  and  marketing  strategies 
that  generate  both  immediate  and  long 
range  results.  A  demonstrated  ability  to 
translate  these  sales  strategies  into 
results  in  the  field  is  a  prerequisite  for 
this  position.  The  V.P.  of  Sales  is  the  key 
senior  management  role  in  our  quality 
advertising  sales  organization.  Com- 
etitive  Salary,  lucrative  bonus  plan 
ased  on  performance,  and  benefits 
package  including  401 K  plan. 

Send  resume  and  full  salary  histoiy  in 
absolute  confidence  to  Box  06956, 
Editor  &  Publisher. 


_ SALES _ 

MANAGER/TERRITORIAL  SALES 

The  Rocky  Mountain  News,  Denver's 
largest  daily  newspaper,  has  an  open¬ 
ing  for  Manager  of  our  retail  territorial 
soles  staff.  We  are  looking  for  a  highly 
motivated,  competitive  and  proven 
I  sales  manager  anxious  to  grow  with 
I  our  newspaper  and  our  market.  The 
position  will  be  responsible  for  1  sales 
manager  and  1 2  salespeople.  Candi¬ 
date  must  possess  strong  leadership, 

,  motivational  and  creative  selling  skills. 

Experience  in  forecasting/budgeting, 
j  sales  training,  new  product  devel¬ 
opment,  and  good  written  and  oral 
^  communication  skills  are  all  essential. 

'  College  degree  in  odvertising  or  related 
field  preferred,  as  is  experience  with  a 
I  metro  daily  in  a  competitive  market. 
We  offer  excellent  salary  and  MBO 
program  along  with  a  comprehensive 
I  benefits  package.  If  you're  interested  in 
;  working  for  a  progressive  doily  news¬ 
paper  in  one  of  the  nations  premier 
markets,  this  opportunity  may  be  for 
'  you.  Please  submit  a  resume  and  cover 
letter  to: 

THE  ROCKY  MOUNTAIN  NEWS 
HUMAN  RESOURCES  DEPARTMENT 
400  West  Colfax  Avenue 
j  _ Denver,  CO  80204 _ 

I  SALES  MANAGER.  Las  Vegas  area 
'  weekly.  Solid,  long  term  opportunity. 

!  Send  resume  to  Box  0701 1,  Editor  & 
Publisher. 

I  PRobucnbN 

OPERATIONS  MANAGEMENT 
i  Detroit  Newspapers 

j  Detroit  Newspapers,  agent  for  The 
I  Detroit  News  and  Detroit  Free  Press, 
has  several  Operations  supervisory  posi- 
I  tions  available  at  our  Detroit  and  Ster- 
{  ling  Heights,  Michigan  production 
I  facilities.  Position  responsibilities 
include  administering  department 
i  policies  and  procedures  while  achiev- 
I  ing  production  objectives. 

i 

Mailroom/lnserting  Supervisors 
Mailroom/inserting  supervisory  experi- 
!  ence  (AM  Graphics  and  Sheridan 
I  inserters  or  similar  equipment)  is  pre¬ 
ferred. 

1  Newsprint  Supervisors 
>  Newsprint  experienced/knowledge  or 
materials/traffic  management 
supervisory  experience  is  preferred. 

I  Positions  require  proven  management 
!  and  administrative  skills  in  a  bargain- 
I  ing  unit  environment  or  an  equivalent 
i  level  of  education  and  experience. 

Excellent  interpersonal  skills  and  supe- 
I  rior  leadership  abilities  are  essential. 

I  These  positians  offer  a  competitive 
!  salary,  a  comprehensive  benefits 
package,  an  opportunily  for  career 
:  development  ond  a  chaflenging  and 
,  diverse  work  environment.  Please  send 
your  resume  and  salary  requirements  to 
!  Detroit  Newspapers,  HR  Department, 
615  W.  Lafayette  Blvd.,  Detroit, 
Michigan  48226  or  Fox  to  (31 2)  222- 
2562.  An  Equal  Opportunity  Employer 

Please  call  us  for  rates 
and  ad  placement 
I  Information  at 
(212)  675-4380 


ADMINISTRATIVE 

EMPLOYED  COMMUNITY  daily  pub¬ 
lisher/corporate  officer  seeking  change 
after  several  years  with  same  company. 
Experienced  on  dailies  and  vreeklies  as 
staff  writer,  managing  editor,  advertis¬ 
ing  director  and  general  nranoger.  Box 
07006,  Editor  &  l^blisher. 


PUBLISHER  WITH  14  years  of  proven 
leadership  experience  resulting  in  bot¬ 
tom  line  return  is  seeking  a  position  and 
community  offering  a  life  long  opportu¬ 
nity.  Box  07009,  Editor  &  Publisher. 

CIRCULATION 

41  -YEAR-OLD  with  Masters.  20  years 
newspaper  experierKe  in  telemarketing, 
field,  store,  door-to-door  and  delivery. 
Looking  to  become  valuable  member  of 
your  team.  Call  Ronald  Poesch  today  at 
(805)  943-8488. 


PROFESSIONAL  circulator  New  York 
City  and  Suburbs.  Available  (or  nrarket- 
ing  services  on  a  contractual  or  employ¬ 
ment  basis. 

(516)  588-2735. 

EDITORIAL 

AWARD-WINNING,  aggressive 
reporter  with  5  years  of  daily  experi¬ 
ence  seeks  a  similar  position  or  an 
opportunity  in  editing.  Prefer  a  mid¬ 
sized  daily  or  larger  that  is  committed 
to  excellence.  Kevin,  (801 )  375-4604. 


GENERATION  X  consultont.  Will  show 
you  how  to  appeal  to  young  adults,  1 2 
to  29;  first  with  weekly  section,  then 
throughout  the  entire  newspaper.  Fee 
plus  travel  expenses.  Box  07004,  Editor 
&  Publisher. 


JOURNALISM  GRADUATE  student 
seeks  permanent  position  as  Graphic 
JourrKilist.  Jann  (205)  553-4140. 

MASTERS  IN  JOURNAUSM.  Tvro  ^rs 
of  writing  experience  at  major  daily. 
Familiar  with  desktop  publishing  and 
Internet.  Background  in  government 
reporting  ana  feature  writing.  Call 
Thomas  Pear  at  (804)  424-3297. 

WEEKLY  EDITOR'S  position  sought  by 
experienced,  energetic  editor/ reporter. 
Prefer  Zones  5,  7,  8,  9.  (305)  891- 
2595,  (305)  836-2385. 


_ EDITORIAL _ 

MY  SPORTS  COLUMN  sells  newspa¬ 
pers.  Veteran  sports  editor/award¬ 
winning  columnist  on  Zone  2  daily 
seeks  cnallenge/opportunity  as  a  col¬ 
umnist.  Division  1A,  NFL  beat,  metro 
background.  QuarkXPress  layout  skill. 
Box  07002,  Editor  &  Publisher. 


VERY  EXPERIENCED  sports  reporter 
with  dynamic  writing  skills  and  vast 
knovdedge  of  all  sports  seeks  a  position 
in  the  New  York  State/Middleiown 
area.  Has  five  years  experience  as  an 
associate  editor  of  a  large  auto  racing 
publication  in  the  Midwest.  Flexible. 
Willing  to  take  on  general  assignment 
positions.  Also  wml-skilled  in  page 
layout,  design  and  Quark.  (G.  Belsha, 
41 2  South  &th  Street,  Miivraukee,  Wl 
53214(414)258-8478). 


VETERAN  JOURNALIST  currently  edit¬ 
ing  an  alternative  lifestyle  magazine 
needs  a  change.  I've  done  extensive 
investigative  and  in-depth  coverage  of 
everything  from  politics  to  business  on 
competitive  weeklies,  daily  newspapers 
and  wires  and  magazines.  My  clips 
and  references  demonstrate  substantial 
depth  as  a  reporter,  as  well  as  an 
editor.  I'm  looking  (or  a  new  challenge 
in  a  southern  U.S.  and,  preferably, 
coastal  area.  Pat,  at  (41 4)  426-2357. 

FREELANCE 

FREELANCE  WORK:  BUSINESS 
STORIES 

Experienced  business  writer  seeks 
freelance  assignments.  I've  worked  9 
years  as  a  business  reporter,  7  years  as 
a  business  editor,  and  hove  an  MBA. 
Call  (305)  663-8381  or  write  to:  Mike 
Seemuth,  7430  SW  59  Ct.  #C7, 
Miami,  FL  33143. 

PRODLKTION/TECH 

PRODLJCnON  MANAGER  experienced 
in  all  areas  seeks  production,  labor 
and/or  technical  management  oppor¬ 
tunities.  References  (314)  569-0698. 

TRAVEL  WRITERS  WANTED 

TRAVEL  PHOTOGRAPHER  with  travel 
industry  connections  seeks  vrritersi  FREE 
travel/cruises!  Jeff  (201)  773-7966 
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by  Jack  Fuller 


WHAT  IS  A  NEWSPAPER,  ANYWAY? 
SOMETHING  WITH  A  PERSONALITY 


MAKE  NO  MISTAKE  about  it,  the 
new  delivery  systems  for  newspapers  — 
whether  address-specific  delivery  of 
the  traditional  ink-on-paper  version  or 
electronic  delivery  to  individuals  by 
name  —  raise  the  basic  question  of 
identity. 

What  is  a  newspaper,  anyway? 

At  the  Massachusetts  Institute  of 
Technology’s  Media  Lab,  the  future  of 
newspapers  is  something  they  like  to 
call  The  Daily  Me,  an  electronically 
delivered  collection  of  articles  selected 
to  fit  the  individual  reader’s  interests 
by  computerized  “intelligent  agents” 
that  take  material  from  all  sorts  of 
sources  —  your  newspaper,  my  newspa¬ 
per,  anybody’s  newspaper  —  as  it  flows 
digitally  down  the  electromagnetic 
pipeline.  I  suppose  you  might  also  de¬ 
liver  The  Daily  Me  on  paper,  though  it 
would  require  very  advanced  digital 
press  imaging  technology. 

But  would  it  be  smart  to  do  so? 
Would  the  Daily  Me  satisfy  the  ap- 


This  is  a  slightly  edited  version  of  a 
speech  Fuller,  Chicago  Tribune  president 
and  CEO,  delivered  at  NEXPO  June  29 
in  Las  Vegas. 


petite  that  newspapers  fill?  Or  would 
something  be  missing? 

Whatever  the  delivery  mode,  tighter 
and  tighter  targeting  of  the  paper  is  in 
our  future.  And  so  it  is  time  to  begin 
thinking  about  how  far  we  should  take 
the  concept  and  how  much  of  the  tra¬ 
ditional  idea  of  a  newspaper  to  retain. 

It  would  be  a  mistake  to  think  that  a 
newspaper  delivers  mostly  data.  We  of¬ 
ten  talk  about  news  as  if  it  consisted 
only  of  facts,  data,  bits  and  bytes  of  in¬ 
formation.  And  the  contemporary 
newspaper  does  include  a  lot  of  stuff  of 
that  sort  —  the  agate,  for  example,  or 
news  briefs  or  listings. 

Delivering  this  material  could  be  tai¬ 
lored  to  an  individual’s  interest  with¬ 
out  much  loss.  No  reason  to  give  a  per- 


we  discover  that  our  curiosity  reaches 
to  subjects  that  had  never  much  inter¬ 
ested  us  before. 

One  of  the  most  intriguing  articles 
in  the  Tribune  last  winter  explained  in 
detail  the  physics  of  how  ice  forms  on 
Lake  Michigan.  Now  this  is  not  some¬ 
thing  I  sit  up  nights  thinking  about. 
Nor  would  I  include  it  on  a  list  of  my 
250  biggest  interests.  But  a  reporter 
with  an  engaging  mind  wrote  that 
piece  and  an  editor  with  an  engaging 
mind  put  it  in  the  Tribune,  and  they 
answered  a  question  I  would  never 
have  asked. 

So  why  not  just  program  serendipity 
into  the  computers  that  edit  the  Daily 
Me  ?  One  could  introduce  an  element 
of  chance  into  the  selection  criteria  so 


The  tailored  newspaper,  whether  delivered  on 
paper  or  electronically,  must  continue  to  have 
human  editors.  It  must  continue  to  embody  the 
complexities  of  human  personality,  to  demonstrate 
judgment  and  character,  to  have  a  distinctive  voice 
that  relates  well  to  the  community  it  serves. 
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Get  your  copy  of 

AdN^ 

Ad  News  is  Australia’s  top  selling  marketing,  advertising  and 
media  magazine. 

Each  fortnight  you'll  benefit  from  Ad  News'  unique  insights 
into  trends,  new  developments  and  successful  strategies. 
Special  reports  cover  breakthrough  campaigns,  topical  issues 
aflecbng  marketers  as  well  as  TV,  magannes,  direct  marketing, 
top  sales  promotion,  advertisers  and  media  outlets. 

It's  your  essential  source  of  information  and  trends  from 
Downunder. _ g 


Post  to:  Ad  News,  GPO  Box  606, 

Sydney,  NSW,  2001 ,  Australia. 
Please  send  me  26  issues  (1  year)  of  Ad 
News  for  A$200.  I  enclose  my  cheque/ 
money  order  for  A$200. 

NAME: _ 

ADDRESS: _ 


CITY: _ STATE: _ ZIP; _ 

YAFFA  PUBLISHING  GROUP  PTY  LTD  ACN  002  699  354 


son  a  report  on  every  stock  on  every 
market  every  day  if  he  or  she  is  only  in¬ 
terested  in  a  half  dozen.  No  reason  to 
give  hockey  agate  to  people  who  find 
the  sport  too  violent  to  be  worthy  of 
notice. 

But  newspapers  also  deliver  some¬ 
thing  beyond  just  useful  data,  and  we’d 
better  be  careful  not  to  lose  sight  of  it 
as  we  take  our  organizations  through 
the  changes  ahead.  That  something  is 
the  human  element. 

The  first  problem  with  the  Daily  Me 
is  that  it  does  not  include  any 
serendipity.  Because  somebody  other 
than  the  reader  selects  what  a  tradi¬ 
tional  newspaper  like  the  Chicago  Tri¬ 
bune  includes,  the  reader  always  stands 
the  chance  of  being  surprised  by  it. 
And  surprised  by  ourselves,  too,  when 


as  to  include  certain  pieces  from  out¬ 
side  the  reader’s  usual  areas  of  interest. 
Would  that  be  enough? 

I  don’t  think  so,  because  I  think 
people  who  read  newspapers  need  to 
feel  they  are  in  touch  with  other  hu¬ 
man  minds,  editors’  minds. 

I  used  to  have  a  secretary  who  went 
through  dozens  of  newspapers  and 
magazines  and  clipped  out  pieces  that 
she  thought  would  interest  me.  She 
knew  I  liked  jazz  music  and  novels.  She 
knew  which  writers  I  knew  and  liked, 
which  I  despised,  and  she  clipped 
things  about  both,  of  course.  She  knew 
I  was  interested  in  the  U.S.  Supreme 
Court.  And  so  on. 

This  was  a  very  handy  service.  I  got 

(See  Shop  Talk  on  page  34) 
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70th  Printing  and  Now  on  CD-ROM,  Too! 

The  Essential 
Marketing  Reference 


Market  Guide 


New 

1994  Edition! 

Includes  10  new  MS  As 
and  2  new  CMSAs. 


Now  on  CD-ROM 

For  the  first  time,  the  Market  Guide  is  available  on  CD-ROM. 
(For  DOS,  Windows  and  Mac.  Network  version  available.) 


The  Unique  Source  of  Critical  Market  Data 


Population  By  Age 
Disposable  Income 
Number  and  Types  of 
Banks 

Total  Bank  Deposits 
By  Type 

Principal  Industries 
Retail  Outlets 
Shopping  Centers 


Transportation 

Total  Auto  Registrations 

Electric  Meters 

Gas  Meters 

Tap  Water 

Climate 

Location 

Newspapers  Serving 
the  Market 


Total  retail  sales  by  classification  in  over  3,000  U.S.  and 
Canadian  counties  and  1 ,600-^  U.S.  and  Canadian  cities. 


The  Editor  &  Publisher  Market  Guide®  is  a 
comprehensive  source  of  market  information  for 
demographers,  researchers,  market  analysts,  media 
personnel  and  others! 

It's  the  most  extensive  and  thorough  data  about  every 
county  and  every  market  where  a  daily  newspaper  is 
published  in  the  U.S.  and  Canada.  Editor  &  Publisher 
conducts  a  yearly  survey  in  more  than  1 ,600  markets  to 
update  the  data  and  uses  a  forecast  model  based  on  91 
different  variables  to  make  annual  projections. 

Successful  Marketing  Tool  Since  1924 
For  seventy  years,  the  annual  Market  Guide  has  forecast 
demographic  composition  and  retail  sales  with  a  proven 
97%  accuracy.  This  data  for  1994,  18  months  before 
government  figures  are  available,  makes  program,  project 
and  budget  planning  easier  and  more  accurate. 

Data  Has  Multiple  Uses 

Because  of  its  encyclopiedic  nature,  the  Market  Guide  can 
be  used  in  a  variety  of  ways:  to  track  retail  distribution,  to 
identify  geographic  locations  from  highway  and  rail  access, 
to  point  out  primary  industries  and  employers,  to  identify 
site  locations  and  test  market  selections. 

Easy  to  Find,  Unique  Data 
The  four  sections  include:  Market  Ranking;  U.S. 
Newspaper  Market  Surveys;  Canadian  Newspaper  Market 
Surveys;  and  Population,  Income,  and  Retail  Sales  Tables. 

You  can  depend  on  the  Market  Guide  as  your  one-of-a- 
kind,  accurate  source  of  valuable,  descriptive  information 
and  as  the  only  source  of  this  information  for  MSA  and 
non-MSA  markets. 


Order  Now  and  Save! 

The  1994  E&P  Market  Guide®  is  available  for  just 
$100  per  copy.  You  can  order  your  Market  Guide 
and  CD-ROM  package  now  at  the  special 
introductory  price  of  only  $395. 

Network  versions  are  available  for  just  $495  for  2- 
10  users,  $595  for  1 1  or  more  users. 

WAN  pricing  on  request. 

Call: 

For  ordering  information  call  (212)  675-4380  ext.  333. 

For  answers  to  technical  questions  ask  for  ext.  444. 

Editor  &  Publisher,  1 1  W.  19th  Street,  New  York,  NY  1001 1-4234 


The  1994  E&P  Market  Guide®  CD-ROM! 

Easy,  Fast,  Versatile 

The  E&P  Market  Guide  CD-ROM  is  easy  to  use,  yet  it  has 
remarkable  capabilities  for  complex  tasks.  Our  fully  indexed, 
searchable  database  is  menu-driven  and  allows  you  to  pull 
out  any  market  information  with  the  criteria  you  select.  You 
have  full  access  and  control  over  your  data.  All  information 
can  be  exported  to  your  PC  or  uploaded  to  your  mainframe 
for  further  analysis  in  the  format  that  works  best  for  you.  It 
cuts  research  time  dramatically. 

Customize  Reports  Instantly 

Population,  Household  Income,  Total  Retail  Sales,  Retail 
Outlets.. .the  Market  Guide  CD-ROM  instantly  enables  you 
to  search  any  data  field,  make  trend  analyses,  locate  growth 
areas  and  compile  and  compare  information  without 
combing  through  pages  of  data. 


On  July  27-31  in  Atlanta,  the  country’s  four  leading  media  organizations  for  journalists  of  color  will  hold  the  first  ever  Unity  convention. 
The  drive  to  bring  greater  diversity  to  America’s  newsrooms  is  a  vital  one.  We’re  enormously  proud  to  see  three  of  our  Washington  Post 
Company  colleagues  and  co-workers  leading  that  effort  in  1994.  The  Post  also  salutes  the 
Native  American  Journalists  Association  and  its  president,  Paul  DeMain,  Unity  ’94  president. 


i 


